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Show Boosts Schedules 
A Hectic Sabbath 
William Hurlburt 

A Cow’s a Cow 


> ser 


By 


Chris Sinsabaugh 


New York, Nov. 4 
T= INDUSTRY, after feeling 
the pulse of the people on the 
first day of the New York show, 
opines that this November an- 
nouncement plan seems to have 
clicked, that is, if the sales and 
interest displayed Satur- 
day amounts to anything. 

Brass hats I talked with at the 
Crowell party last night confirm 
this belief of mine. For instance, 
I got it that sales have been so 
good with Oldsmobile since an- 
nouncement that President Mc- 
Cuen, who had figured that his 
peak would be January, that his 
original production projection for 
November has been jumped to 
18,500, which will be one of the 
largest months in the company’s 
history. And most likely, too, the 
quota of 225,000 at which Olds is 
shooting will also be advanced. 

Bd a” a 

SUNDAY WAS a hectic day in 
the social life of the industry. 
So far as this writer was con- 
cerned there were three break- 
fasts, an open house and the 
Crowell party at night to drop in 
on. Of course the first breakfast 
was at the Lexington, a precau- 
tionary step on my part because 
the Lincoln-Ford breakfast was 
not scheduled until 11 o’clock 
at the Astor while Liberty Maga- 
zine’s breakfast came at 1 p.m., 
in the rainbow room at Radio 
City. It was at the Astor break- 
fast that I listened to A. F. 
Hatch, sales manager of Lincoln, 
tell how come the new Zephyr, 
a name which is likened to a 
gentle southwest breeze. It seems 
that the original Zephyr idea 
came from the Chicago World’s 
Fair, where Ford displayed a 
body type of advanced ideas and 
asked more than 2,500,000 people 
what they thought about it. It 
is said that 80 per cent thought 
highly of the body art exhibited 
at the fair, so in the ensuing 
two years Ford has been evolut- 
ing the smaller Lincoln until now 
the perfected article appears on 
the automobile horizon. More 
than 1,200 names were submitted 
before Zephyr was settled on. 

* * cd 


BOTH THE LIBERTY Maga- 
zine and the Crowell parties were 
remarkable for the large turnout 
of the prominent figures in the 
industry. It was Liberty’s first 
social venture of the sort and 

’ from the response I would predict 
that from now on it will be one 
| of the show fixtures. 
| Collier’s, American Magazine 
' and Women’s Home Companion 
} joined forces in putting on the 
(Continued on Page 29, Col. 3) 





Detail Changes Mark ’36s 


Cord and Lincoln 
Sole Departures 
From Convention 


By HERBERT CHASE 
New York, Nov. 4.—From 
an engineering standpoint, 
the show which opened here 
Saturday will go down in 


history as one marked more 
by detail im- 
provement than 
by radical 
changes in de- 
sign. Many of 
the chassis 
show somewhat 
distinctive inno- 
vations, but with 
certain excep- 
tions the depar- 
tures are not of 
a startling char- 
acter and 
hardly be said 
to mark new trends, 

There are some new chassis and 
a few entirely new engines, but 
except for the new Cord the de- 
signs are largely conventional. 
Had Lincoln been in the show this 
year, the Zephyr would have con- 
stituted one of the show’s radical 
changes but all exhibits controlled 
by Ford are at the Hotel Astor 
or at regular Ford showrooms. 
It is true, however, that the new 
Cord and the new Zephyr are the 
outstanding departures to be seen 
here this week. 

Though radically different in 
design, they have certain similar 
Col. 1 


Herbert Chase 


(Continued on Page 2, 


New ieee 
Record Is Seen 


At L. A. Show 


Los Angeles, Nov. 4.— With 
every indication that new rec- 
ords for attendance will be set, 
the 23rd Los Angeles automobile 
show started a nine-day run Sat- 
urday in a new exhibition build- 
ing. 

Following five years in a tented 
auditorium, the local show has 
moved into the permanent build- 
ing at Exposition Center, Bev- 
erly Blvd., near Fairfax Ave., this 
year and the result is the big- 
gest and most colorful event 
California has ever seen. 


More than 125,000 square feet 
of exhibition space was provided 
in the new quarters and special 
advantages for decorating and 
lighting were taken by the show 
committee sponsors. Under can- 
opies of blue and green, brilliant- 
ly flood lighted, and with a back- 
ground of black, gold, green and 
blue velour sidewall drapes, more 
than 250 models for 1936 are on 
display. 








Palace, 


can |~ 


Carpenters Mix With Auto 
Bosses in General Hub-bub 
As N.Y. Show Opens Doors 








MOUNTSIER 


By ROBERT 

New York, Nov. 4. — 
Greetings, everybody, and 
the good word that New 


| York’s National Automobile 


Show got opened up all 


| right on Saturday even ahead of 
| time, for Al. Reeves, general man- 
| ager, ordered the doors opened at 
} 1:30 p.m., 


half an hour before 
scheduled time, to get two lines 
of the waiting public off the 
street. 

Of course, there was the last 
minute sweeping up after carpen- 
ters and electricians had done 
their last hour work. When the 
noon deadline for cars arrived 
the Pierce-Arrow exhibit was still 
minus two cars, and the cars only 





Price Boosts 
In 1936 Likely, 
Say Leaders 


Detroit, Nov. 4.—Selling prices 
of automobiles may be increased 
in 1936 according to a survey 
which had been conducted here 
today among motor executives. 
Although no immediate boost is 
expected, it is figured that ma- 
terials, wages and taxes will be 
higher, necessitating the increase. 

Purchasing departments of the 
various motor companies have re- 
ported increasing indications of 
firmer prices. Commitments have 
been increased and protection on 
important materials has been as- 
sured from three to six months. 


two blocks away on trailers which 
had run into fog and other trouble 
on the trip from Buffalo. 

What to do? The show bosses 
said there are the rules which 
definitely state that 12 noon is the 
time limit, and there’s the clock. 
But the clock which had been 
ticking off 12 to 12:05 said 11:30! 

‘Tt’s all up to Cadillac now, 
whether they will disarrange 
their exhibit and take up their 
carpet so you fellows can get to 
the elevator,” said Reeves, and 
Cadillac said, “Certainly we will,” 
and New York’s Eddie Mauder 
and his men did. This comes 
straight from Pierce-Arrow. 

And that’s how two of those 
Pierce-Arrow cars got into the 
show—Model 1601, five-passenger, 
eight-cylinder sedan in clay rust 
with Alpine rust body stripe, and 
Model 1602, five-passenger, 12- 
cylinder club sedan in parrot blue 
with flowered plush upholstery 
and robe, also carpet, to match 
the bird’s color. 

While “Boss” Sinsabaugh at- 
tended Alfred P. Sloan’s recep- 
tion at General Motors’ special 
show in the Waldorf, I pinch hit 
for him—that is the said Sinsa- 
baugh—at the reception given by 
Walter P. Chrysler and Byron 
Foy in the Chrysler salon. 

On the effectively decorated 
second floor of the Chrysler 
Building there were among the 
cars and those present Mrs. 
Walter P. Chrysler sr., Mrs. Byron 
C. Foy, the Chrysler Corp.’s Wal- 
ter P. Chrysler and B. E. Hutch- 
inson; Plymouth’s Eddins, Moock, 





| day’s 

ACTION DISPLAYS are drawing the crowds in New York this | 
year. Plenty of action is provided for those who want to see how | 
the wheels go ’round in the Chevrolet display at the Grand Central 
Here’s a general view of the exhibit. 





Wagstaff; Chrysler Sales’ Fields, 
(Continued on Page 29, Col. 1) 


‘Public -Respons e 


To Early Models 
Bids Well for ’36 


First Day ‘Attendance 
Off As Ball Games 


Vie for Interest 


By ROBERT MOUNTSIER 


New York, Nov. 4.—New 
York city’s annual automo- 
bile show got off to a run- 
ning start on Saturday, of 


all its shows the most color- 
ful and wmod- 
ernistic in deco- 
ration with the 
most generally 
streamlined and 
most beautiful 
cars industry 
and public have 
ever seen. 

If the first 
attend- 
ance was down 
from January 
opening days, as 
some observers 
report, the decrease was not sur- 
prising in view of warm weather, 
football games, plus other counter 
attractions, and the fact that the 
public’s education as to this au- 
tumnal time for the automobile 
show is not complete. But the 
General Motors and Ford shows, 
which are free, drew large crowds 
afternoon and evening. Ford re- 
ports attendance figures as fol- 
lows for Saturday: 61,860 at the 
Ford-Lincoln show at the Astor; 
24,800 at the Ford-Lincoln ex- 
hibit at 1710 Broadway; 7,000 at 
the Lincoln Salon at the Park 
Lane. 

The Grand Central Palace spec- 
tacle was jammed on the first 
and second floors when the Sec- 
retary of Commerce, Daniel C. 
Roper, formally opened at 8:30 
the show which had already been 
going under a good headway for 
seven hours. Speaking to the 
country over Columbia’s national 
radio hookup, as well as to those 


(Continued on Page 26, Col. 1) 


New Sas it 
Total 147,000 
During October 


Robt. Mountsier 


Detroit, Nov. 4.—New passenger 
car sales in the United States dur- 
ing October were estimated by R. 
L. Polk & Co. today at 147,000 
units. This estimate was based 
on sales for 23 days of the month 
in 110 larger cities, representing 
about one-third of the entire 
market. It compares with 140,880 
units registered in October, 1934, 
and 157,098 in September, 1935. 
Despite the let-down in sales 
caused by the pending introduc- 
tion of 1936 models by nearly all 
manufacturers during the month, 
it is the largest October total 
since 1930, when the figure was 
150,219. 





Chase Reviews Designs 


On Display at New York 


from Page 1) 


(Continued 


features in that both use V-type 
engines and both have bodies with 
integral frames which do away 
with the conventional chassis 
frame. The Zephyr has no separ- 
ate frame, the engine being 
mounted in an extension of the 
body frame, but the Cord has a 
stub chassis with its own frame 
which is bolted below the foot 
boards to the integral frame of 
the body. 

In a sense, both do away with 
the conventional chassis frame as 
a thing separate and distinct from 
the body and rely upon the body 
as an important part of the struc- 
ture of the vehicle as a whole. 
Both have floors about a foot 
above the ground and the Cord 
has no running boards whereas 
the Zephyr keeps only the rudi- 
ments of running boards which 
remain chiefly as side buffers. As 
the Cord is a front drive design, 
it requires no tunnel for a pro- 
peller shaft, whereas the Zephyr, 
being a rear drive car, requires a 
tunnel in the body floor. 


What’s Ahead 

There are reasons for believing 
that these two cars have set up 
types of construction which may 
lead to far-reaching changes in 
car and body design in the future, 
but aside from the Chrysler Air- 
flow and De Soto Airflow, which 
although not new have some 
points of similarity, there are no 
other trends toward what may be 
roughly termed “frameless” types 
of vehicles in evidence here at 


Cord’s novel independent front 
suspension makes use of a single 
transverse spring, the ends of 
which are linked to swinging 
arms of welded box section. These 
are hinged to the front member of 
the stub chassis where the pivots 
are carried in needle and tapered 
roller bearings spaced some ten 
inches apart. The arms are 
curved outward and welded to 
the yokes which support the 
knuckle pivots, or king pins, 


Sway Eliminators 


The rear suspension is conven- 
tional, but since the drive is at 
the front, a tubular dead axle is 
used and the springs are attached 
to the body frame with rubber 
connections. Nearly all cars have 
sway stabilizing bars, some being 
used both front and rear. Most 
of the cars in the Chrysler groups 
attach the sway bars to the shock 
absorber arms and none carrying 
them on the axle as was the case 
in some chassis last year. In 
other respects, relatively few 
changes in suspension were noted. 

Although Auburn is understood 
to be offering Cummins diesel en- 
gines as optional equipment in 
passenger car chassis, this option 
is not receiving much emphasis. 
The engine is shown in one 
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Engineering Advance May Change F uture Trenc 


a 








AL GETS WISE and finds out all about the new Buick for 1936. 
The former governor of New York, Alfred P. Smith, is shown here 
with William F. Kenny (left) and W. S. Knudsen, executive vice- 
president of General Motors. 


GM Emphasizes Safety 
At Waldort Exhibition 


New York, Nov. 4. — Twenty-| outstanding displays presented to 
three safety factors, built into| 7,000 delegates. 
automobiles as the manufacturer's Occupying a prominent posi- 








Auburn coach chassis, such as is 
used for ambulance and hearse 
applications. The coach being ex- 
hibited among the Auburn pas- 
senger cars of conventional de- 
sign. It is designed to carry about 





















BUICK wins favor with these executives. Harlow H. Curtice (left), 


Buick president; 


William S. Knudsen, executive vice-president of 


General Motors, and William F. Hufstader, pictured examining the 
Buick safety car at the Waldorf display. 


present. What the future may 
bring forth is quite another 
matter. 

Suspension systems generally 


remain in about the same status 
as last year, although with num- 
erous refinements. The advocates 
of the independent type hold their 
ground and have gained one new 
advocate, with a distinctly new 
design, in the Cord, but there is 
about the same proportion of con- 
ventional springing, as Chevrolet 
now offers its master chassis with 
either independent or conven- 
tional springing and has the 
standard chassis with the conven- 
tional form, as it did last year. 


Suspension Changes 


The Zephyr suspension is of the 
Ford transverse-spring type. Hud- 
son and Terraplane use semi- 
elliptic leaf springs with solid 
axles, but have made the front 
springs much softer than form- 
erly and shackle them at both 
ends, which makes it necessary, 
of course, to use radius members 
to position the axle and take 
braking torque. These radius 
members are forged with open- 
ings through which the tie rod of 
the steering system passes, and 
are considerably longer than they 
appear to be in the illustrations 
thus far published. Their use has 
required changes in the streering 
system, as is true whenever rela- 
tively soft front springs are pro- 
vided. 


12 persons. All the other engines 
are conventional in most respects 
and even the newer ones present 
only minor departures in design. 
Two of the newest designs, name- 
ly, the Zephyr and the Cord, are 
of the V-type, the former being a 
12, resembling the Ford V-8 in 
general design, and the latter be- 
ing an eight of almost the same 


(Continued on Page 31, Col. 1) 





THEY LIKE IT and don’t mind saying so. 






contribution to highway safety,/ tion in the Waldorf show, the car 
are portrayed in an exhibit at/| operates continuously in four- 
the General Motors special show,| minute cycles. Semaphore signs 
which is being held at the Wal-| spring out from the body at 10- 
dorf-Astoria. second intervals, pointing out in 
A Buick sedan is equipped with/ succession multi-beam headlights 
special automatic devices point-| with foot control; non-glare wind- 
ing out typical features of all| shield; easy visability of instru- 
GM cars, and reveals body and| ments; no-draft ventilation, re- 
chassis engineering which makes| ducing fog on windshields; dou- 
for the safety of the driver and| ble door catches; adjustable front 
occupants. seat, reducing driving fatigue; 
The exhibit came to Manhattan| safety glass; solid steel “turret 
from the National Safety Con-|top”; unit body structure, and 
gress in Louisville, where traffic | reflex rear light lens, visible if 
engineers and highway commis-| lamps fail. 
sioners pronounced | it one | of the 


AEA Will Meet 
In Hotel Astor 
At Noon, Nov. 5 


New York, Nov. 4.—The regu- 
lar annual meeting of the metro- 
politan section of the Automotive 
Electric Assn. will be held at the 
Hotel Astor at noon, Nov. 5. 

Manufacturers such as Bendix, 
Electric Auto-Lite, Houdaille, 
United Motors, division of Gen- 
eral Motors, and many others, will 
be represented at this meeting by 
executives from the factory 
offices. 

P. J. Durham of this city will 
act as chairman of the meeting, 
and L. W. Martin, of the United 
Motors Service, will act as chair- 
man of the entertainment com- 
mittee. 






























Pennsylvania. Left to right: 


Studebaker Corp. 


Chrysler Fetes 
Executives At 
N. Y. Banquet 


New York, Nov. 4.—Business 
executives, figures prominent in 
the social world and newspaper- 
men from all parts of the coun- 
try were guests of Walter P. 
Chrysler and Byron C. Foy last 
week at a private preview of the 
1936 products of the Chrysler 
Corp. 

The showing of the new models 
was staged in the International 
Automobile Salon on the second 
floor of the Chrysler Bldg. 

All the models of the new Plym- 
outh, De Soto, Chrysler and Dodge 
lines were exhibited. 


M. E. Coyle, president; 
C. E. Wetherald, vice-president and general manager of manufactur- 
ing; W. E. Holler, vice-president in charge of sales, and W. C. Wil- 
liams, production manager, taking a peek at their “baby,” the new 
1936 Chevrolet. 










SMILES featured the Studebaker dealers’ luncheon at the Hotel 
D. G. Roos, vice-president of engineer- 
ing; Harold S. Vance, chairman of the board; A. H. Fillow, of Dan- 
bury, Conn., shaking hands with Paul G, Hoffman, president of the 









Road Builders’ 
Show Attracts 


vee Exhibits 







for space far ‘beyond expectation 
have forced the American Road 
Builders’ Assn. to increase they 
display area of its road show inj 
Cleveland next Jan. 20 to 24 by 
more than 20 per cent, it was 
announced today. 3 


The first meeting of the joint 
exhibit committee to make space 
allocations revealed that the en- 
tire area of the new Exhibit Hall 
had been oversubscribed and the 
committee immediately engaged 
the adjacent Arcade and North 
Hall to take care of the overflow. 
All allocations will be made Nov. 
13. 


The heavy oversubscription of 
road show space is interpreted 
here as one of the most important 
developments in the highway 
building industry in six years. 

Interest in the ARBA conven- 
tion and road show is reported 
to be the most widespread in the 
history of highway construction. 
Many improvements in road- 
building equipment have been 
made since the last road show 
was held in 1933. 


Forecasts of an attendance of 
20,000 are made at ARBA head- 
quarters. 







































Chicago Rates Drop 


Chicago, Nov. 4.—A _ saving of 
$15,000,000 annually for Chicago mo- 
tor vehicle users, plus $3,500,000 in 
reduced insurance rates, has resulted 
from a continuous drive which has 
almost stamped out automobile thefts 
and sharply curtailed the crime of 
car stripping, according to figures 
made known by T. J. Courtney, 
state’s attorney of Cook County. A 
new low was reached several days 
ago when only two cars were stolen 
in the city. 
















































Need of Truck 
Facilities Told 
In New Book 


New York, Nov. 4.—Data relat- 
ing to auto production, registra- 
tions, movement of various com- 
modities and other statistics are 
contained in the 1935 edition of 
Motor Truck Facts. 

The data, contained in a book- ff 
let, includes a by-state tabulation 
of the numbers of communities jj 
without rail service, indicating 
that 48,000, or 40 per cent, of the 
122,473 communities in the U. S. 
are almost entirely dependent on [fj 
motor truck transportation. These 
“highway communities” embrace 
6.3 per cent of the total popula- 
tion of the country. 
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i Reeves Sees Normal Car Sales Year in 1936 


o> 








Hurlburt Dies 


| Exports Expected to Play 


Important Role Next Year 


New York, Nov. 4.- Continued | 
sales increases in 1936 will give | 


| the automobile industry the first 


year of normal 
business volume 
since 1929, 


industry’s ex- 

port leaders and 

representatives 

in foreign coun- 

tries were told 

by Alfred 

Reeves, vice- 

president and 

« general manager 

Reeves of the Automo- 

bile Manufac- 

turers’ Assn., today, at the Inter- 

national Day luncheon in the 
Hotel Ambassador. 

Talks to Exporters 

The session, sponsored by the 

Export Committee of the associa- 

tion in honor of foreign consuls 

and overseas visitors at the auto- 

mobile show, was also addressed 


Alfred 


two | 
hundred of the! 





sales during the current year will 
amount to approximately 535,000 
units—nearly three times the 
number of cars and trucks sold 
abroad in 1932, Reeves disclosed. 

“Aside from its obvious impor- 
tance to our automobile industry, 
our export trade means much to 
the steel, rubber, plate glass, tex- 
tile and many other basic Ameri- 


|can industries because it provides 
them indirectly with a large ex- 


port market for their products,” 


| Reeves explained. 


Replacement Market 


“Replacement buying will be 
the backbone of both the overseas 
and domestic automobile markets 
during the coming year,” he pre- 
dicted. “More than half of the 
26,000,000 vehicles in operation to- 
day are over seven years old,” he 
pointed out. “This is a good in- 
dication of the tremendous pos- 
sibilities awaiting the industry 
when the owners of these old cars 


A TELEGRAPHER KNOWS his clicks and W. S. Gifford, presi- 
dent of the American Telephone & Telegraph Corp., agreed that the 
new Oldsmobile clicked with the public at the Waldorf exhibit. 
Gifford was one of the many heads of big corporations who were 
guests of Alfred P. Sloan at the pre-showing of all GM lines which 
was held on the afternoon before the show was officially opened. 





by Dr. Henry F. Grady, chief, 
trade agreements division, U. S. 
Department of State. Robert C. 
Graham, vice-president of the 
Graham-Paige Motors Corp. and 
chairman of the association’s ex- 
port committee, presided. 


With this year’s output by 
American car makers expected to 
reach 3,700,000 cars and trucks, 
an increase of 500,000 units, con- 
servatively estimated for 1936, 
would establish the industry’s op- 
erations on a basis well above 
the 4,000,000 mark which repre- 
sented normal operations in the 
pre-depression era. 


“Introduction of the 1936 mod- 
els at the present time will be 
one of the principal factors in 
developing the increased volume 
of business that the industry ex- 
pects from its export operations,” 
Reeves declared. 


Early Shows Help 

“For the first time American 
car makers are able to exhibit 
their new models at the leading 
foreign shows and to supply up- 
to-date models to car buyers be- 
low the equator at the beginning 
of their spring and summer mo- 
toring seasons. This will un- 
doubtedly stimulate foreign sales 
of American vehicles.” 

The impetus to car buying in 
foreign countries which has re- 
sulted from better exchange con- 
ditions, the operation of our Gov- 
ernment’s reciprocal trade pro- 
gram and reciprocal buying has 
been so effective that foreign 


find that they are not able to keep 
them in operation any longer. 
“With the industry’s current 
models representing the greatest 
dollar values in transportation 
ever offered the motoring public, 
it doesn’t seem unreasonable to 


expect that a flood of delayed | 
buying will soon be released,” he | 
| showing the savings which result] ing for the fleet operated 


observed. 





SHOWGOERS ARE INTERESTED in mechanical advancements. 
Here is a throng around the Hudson exhibit where Carl Norfolk is 
telling folks about the “five things you never saw before” which are 


introduced by Hudson this year. 





SAE Truck Transport Meet 
Closes with Jersey Show 


Newark, N. J., Nov. 4.—The sec- 
ond annual New Jersey Motor 
Truck Show was brought to a 
successful close here last week. 
Attendance reached _ gratifying 
proportions, the mangement re- 
ported. 

At the same time, th2 Regional 
Transportation and Maintenance 
meeting, staged by the metropoli- 
tan section of the Society of Au- 
tomotive Engineers, was con- 
cluded. 

During the course of the SAE 
meeting there was an active dis- 
cussion of the new motor carrier 
act, led by Harold S. Sherts, as- 
sociate counsel of the American 
Trucking Assn. 

Sherts explained some of the 
important provisions of the act 
and cautioned those who come 
under it to file for certificates or 
permits within 100 days after Oct. 
15, as otherwise they cannot op- 
erate legally thereafter without 
following a much more difficult 
procedure. 

Plan New Service 

At the conclusion of the meet- 
ing, Robert Jackson, vice-presi- 
dent of the New Jersey Motor 
Truck Assn., who acted as chair- 
man, announced that this asso- 
ciation was considering employ- 
ment of a staff of competent spe- 


preparing such applications 
many of them will have to file 
under the act. 
Wednesday’ evening 
Brede of the General 
Truck Co. presented a 


Oo. M. 
Motors 
paper 





PONTIAC PEEPERS is the term for Benjamin H. Anibal, vice- 
president in charge of engineering; H. J. Klingler, president, and P.| and Engineering problems of the 
H, MacGregor, general plant manager of Pontiac Motor Co., looking | Injection Engine,” by T. R. Kelly, 
over the company’s novel cut-out chassis at the New York Auto Show. |! of the Waukeshaw Motor Co. 


| roe preventive maintenance and 
how a system of such mainte- 
nance can be operated to ad- 
vantage. 


Following A 
Heart Attack 


Norwalk, Conn., Nov. 4.— Wil- 
liam B. Hurlburt, widely known 
automotive executive, was buried 
here today. He died Saturday in 
his home at South Wilton, Conn., 
following a heart attack. 


Hurlburt was executive vice- 
president and sales manager of 
the Hupp Motor Corp. He was 
born in Caro, Mich., 60 years ago 
and entered the automotive indus- 
try during his youth, being associ- 
ated with Henry Ford in the 
early days of the Ford company. 





Organizing the Hurlburt Motor 
Truck Co. in 1914, he was the 
first to use the worm instead of 
the wheel or chain drive. Later 
serving as manager of the New 
York branch of the Locomobile 
company, he was given credit for 
producing a net profit of $2,100,000 
for one year. When connected 
with the Stearns Motor Co., he 
sold half the firm’s yearly output. 


During the days when bicycling 
was popular Hurlburt was na- 
tionally known for his prowess in 
the famed Hilsendegen 25-mile 


This paper was followed by| races on Belle Isle. 





BARNEY OLDFIELD, old master of the roaring road, was one of 
cialists to assist its members in| the guests at a preview held at the International Salon in the 


Plymouth engine. 


an informal talk in which Clin- 
ton Brettell described the main- 
tenance methods followed in car- 
by R. 
H. Macy & Co. T. L. Preble, 
of the Tide Water Oil Co., was 
the principal speaker. 

Thursday morning’s session 
dealt with motor vehicle inspec- 
tion, the topic being introduced 
by James J. Shanley, chief inspec- 
tor of the New Jersey State 
Motor Vehicle Department. Many 
engineers and executives promi- 
nent in motor transport work, in- 
cluding T. C. Smith, Capt. George 
Gray, J. C. Winchester, B. J. 
Lemon and Clinton Brettell, as 
well as officials of various state 
bureaus, took active parts. 

Ride Studies 

A technical paper was read by 
S. Ward Widney, of the B. & J. 
Auto Spring Co. It dealt with 
spring, tire and shock absorber 
testing development, and espe- 
cially with results secured by the 
use of the Ride-O-Graph, which 
gives a graphical record of the 
oscillations of the suspension sys- 
tems used in cars and trucks. 
There was also a brief paper pre- 
pared as discussion by Dr. Glen 
Havens, of the U. S. Rubber Co. 

Friday afternoon was devoted 
to a paper entitled “Operation 


as | Chrysler Building. He is shown asking some questions about the new 


Honor Holler 
At Gathering 
In Manhattan 


New York, Nov. 4.—W. W. Hol- 
ler, vice-president and general 
sales manager of the Chevrolet 
Motor Co., and Harry L. Horton, 
manager of Chevrolet, Atlantic 
coast region, will be guests of 
honor at a testimonial dinner 
tended by more than 100 lead- 
ing Chevrolet dealers of New 
York, New Jersey and Pennsyl- 
vania, in the Hotel Plaza this 
evening. The affair has been ar- 
ranged as a tribute to the man 
responsible for the most success- 
ful new car announcement in 
Chevrolet history, and to his sales 
lieutenant in this area, accord- 
ing to B. F. Curry, prominent 
New York dealer, who will act 
as toastmaster at the dinner. 


Speakers at the dinner were to 
include Holler, Horton and Curry. 

The committee consists of 
Curry, Ed. Bates, E. J. Foley, 
J. N. McComahy, John Smith, 
John Werring, Joseph L. Daly, 
William Meyers, Pete Vansickle, 
Marty Moore, Bert Rupp and 
Harold Herdman. 
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GM to Spend $60,0 000,000 to Stabilize Work 


Fund Already Aj A ppro priated |per 
To Carry Out Experiment 


New York, Nov. 4—Alfred P. 


Sloan jr., president of General 
Motors Corp., today made the fol- 
lowing an- 
nouncement: 

“A $60,000,000 
fund has been 
set aside by 
General Motors 
for use in an ex- 
perimental ef- 
fort to better 
stabilize em- 
ployment and to 
make possible 
increased an- 
nual earnings 
for automobile 
workers. “The additional eco- 
nomic security, which it is hoped 
to establish, will carry far beyond 
the ranks of our own workers 
into those of allied industries 
which depend upon us so im- 
portantly. Thus is quickened 
the tempo of national business 
recovery. 

Inventory Control 

“The fund will be devoted chief- 
ly to building up _ inventories, 
largely of component parts, so 
that the rate of factory opera- 


A. P. Sloan Jr. 


problem has been especially diffi- 
cult because of the fundamentally 
seasonal characteristics of con- 
sumer buying. Some progress 
has been made however, and dur- 
ing the current year our factory 
employes have had more steady 
work and better average earnings. 


“This improvement has been 
achieved without changing our 
established policy of limiting the 
weekly hours of work to a reason- 
able maximum. The average 
hourly wage rates in the corpora- 
tion are at an all-time high. 

“It is hoped that the early in- 
troduction of 1936 models will en- 
courage a larger number of new 
car purchases in the winter 
months than previously has been 
customary. This should contrib- 
ute to further leveling of pro- 
duction— hence more regular 
work, 

“The degree to which this can 
be accomplished depends on the 
public attitude towards earlier in- 
troduction of models. In the last 
analysis, consumer buying habits 
are the vital factors in the rate 
of operations which can be main- 
tained.” 


FORD PACKED ’EM IN at the three shows staged by his company 
at New York this week with Saturday attendance placed at close to 
90,000. The Ford V-8, Lincoln-Zephyr and the large Lincolns were the 


attraction. 
Astor. 
a salon is being held. 


tions can be maintained steadily 
throughout the year. Investments 
have been made in warehouses 
for the storage of such parts. 

“Working schedules will be ad- 
justed as far as possible in an 
attempt to give the greatest reg- 
ularity of employment to the max- 
imum number of workers. 

“The earlier introduction of new 
cars, it is hoped, will provide sub- 
stantially more employes with 
more regular work and higher 
annual earnings than would be 
possible otherwise. 


Is Separate Fund 


“The employment stabilization 
fund represents an effort entirely 
apart from the $50,000,000 pro- 
gram of plant expansion an- 
nounced last July. In reality, 
the expansion program estab- 
lished the manufacturing facili- 
ties and thus paved the way for 
the subsequent job - stabilization 
program. 

“General Motors has long been 
endeavoring to effect greater 
stabilization of employment. The 


New Horn Introduced 


By E. A. Laboratories 
Brooklyn, N. Y., Nov. 4.—Con- 
tinuing to keep pace with modern 
trends in body design, E. A. Lab- 
oratories, Inc., has introduced a 
new horn known as EA-Tone D. 
The horns are available as twins 
or separately, and in straight or 
curved models. 


The above view shows a portion of the crowd at hotel 
Other shows are at 1710 Broadway and the park Lane where 


Purolater Sees 
Banner Year 
For Accessories 


Newark, N. J., Nov. 4.—John A. 
Graham, president of Motor Im- 
provements, Inc., believes 1936 will 
be productive of better business 
for automotive accessory manu- 
facturers than the 12 months now 
ending. 

The current year, Graham said, 
will set an all-time high record 
for sales of Purolator automotive 
filters, both in number of units 
and in dollar values: monthly 
sales to date have regularly shown 
an increase over sales in similar 
periods of last year and, even if 
business in the closing weeks of 
this year should fail to maintain 
this improvement, Purolator busi- 
ness for 1935 will be 15 per cent, 
or more, above that of last year. 


Confidence in this outlook is 
justified, Graham believes, as 
much by the orders in hand at 
Motor Improvements as by the 
improved business sentiment gen- 
erally apparent. 


“There’s no better barometer of 
business conditions than the con- 
dition of your own business,” 
Graham asserted, “provided it is 
directed conservatively and is not 
subject to peculiar conditions for- 
eign to the general run of busi- 
ness.” 





THEY CAN TAKE IT or leave it, but this facsimile of the famous 
Packard Proving Ground and track shows visitors how Packard cars 
are tested and tried before being sold. The cars can take it and the 
visitors are taking it, too, to judge from the crowd. 


Cook County 


Sales Up 


As New Models Arrive 


far ahead of this September and 


Chicago, Nov. 4.—The advent of 
early 1936 models and the ability 
of dealers to make immediate de- 
livery on some of them, coupled 
with aggressive clean-up drives on 
the 1935 models, brought a gain 
in October new car registrations 
in Cook County over both Sep- 
tember of this year and October, 
1934. 


The figures released by R. L. 
Polk & Co. show that totals for 
last month were 4,836 units as 
against 4,691 for the preceding 
month and 4,111 for the corre- 
sponding period last year. 


The most sensational gain was 
made by Auburn, which took 
third place in the standings, regis- 
tering 572 units as contrasted with 
194 in September and 48 for Oc- 
tober, 1934. A large proportion of 
Auburn registrations was ac- 
counted for by the delivery of a 
fleet of new Checker cabs. 


Ford held the lead again with 
1,002 units, Chevrolet taking sec- 
ond with 656, Auburn third with 
572, Buick fourth with 541, Plym- 
outh fifth with 394 and Dodge 
sixth with 365. 


Following in order came Olds- 
mobile with 302, Packard with 
260, Pontiac with 254, Cadillac- 
LaSalle with 100, Nash-LaFayette 
with 93, Studebaker with 89, De 
Soto with 62, Hudson-Terraplane 
with 54, Chrysler with 39, Graham 
with 28, Lincoln with eight, Hup- 
mobile with six, Willys with five, 
Pierce-Arrow with four and Reo 
with two. 

Buick in fourth position was 


Awards Contracts 
Pierre, S. D., Nov. 4.—Contracts 
have been awarded this week by the 
South Dakota highway commission 
for 20 road improvement projects 
costing $412,398.98. 





last October, while Oldsmobile, 
Packard, Cadillac-LaSalle, De 
Soto, Graham, Willys and Pierce- 
Arrow also turned in increases 
over both months. 


fe 


Dodge-Plymouth dealer 


coming Chicago 


distributor; 


Dealers Seen 


At N. Y. Sho 


New York, Nov. 4.—A large 
turnout than for some years pas 
is attending the New York auto 
mobile show from Chicago. In 


addition to K. K. Kenderdine 


Buick-Pontiac dealer and presi 
dent of the Chicago Automobil 
Trade Assn.; H. T. Hollingshead 


Nash-LaFayette distributor and 


chairman of the Chicago show 
committee; A. C. Faeh, sho 
manager, and M. J. Lanahan 
and 
president of the trade group las 
term, the Chicago contingent in 
cludes the following: 


John C. Becker, scenic artist 
who created the “Hall of Stars’ 
decorative scheme for the forth 
show; W. E 
Butler, Hudson-Terraplane dis 
tributor; H. R. Levy, Studebaker 
H. <A. Wehmeier, 
Pontiac distributor; C. E. Gam 
bill, Chevrolet dealer; Joe Levy 
Buick-Pontiac dealer, and Claud@® 
Paxton. a 


Ketcham, Inc., Moves 


New York, Nov. 4.—Howard 
Ketcham, Inc., color engineers, to- 
day announced removal of their 
headquarters to 30 Rockefeller Plaza. 


ROLY BOLY EYES here is not singin’ in the rain, but she feels 
happy enough to burst into melody at any moment. And all because 
she is safe from showers under an old umbrella of—guess what?) 


Mohair velvet, of course. 


Eleven makes showed a gain 
over September and nine were 
ahead of October of last year. 
For the most part, makes that 
had already announced their new 
models made the best increases 
over September of this year and 
October of last. 


“IF WE HAD A COW that gave such milk, we’d dress her in the 
finest silk. We’d feed her on the finest hay, and milk her 40 times a 
day” is the little ditty that the boys sang as they left the unique ex- 
hibit of the Farm Journal at the Commodore, where the cow with the 
dreamy eyes is on display. 


Mohair Velvet 
Holds Interest — 
Of Show Visitors) 


4. — Mohair 
velvet continues to hold sway as) 
a favored upholstery fabric for® 
1936 cars, according to reports™ 
from the New York auto show in 


New York, Nov. 


Grand Central Palace. Eight ou€) 
of ten 1936 cars will be up# 
holstered in mohair velvet for the “a 
coming year, it is claimed. A 

Chevrolet is devoting part off 
its exhibit to the dramatizationy 
of the merits of this type of up 
holstery, while Chrysler, Dodge 
De Soto, Plymouth, Pontiac, Buickyy 
Oldsmobile, Studebaker, Nash, ag} 
well as Ford in its Hotel Asto®® 
exhibit, also show mohair velvet 
interiors. 

The new “Breathing Back” ig 
one of the textile features of ine 
terest to show crowds. Its feaw 
ture is a porous back which auto) 
matically adjusts the air-pressuré™ 
in the seat cushions and provide . 
a cooler, more comfortable rid@ 
than previous types of velvet up ) 
holstery, it is said. 

Fisher Bodies will again featur 
mohair velvet in a special dis 
play at the Waldorf-Astoria Hote 
in connection with the Genera 
Motors exhibit. 





Move to 
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ft FTC Balks at Price Fi Fixing Clauses of NADA Code 


Door Is Open F< For Later 


Curb Chiselers 


clear this measure would provide 


Washington, Nov. 4.—Prospects 


of a voluntary fair trade practice 
agreement to replace the out- 
lawed NRA code were definitely 
dimmed today after the National 
Dealers Assn. had lost its fight 
to obtain governmental sponsor- 
ship. 

Reason for the disapproval of 
the NADA aplication was that 
four of the six proposed rules 
would bring about illegal price- 
fixing. These were considered to 
be rules for dealers in stabilizing 
the used car market by establish- 
ing prices to be allowed on trade- 
ins. 

Official Ruling 

The Commission in making its 
announcement said: 

“Trade practice conference rules 
for retail automobile dealers in 
the United States, as proposed by 
representatives of that industry 
under the Federal Trade Com- 
mission’s Trade Practice Con- 
ference procedure, have been de- 
clared an illegal price-fixing ar- 
rangement, and would tend to un- 





for resale price maintenance by 
combination and agreement 
among competing dealers, and 
would require adherence to uni- 
form retail prices to be charged 
by all competing dealers, which 
practice would be unlawful. 


Used Car Plan 


Another proposal provided a 
plan by which the trade in price 
of used cars would have been 
prohibited from allowing the 
customer more than the price 
fixed for the particular territory. 
The commission held this would 
constitute price fixing which, in 
conjunction with the proposed 
rule already referred to, would 
eliminate price competition among 
dealers in the sale of any given 
make of car. 

No labor provisions were sub- 
mitted by the industry and its 
spokesman indicated that the in- 
dustry did not desire to submit 
or be restricted by labor provi- 
sions. 


ALL RIGHT! ALL RIGHT! says Major Edward Bowes, center, 
after affixing his John Hancock to an order calling for delivery of a 


new Cadillac Series 60. 


John C. Chick, Cadillac general sales man- 


ager, left, and Nicholas Dreystadt, general manager, put the well 


known bee on the major. 


reasonably restrain trade in viola- 


tion of the federal anti-trust laws, 
including the Federal Trade Com- 
mission Act. 

In announcing that four of the 
six rules had been disapproved, 
the commission made known it 
had advised the industry the other 
rules submitted would be approved 
if revised in conformity with cer- 
tain suggestions made by the 
commission. 

“Last September the commission 
advised counsel for NADA that 
it could not approve certain of 


“AUTOMOTIVE D: DAILY | 
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Are at 
545 Fifth Ave. Call Murray 
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Slocum, publisher; Chris 
Sinsabaugh, editor, or Eddie 
Kruspak, eastern manager. 
the rules submitted “3 the indus- 
try, as it had no discretionary 
power to approve rules in conflict 

with the Anti-trust laws. 
However the matter was left 
open in order that the industry 
might, if it so desired, revise the 
proposed rules to bring the sug- 
gested practices within the law. 
Not being so advised at the ex- 
piration of 30 days, the commis- 
sion formally disapproved the 
proposed rules, without predjudice, 
however, to the industry’s right 
to submit new or revised rules. 
New Car Prices 
Among the possible regulations 
was one providing that all dealers 
be required to sell new automo- 
biles at the so-called factory sug- 
gested delivery price, effective in 
the territory in which the re- 
spective dealers operate. 
The commission said it was 


Better Times 


Are Reflected 
In Car Sales 


By William R. Tracy 
Vice-President in Charge of 
Sales, Hudson Motor Car Co. 
New York, Nov. 4.—We are 

three years out of the bottom of 
the depression and recovery is 
gaining momen- 
tum. No better 
barometer of hao 
the business sit- : 
uation exists 
than the auto- 
mobile business. 
When _ recovery 
started people 
began buying 
cars—but al- 
most entirely in 
the lowest price 
field. 

Now that re- 
covery is under way there is a 
noticeable increase in the per- 
centage in the price just above 
the lowest, that is cars listing 
from $700 to $800. In 1933 cars 
listing for less than $700 ac- 
counted for 84.4 per cent of the 
total. In 1934 it dropped to 
75.2 per cent, and in 1935 it 
dropped, during the first half, to 
72 per cent. 

As we return to normal in busi- 
ness, Americans return to their 
normal habits and one of these 
is our time honored characteristic 
of “keeping up with the Joneses.” 
Expressed in other terms this is 
“pride of ownership.” In the auto- 
mobile business it means greater 
dollar-volume as people chose the 
larger, more powerful and luxur- 
ious cars. 


. 
W. R. Tracy 





NOT A POLICE LINE up, just Oldsmobile officials putting sales- 
men through their paces at the Essex House spelldown where ques- 
tions about the new cars were asked. 


Increase in Steel Prices 


Expected Before Long 


Detroit, Nov. 4.—A price in- 
crease on semi-finished steel prod- 
ucts will in all likelihood go into 
effect before the end of 1935, it 
was said here today in steel cir- 
cles. 

With few exceptions prices have 
remained unchanged from the 
levels that prevailed under the 
code. Two factors which will 
bring about an increase in the 
near future are higher taxes next 
year and higher wages for steel 
workers, brought about by in- 
creased living costs in many 
parts of the country. 

The price of pig iron has al- 
ready advanced $1 a ton. How 
far the steel price will rise is 
still a question, but the figure 
generally mentioned is $2 a ton. 

In the opinion of some pro- 
ducers, the increase may spread 
over to finished products as well. 


Buick Sales in N. Y. Area 
Reach New High Mark 


New York, Nov. 4. — Record 
sales of Buicks in the New York 
area were indicated today with 
the announcement by F. L. Yar- 
rington, general manager, that the 
Glidden-Buick Co. sold 370 units 
during October as against 227 in 
the previous month. 

October was the largest month 
this year from the standpoint of 
sales, Yarrington said. The two 
largest months of the year were 
September and October and in- 
cluded deliveries of the 1936 Buick 
cars. 





On the other hand, others contend 

that the finished goods market 

cannot stand such an increase. 
Steel executives are of the opin- 


Dividend of $1 
Is Declared By 
General Motors 


New York, Nov. 4.—Directors 
of General Motors Corp. today 
voted an extra dividend of 50 
cents and a regular quarterly 
dividend of 50 cents on the com- 
mon stock. 

Three months ago the corpora- 
tion paid 50 cents regular and 25 
cents extra. Previous to that time 
regular dividends of five cents 
quarterly were paid, with occa- 
sional extras. 

Both dividends are payable Dec. 
12 to stock of record Nov. 14. 


Major Employment 


Office to Open Nov. 11 
Detroit, Nov. 4—The largest 
public employment office in the 
world will be opened here about 
Nov. 11, it was announced today 
by Major Howard Starret, state 
director of the National Re-em- 
ployment Service. 

The new Detroit office of the 
National Re-employment Service 
will be equipped to handle 1,500 
applicants on a normal day and 
will have added facilities to take 
care of 3,000 applicants on an 
abnormal day. 


“IT’S A MIGHTY FINE CAR,” commented Mayor Frank Couzens, 
Detroit, as he examined the new Lincoln-Zephyr at the Lincoln Motor 


Co, salon. 


The mayor was one of thousands who viewed the ad- 


vanced streamline design of the new V-12, 


ion that the problem is not so 
much to obtain volume as to keep 
down mounting costs so that op- 
erations can be carried on profit- 
ably. This is especially true of 
makers of flat rolled products 
which have been operating at 
rates in excess of those for the 
general steel trade. 


THREE’S A CROWD when the trio is made up of the big brass 
hats of General Motors and Chevrolet, Here are Alfred P. Sloan jr., 


GM president; William S. Knudsen, executive vice-president of the 


corporation, and M. E. Coyle, president and general manager of Chev- 
rolet, at the Waldorf looking at the new 1936 Chevrolet. 


Georgia Elects 
New Head of 
Truck Group 


4—O. T. 
of 
was elected president 
of the Georgia Automotive Job- 


Atlanta, Ga., Nov. 
Moore, American Gear Co., 
this city, 


ber Assn., at a meeting held in 
the Henry Grady hotel. Other 
officers voted in were J. C. Rog- 
ers, Genuine Parts Corp., vice- 
president, and F. I. Culler, Auto- 
mobile Piston & Parts Co., sec- 
retary-treasurer. Both are from 
Atlanta. 


In addition to the officers, two 
new directors were elected. They 
are L. W. Thompson, Motor Sup- 
ply Co., Savannah, and R. L. Le- 
Files, LeFiles Automotive Serv- 
ice, Valdosta. 


B. W. Ruark, general manager 
of the Motor and Equipment 
Wholesalers Assn., was the prin- 
cipal speaker at the session which 
attracted a representative group 
of jobbers from throughout the 
state. 

The program included discus- 
sions on the more extensive use 
of FHA loans to help the inde- 
pendent shop become more com- 
petitive, an analysis of the fair 
trade practice acts passed in 
other states with particular ref- 
erence to their adaptability for 
Georgia, the maintenance of an 
open market in the matter of all 
governmental purchases, ways 
and means of meeting “syndicate 
competition, and other topics.” 
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By the Publisher 


REALLY WORTHWHILE 
TO PUT IN / 












New York, Nov. 4. 
WHY CLOSE I have never 
VHE SHOW yet found out 
ON SUNDAY? why the New 
York show is 
closed from midnight Saturday to 
wsOnday morning. ‘there must be 
a better reason than the mere 
tact that the tire exhibitionists 
need a day of rest. It is probable 
that Sunday attendance, espec- 
iauy for a fall show, would exceed 
tnat of any other day in the week. 
And if there are moral scruples 
against Sunday opening let the 
opposition be reminded that no 
suechanical invention in the his- 
tory of man has brought more 
huuwans into communion with 
Goa’s great out-of-doors. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation . £. s 5 S25 
which is not for the best interests of the automo- IN CON RAS to the main r — 
tive industry as a whole. Nor will its columns| show ai ot the hotel and saion 
be used to spread gossip or inflame prejudice.| shows weve guing full piast ana 
It will confine itself to the upbuilding of the|ocKing up recoru figures for at- 
industry it is pledged to serve, wholly through|ndauce. veryone irom ark 
10TH. YEAR the dissemination of NEWS which is timely,|4ve®4e \oppers Lo Brooklyn ton- 
authentic and of value. s€5 seemieu tO be Out determined 
wo see Lhe new cars. A common 
seluark seems to be “well, it 
100Ks like old times.” It will have 
to 100K ike Old times and we wili 
mave to sell cars to the Van 
Astorbults and the Sweeneys, tov, 
iL We are going to inove tne five 
wuu0n or wore automobiles 
whicn are projected in the pres- 
elt optimistic pians of the in- 
dustry. 
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Early Show Wins Approval 


Eerie THE FACT that the opening day of the 
New York show placed that attraction in competition 
with local football events, with the result that attendance 
failed to equal the mark for the opening day last year, 
there is a general feeling that the idea of an early show 
has clicked with the industry and the public. Whether 
or not this will mean that fall sales this year will borrow 
from the early months of 1936 remains to be seen. 


There can be little question that for the present at least 
the change in new model announcement dates is serving 
its purpose in providing steady employment for men in 
automotive plants. From all sections of the country 
where plants are engaged in producing or supplying parts 
for cars the story is the same. Men are working now 
when ordinarily they would be idle. They have had steady 
employment since the beginning of the current year. It is 
possible, of course, that should the new model announce- 
ment dates be permanently set for November, lay-offs, 
will occur as they have in past years, but the lay-offs, 
if and when they come, will occur in the summer rather 
than the winter. 


From what we have seen at the show to date it appears 
that the advantages of the early announcements so far 
outweigh the disadvantages that we are inclined to feel 
that the new show period adopted this year will become 
standard practice in the future. 
















a * * 


ALL OF WHICH brings up the 
Ou1y subject on which i should 
ever write with any claim to a 
knowledge based on experience, 
and that of course is advertising. 
anere 1S always a tendency to 
lec tne inolmencum engendered by 
the shows wane once tne shows 
are over. Whether this is based 
ou the human frailty of worn- 
Yul saies executives or because 
lu une iong stretch of many shows 
in iuany cities we forgec those 
wuwceudy past, 1 do not know. But 
aiuuong uewspaper men 1 have 
otten heard it discussed that 
atter a fine show build-up and 
with dealers and salesmen on 
tuner toes from pep meetings and 
Sules training tnen the factory 
simply goes to work building cars 
und torgets the intensive adver- 
using which should immediately 
be put to work to help sell them. 



















Playing Santa to Santa 











AS OTHERS SEE IT || 





















citizens directly and indirectly draw- J 
ing their sustenance from the power | 
of the gasoline engine, and hardly § 
less the hundred million who have 
come to depend upon its use in their 
everyday living, must devoutly hope | 
otherwise —Wall Street Journal. 


Motors and the Way Back 


Of all the larger divisions ot 
American manufacturing the auto- 
mobile industry presents the most 
attractive picture of successful com- 
bat with the forces of depression. li 
the record production of 1929, in 
number of vehicles, be taken as 100, 
the output feil to 25 in 19382 and 
was only 35 in 19338, but was above 
51 in 1y34 and this year, if the 
estimates of trade executives for 
the remaining two months are borne 
out, will be better than 67. This 
year’s output, moreover, will be 
roughiy 88 per cent of the annual 
average of the years 1923-1929 in- 
clusive. 

So substantial a restoration of 
output volume in what at the first 
onsiaught of depression the wise- 
acres dolefully abandoned as large- 
iy a luxury trade would be notable 
enough if it stood alone. But it 
must also be recorded that in a 
tieid in which the factor of tech- 
nological progress has been con- 
stantly present the average num- 
ber of men employed this year is 
more than 90 per cent of the aver- 
age for 1929; it has practically 
doubled in the past two years. Aver- 
age hourly wage rates are now up 
to or slightly above the 1929 levei. 
As lor the purchasing power of the 
doilar in the automobile market to- 
day and three or five or 10 years 
ago, that question can well be left 
to a consensus of motor owners. 
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A Matter of Inches 


Here is a thought for the motor- 
ist who has no intention whatever 
of killing anybody. 

Every day we read about fatal 
accidents in traffic. Little note is 
taken ordinarily of the hundreds of 
minor accidents that happen daily 
on our streets. 

Naturally it is the fatal accident 
that attracts the attention. This is 
the kind of accident, mainly, which 
we are trying to stop. 

But, unhappily, the continual em- 
phasis on the fatal accidents does 
foster a state of mind which tends 
to regard them as intrinsically dif- 
ferent from accidents in general. 

There is not much evidence to 
justify that state of mind. No mo- 
torist really wants to kill anybody, 
but there are lots of motorists who 
will risk a minor accident, a scraped % 
fender or the like, for the sake of 7 
getting ahead a few feet in a line 
of traffic. 

The thought we have for the mo- 7 
torist with no intention whatever 
of killing anybody is this: The dif- 
ference between a scraped fender 
and a fatal accident may be only 
a difference of inches, possibly even @ 
of fractions of an inch. A slight @ 
change of direction or of speed on j 
the part of either party and what @ 
seemed only a harmless risk may x 
spell death or lifelong regret.—De- § 
troit News. 
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NOW, OF ALL TIMES, this 
should not occur this fall. The 
interest is here. The dealers and 
salesmen are ready. Even the 
production lines as a whole are 
in better shape than they have 
been for years. I may be wrong 
put from what I gather from my 
rriends on the media side of the 
fence the actual commitments 
for advertising are lagging. It is 
interesting to note that one major 
company out with its new line 
and an aggressive follow-up of 
advertising in all forms, sold 
more cars in October than it has 
ever sold during the same fall 
month in its long history. They 
say an army travels on its 
stomach and this year in my 
humble opinion, the automobile 
industry is going to travel on its 
advertising. 










































Christmas Buying Urge 


REGARDLESS of whether or not the public takes 
kindly to the idea of buying automobiles in the fall 
rather than in the spring, we are sure to profit to an extent 
this year from the Christmas buying urge. From child- 
hood people have been trained to give until it hurts in the 
season when old Saint Nicholas is supposed to come huf- 
fing and puffing out of the north with his bundle of gifts 
and joy for mama and the kiddies and a brilliant hued 
necktie with which papa can cover the pain in his neck. 


This year, for the first time, dealers will be in a position 
to cash in on this buying urge. Actually, papa will be able 
to square himself with the family for another year by 
driving a brand new car up to the door on the morning of 
Dec. 25. In past years, the best he could do in this direc- 
tion was drop an order blank into the stocking. It might 
also prove profitable for dealers to point out that if dad 
buys the car the rest of the family can present him with 
the needed accessories, such as heater, radio, spot-light, 
fancy horns and whatnot. You can sell best when people 
are in a mood to buy, and Christmas creates that mood. 


Perhaps It’s A New Day 


Not SO MANY years ago industry and its leaders were 
looked upon as ogres, intent only on profits and caring 
not what became of those who labored in order that prof- 
its might be amassed. Even today this thought is not 
dead in some circles. 


Announcement of a fund established by General Motors 
which runs into some $60,000,000 which will be used in an 
effort to stabilize employment and give steady work and 
larger annual incomes to workers would seem to refute 
allegations of profit grabbing. 















































Perhaps not quite all the credit 
for the very handsome contribution 
the motor industry has made to na- 
tional recovery belongs to the mak- 
ers of cars. ferhaps they have been 
assisted through and out of bad 
times by our national weakness for 
fast and comfortable personal trans- 
portation and our willingness to 
spend treely out of reduced national 
income to obtain it. But it cannot 
be gainsaid that our industrial re- 
covery has proceeded most rapidly 
in the very division of industry 
which has been most free to re- 
spond to the natural forces of re- 
cuperation, the one least subject to 
paternalistic supervision, least de- 
pendent upon artificial aid of 
political origin, least hampered with 
restrictions upon the free play of 
the competitive spirit. 

Its comparative youth has been 
immensely in the automobile indus- 











































* * * 


MONDAY IS HERE and the 
second show issue of ADN is al- 
ready nodding and ready to go to 
bed. This has been a hectic week- 
end and we hope you have had 
time to look over the first show 
issue which reached you Sunday 
morning. 

Tomorrow is another day and 
another edition. So I will have 
to cut this short and get back 
to the grind. Meanwhile my 
quarters are at the Waldorf and 
Chris Sinsabaugh is at the Lex- 
ington or we can be reached * 
any time during the day throug try’s favor during these long years 
our New York office at 545 Fifth - siemaniine oma of aanaeen, The 
Ave. If we can be of service at| history of its experience in some 
any time during the week, let us| later time may be quite different. 
know.—G. M. S&S. But the five millions of American 










Coming Events 






NOVEMBER 
4-6—New York. National Tire Dealers Assn. 

National Convention. 

9-11—Dallas, Tex. Auto Show. 

1i-i4—Los Angeies. American Petroleum In- 
stitute, 16th Annual Meeting. Biltmore 
Hotel. 

13-17—South Bend, Ind, Auto Show. 

25-30—Memphis, Tenn, Tri-State Auto Show. 

27-Dec. 1—Peoria, til. Auto Show. 


DECEMBER 
7-8—Atiantic City, N. J. Automotive Booster 
Clubs International. Annual Meeting. 
Hotel Madison. 
9-13—Atlantic City, N. J. Automotive Service 
Industries Show. 


JANUARY 
13-17—Detroit. SAE Annual Meet, 
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Many Notables are Seen 
At Unusual Exhibitions 


Washington, Nov. 4.—With the 
balmiest of weather bringing out 
motoring fans in record-breaking 
numbers Saturday the national 
capital’s two automobile shows 
got off to most auspicious open- 


ings. Nothing was lacking to 
make the inaugurals successful 
from every point of view and 


buyer interest in the city reputed 
to be without peer in per capita 
automobile ownership was most 
evident. Many national notables 
were seen at both exhibits. 

Washington is treated to a 
double showing of motordom’s 
latest products because of the 
housing shortage caused by multi- 
plication of New Deal agencies. 
The auditorium, long the scene of 
the Washington Automotive Trade 
Assn. shows, was taken over by 
the government last summer and 
for a time it looked as though the 
city might go showless. Then 
General Motors leased almost all 
of the ground floor of the May- 
flower Hotel for this period. 
Eventually WATA determined the 
vast garage of the Wardman Park 
Hotel could be converted into a 
suitable show hall and this has 
been done. 


Colorful Decorations 

Sixty-five models of 21 makes 
shiningly awaited the first wave 
of visitors, effectively displayed 
amid cutaway replicas of various 
power plants and other features 
of the 1936 car. 

Particular attention was s paid to 
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SHE DID IT with her little pencil. 
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Washington’ s Two Shows Have Auspicious Start 


Washington’s social life 
the height of the social season. 
The official, diplomatic and serv- 
ice sets were noticeably in attend- 
ance and the show, sponsored by 
all Washington GM dealers, 
drew 10,000 visitors the first day | 
and evening. Floyd B. Akers, | 
manager, asserted buyer interest 
keener than at any of the spring 
shows held by the dealers in 
recent years. 


Both exhibits will run all next 


and at 


Baltimore’s 30th annual auto 
show opened Saturday evening 
with a first night crowd that | 
warmed the hearts of show of- | 
ficials. 


Many Cars Shown 


Twenty-three makes of cars and 
trucks were represented with 
nearly 200 automobiles and chassis | 
on the floor. The show is being | 
held in the new Fifth Regiment 
Armory which was rededicated in 
September. The new structure 
contains two floors suitable for 
exhibition and as the auto show 
opening also marked the last day 
of the food show crowds at both 
were exceptionally heavy. This 
fact made it difficult to judge the 
success of the advanced Novem- 
ber show date, according to John 
E. Raine, veteran manager of the 
Baltimore shows, and members of 
the show committee are eagerly 
awaiting the attendance figures | 
for the rest of the week. 

The new Lincoln - Zephyr was 


aD | 


|cent of the January, 





The new Studebakers were de- 


signed this year by Miss Helen Dryden, famous interior decorator. 
She is shown here between John F. Fennelly (left), Field Glore Co., 


and James G. Blaine, 
of New York. 


lighting effects which are three | 
times the wattage of last year’s | 
show and this was only one of | 
the careful arrangements made | 
by the show management under | 
direction of Joseph B. Trew 
president of WATA, and R. J. 
Murphy, general manager. | 

General Motor’s Mayflower | 


show, in no sense a rival of | 
WATA’s exhibit since all GM) 
cars were shown at the latter 


also, attracted a bon-ton throng, | 


located | as it is in the heart of 


president of the Marine Midland Bank, both 


present on the floor and _ its 
frameless construction as well as 
the frameless feature of the new 
Cord was the center of interest 
for many on the opening night. 
The new lower-priced Cadillac 
also was on display. 

Greatest interest, of course, cen- 
tered about the new offerings in 
the low-price field, the Ford, 
Chevrolet and Plymouth exhibits 
proving the focal point for the 
vast majority of showgoers. 














FOR MAXI QUIETNESS AND END RANG 


PRECISIVN BEARINGS 


BALL. RYLLER AND THRUST 


NORMA-HOFFMANN BEARINGS CORP" N, STAMFORD, CONN., U.S.A. 





HARDLY LESS A SENSATION 


| tante belles of New York, Boston, Philadelphia and Washington was 
the 1936 Pontiac sport coupe which was raffled off for the benefit of 
the New York Infirmary for women and children at the 
and debutantes’ cotillion held last week in the crystal ballroom of the 
June Hamilton Rhodes 
publicist, who managed the successful event, smiles as she watches 
the publisher of ADN being stuck for a sheaf of raffle tickets by Mrs. 


Waldorf-Astoria. Mrs. 


Slocum. 


Sept. MEMA ladox Rises to 


than the appearance of the debu- 


velvet ball 


(left), well-known 





105% as Plants Hit Stride 


New York, Nov. 4.- 
to car and truck factories for | 
original equipment on new ned>| 
els together with a pick-up in| 
the automotive aftermarket com- | 


Shipments | cre: 


| bined during September to bring | 


advances in all divisions of the 
monthly index of the Motor and 
Equipment Mfrs. Assn. 

The grand index of all divisions | 
for September went up to 105 per 
1925, base 
from 92 for August as compared 
with 81 for September a year ago. 
Because of earlier production of 
new car models this year the in- 





Commerce Dept. 
Reports Gain | 
In Industry 


Washington, Nov. 4.— October 
showed a marked increase in in- 
dustrial activity over September, 
according to a summary of busi- | 
ness trends released by the De- 
partment of Commerce. 


Rising automotive production 
was given as the reason for the | 
increase. Other factors influenc- | 
ing the upward movement were, 
steel ingot production, which has 
wavered between 50 per cent and 
53 per cent of capacity for the 
past two months, and is current- 
ly at the upper limit of that 
range; increased cotton mill ac- 
tivity; electric power production; 
and a general improvement in 
corporate earnings, revealed by 
reports issued for the third quar- 
ter. 








| ber 


crease of September, 1934, is un- 
doubtedly greater than it would 
have been under former produc- 
tion arrangements. 


Original equipment shipments 
to car and truck factories went 
up to 98 as compared with 85 for 
August and 71 for September, 
1934. 

Replacement parts shipments 
to wholesalers went up to 135 
as compared with 124 for August 
and 129 for September a year ago. 

Accessories shipments to whole- 
salers went up to 129 as compared 
with 126 for August and 101 
September a year ago. 

Service equipment shipments to 
wholesalers also registered a nice 
gain, going up to 91 for Septem- | 


for | 





as compared with 75 for the 
previous month and 60 for Sep- 
tember, 1934. 





| crease 


Machine Tool 
Sales Reveal 
Heavy Gains 


Cleveland, Nov. 4. — Estimating 
an almost 100 per cent increase 
over last year, C. J. Stilwell, vice- 
president of the Warner & Wasey 
Co., today had predicted that ma- 
chine tool sales in 1935 will reach 
$97,800,000. 

“Trend of sales for the year 
has been upward and will con- 
tinue so next year,” Stilwell de- 
clared. “Present indications are 
that the rise, interrupted by the 
September drop, will be resumed 


and will continue through the 
winter. 
“The industry is having diffi- 


culty in securing skilled workers. 
Machine tools are_ individually 
built to exacting requirements— 
and a workman must have suffi- 
cient intelligence and understand- 
ing to know how to pass from 
one operation to another and 
from one machine to another 
without making a mistake. 

“There is no shortage of men 
with some shop experience, but 
there is a decided shortage of 
men having the peculiar type of 
skill required in the machine tool 
industry.” 


Foreign Sales 
Increase, Says 


W. L. Mitchell 


New York, Nov. 4.—Chrysler 
export sales will show an increase 
of 25 per cent over last year, ac- 
cording to a statement by W. 
Ledyard Mitchell, vice-president, 
following a tour of Europe. Sales 
in all countries, in 1935, may 
reach 75,000 cars as against 50,000 
last year. 

Paris and London exhibitions 
have been unusually successful, 
according to Mitchell. The in- 
in London sales was 200 
per cent over last year. Economic 
conditions are on the upgrade in 
Furope, especially in England, 
Mitchell said. 


EUROPEAN SOCIETY folks turned out to view the American car 


offering at the General Motors exhibit at the Waldorf. 
A. Morhange, Baron de Gunbourg, Baroness de 


left to right: Mrs. 


Gunbourg, A. Morhange, Mrs. Andrew Graves and Andrew Graves, 


all of ‘Paris, France, 


Bendix Corp. Exhibits 


New Products at Show 


New York, Nov. 4.—The largest 
and most comprehensive exhibit 
ever prepared by the Bendix Avi- 
ation Corp. for the annual auto- 
mobile show will be opened at 
Grand Central Palace. The ex- 
hibit includes working models 
and attractive presentations of 
nearly every automotive product 
made by this manufacturer. 

The Bendix exhibit is on the 
third floor in space C-39, 40. It 
has a 60-foot frontage, the larg- 
est space ever used by Bendix. 
Among the products displayed 
are Bendix-Stromberg carbure- 
tors, Bendix brakes (all types), | 
the new Bendix “finger-tip” con- 
trol, which is now used by Hud- 
son and Cord, and a dozen more | 


devices. There are also exhibits 
of Bendix civic safety equipment. | 

One of the featured displays is 
an operating exhibit of Bendix- | 
Westinghouse air gear shift con- 
trol. This gear shifting device is * 
shown in actual operation, with 
the operating mechanism on top 
of a chromium and black table 
and with mirrors reflecting the 
“underneath parts” of the control. 
The entire exhibit was prepared 
under the direction of Herbert L. 
Sharlock, director of public rela- 
tions for the Bendix corporation. 


Galesburg Show 


Galesburg, Ill., Nov. 4.—The Gales- 
burg Automobile Dealers’ Assn. will | 
stage its Annual show in the Gales- 


| burg Armory, Nov. 21 to 24, it was 


said today. 


They are, | 
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Conde Nast Readers 


Will spend over 


82DO2,O0O0 02,000 


FOR NEW CARS DURING 1936 


The readers of Vogue, Vanity Fair and House & Garden 


are going to buy 215,000 new automobiles next year. 


26,273 


of this number will be in the price class of Buick, 


Chrysler, Hudson, Nash, Reo and Studebaker 
39,667 


will be in the price class of DeSoto, Dodge, 


Graham, Oldsmobile and Pontiac 


149,060 
other purchases will range from Fords, Chevro- 
lets, Terraplanes and Plymouths, to Cadillacs, 


Lincolns, LaSalles, Packards and Pierce Arrows 


These figures are actual, dependable statistics — not 
guesses. They are proved by a national, house-to-house survey 
of the current car-buying activities of the families who regularly 


read the Condé Nast Group of class publications. 


THE CONDE NAST GROUP 


VOGUE e VANITY FAIR © HOUSE & GARDEN 


NEW YORK, 420 Lexington Ave.—MOhawk 4-7500 @ DETROIT, 6-254 General Motors Bldg.—MAdison 6771 @ OHICAGO, 1302 Wrigley Bldg—SUperior 2660 
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Pittsburgh Dealer Goes After Downtown Trade| 





Opens New Sales Outlet 
Designed for New Cars 


By NORMAN L. PARK 


Pittsburgh, Pa., Nov. 4.—A unique wrinkle in new car 
merchandising plan has been inaugurated in the down- 


town Point building by Wilson & White, Inc., 


dealers. 


Ford 


While other dealers concentrate on the residential areas 
with their modern neighborhood service stations, Wilson & 
White will attempt to attract sales with a decorated and 
brilliantly lighted showroom before whose doors parade 


25,000 vehicles daily, most 
them carrying suburban com- 
muters bound in or out of the 
city’s “golden 
triangle.” 

This new Ford 
outlet will 
make the same 
appeal to car 
shoppers as the 
huge city food 
markets make 
to the house- 
keeper who 
must purchase 
two armloads 
of meat and gro- 
ceries every 
Saturday afternoon or evening. 
And Wilson & White believe that 
just as many motorists will choose 
to shop for a new car in the big, 
bright showroom where business 
is humming, as the lady of the 
house prefers to select a Sunday 
chicken at a city market. 


6,000 Feet of Space 

With 6,000 feet of floor space 
and sufficient room to display 
nine new cars, the showroom 
makes an inviting setting for 
shiny new Fords. The walls and 
high ceiling are painted pure 
white and the furnishings are 
chrome plated and the most 
modernistic obtainable. 

Only one kind of transaction is 
to take place in the room, sale 
of new cars. No service of any 
kind is to be given nor will any 
parts be sold (except a few or- 
namental accessories). 

The showroom was opened the 
same day the 1936 Fords were 
announced and hundreds of pros- 
pects crowded into the room 
which was as new as the cars. 


Heavy Traffic 


The Lincoln and William Penn 
highways, two. transcontinental 
routes, pass directly in front of 
the doors and the busy Man- 
chester, Point and West End 
bridges are immediately adjacent. 
A recent Bureau of Traffic count 
showed that 20,800 cars pass 
every day between 7:30 a.m. and 
6 p.m. and an easy 5,000 more go 
by at night. 

The main plant of the agency 





an: 
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OF 
UNIFORMITY 


Quick identification with 
the manufacturer’s cars is 
one important reason why 
more and more Neighbor- 
hood Quick Service Sta- 
tions are uniform in design. 
At the same time “‘uni- 
formity”’ helps step up 
sales of every product car- 
ried. And it reduces the 
building investment when 
ten or more stations are 
built at a time — Ask 
Austin. 


THE AUSTIN 


Engineers and Builders—16112 Euclid Ave., 


of © —— 


is only six blocks away, directly 
up the river. Numerous Ford 
owners needing service stopped 
to inquire during the opening day 
and they were directed to the 
main plant which has the only 
official Ford service shop down- 
town. 

“We sold three cars in the first 
few hours the showroom was 
open and we expect to get more 
‘clean’ business than could be ob- 
tained on auto row or in an 
establishment in the residential 
districts,” Frank A. White, gen- 
eral manager of the agency, 
asserted. 

Attract Office Crowds 

“The near-city appeal is to be 
used in this showroom. We hope 
to attract the office workers, 
business and professional people 
who come to town every day, 
and many of them will enter our 
showroom sold on the product 
and ready to do business in the 
pleasant atmosphere of our ultra- 
modern quarters.” 


Used cars taken in at this 
showroom will be sent to the 
main plant for reconditioning 
and then to the agency’s used 
car sales department on the 
North Side of Pittsburgh. 

Open Evenings 

The new showroom is to be 

open evenings and its bright 


lights are expected to attract 
many night visitors. A parking 
lot free to visitors is to be pro- 
vided across from the building. 
Wilson & White is the first 
dealership to establish a retail 
outlet of this kind in the Pitts- 
burgh area. Joseph C. Wilson is 
the other partner in this firm 
which employs 38 persons in its 


three branches. At the main 
plant 20 mechanics are _ kept 
busy. 


The agency is one of the most 
progressive and successful in the 
city. “We paid our mechanics an 
average of $170 a month during 
the last year, some of them earn- 
ing as high as $220, and we keep 
our salaried employes happy by 
paying them well,” White de- 
clared. 








COMPANY 


Cleveland, O. 
Officesin Principal Cities — Detroit, Michigan, 2842 West Grand Boulevard. 








ATTRACTIVE INTERIOR of the new downtown display and salesroom of Wilson & White, Inc., 
Pittsburgh Ford dealers, in the Point Bldg. This is the first exclusive sales branch of a dealership in 


the city of Pittsburgh. 
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Chevrolet Will Launch 
Christmas Gift Campaign 


Flint, Mich., Nov. 4.-— Acting 
upon significant facts revealed by 
its recent merchandising pro- 
grams in the accessories field, 
the Chevrolet Motor Co. will spon- 
sor, between now and Christmas, 
an advertising and merchandising 
campaign designed to take full- 
est advantage of the appeal which 
well-chosen accessories possess as 
Christmas gifts. The campaign 
is under the direction of M. D. 


Douglas, parts and accessories 
manager of Chevrolet, who in- 
stituted activity along similar 


lines in 1933 and 1934. 


Previous efforts of the sort, 
Douglas said, substantiated Chev- 
rolet’s belief that accessories are 
proving highly acceptable in the 
average motorist’s Christmas 
stocking. The giving of such 
gifts as auto radios, horns, bat- 
teries, lighters, and seat covers 
was found to provide a welcome 
variation from the time-worn 
Christmas formula, which in 
many instances involves merely 
perfunctory giving. 


In the second place, it demon- 





strated that the “giving” public 
would take kindly to the idea of 








Canada Show to 
Open Next Week 
In Toronto, Ont. 


Toronto, Ont., rr 4 (UTPS).— 
Every manufacturer ‘ automo- 
biles will have an exhibit at the 
National Motor Show of Canada, 
to be held Nov. 9 to 16, in the 
Automotive Palace at the Exhi- 
bition grounds here. Hundreds 
of automobiles will be on view, 
ample space being provided by 
the fact that there is a oe | 
square feet of room on the main | 
floor alone. The show, which 
will give Canadians their first 
view of the year 1936 models, is 
sponsored by the Canadian Auto- 
mobile Chamber of Commerce. 

The show will be opened offi- 
cially at 9 p. m., Nov. 9, by the 
lieutenant governor of Ontario, 
Hon. Herbert A. Bruce and Mrs. 
Bruce. 


Various meetings will be held 
at the motor show, including the 
Garage Operators’ Assn. of On- 
tario, the Ontario Motor Truck 
Owners’ Assn., Automotive Trans- 


port Assn., the Toronto Automo- 
tive Trade Assn. 
Meetings also will be held 


by the Studebaker Corp., 
Chrysler Corp., Hudson Motors of 
Canada and General Motors of 
Canada. The annual dinner of 
the Canadian Automobile Cham- | 
ber of Commerce will be held at 
the Royal York hotel on Tuesday, 
Nov. 12. 


varying its gift selections; in fact, 
would welcome the opportunity to 


| select something different. 


“With some 25,000,000 cars in 
the United States,” said Douglas, 
“there is a situation, with refer- 
ence to accessories, which did not 
exist a few years ago. But the 
number of cars in use has 
creased so gradually that the full 
potential in accessories has been 
recognized only very recently. Au- 
tomobiles are now so much a part 
of our daily life that anything 
which enhances the convenience 
and comfort we derive from them, 
or increases our safety, or height- 
ens our feeling of pride, is pretty 
sure to please anyone who owns 
a car. 


“Our first concerted effort to 
sell accessories as Christmas gifts, 
in 1933, was so thoroughly suc- 
cessful that we carried the pro- 
gram further the next year. We 
backed it up with more extensive 
newspaper and magazine adver- 
tising, and finished 1934 with the 
largest accessories volume in the 
history of Chevrolet. This year’s 
program also has behind it maga- 
zine and newspaper advertising, 
plus dealer helps designed to pro- 
duce another outstanding job.” 


Fundamentals of merchandising 
have been followed closely in 
Chevrolet’s accessory selling, 
Douglas said. Items are attrac- 
tively packaged, special Christ- 
mas wrappings are provided, and 
Christmas cards and stickers are 


available, as with other kinds of | 


Christmas merchandise, putting 
the dealer on an equal footing 
with the merchant in other lines, 
whose holiday wrapping and 
packaging service clinches much 
business. 


Brake ia Sales 
Increase Over 1934 


New York, Nov. 4.—Manufac- 
turers’ sales of brake linings and 
clutch facings in the first six 
months were 14 per cent above 
the same period in 1934, with 
sales for the second quarter 11} 
per cent higher than the second | 


quarter of 1934 as compared to a | 


first quarter increase of 19 per 
cent. 

The Brake Lining Manufactur- 
ers’ Assn., Inc. issued the follow- 
ing estimates of sales for the 
industry based on reports received 


from both members and non- 
members: 

% In- 

1934 crease 

First Quarter ..... wey 19.2 

Second Quarter ... 213,877 10.6 





$9,391,958 14.4 


$10,749,154 


Six Months 


The large increase in the first 
quarter is attributed to purchases 
by automobile manufacturers for 
new car production. 


in- | 





















Fashion Expert 
Chooses Color 


For New Dodge | 


New York, ‘to 4—Women 
seeking an advance tip on the 
most fashionable fall and winter 
color in dress, as forecast from 
Paris by the fashion magazine, 
Harper’s Bazaar, will find special 
interest in the Dodge exhibit at 
the automobile show. 


This presentation of Dodge 
models for 1936 is high-spotted by 
a four-door sedan finished in 
“Hunter Green” and exhibited in 
a carefully studied special set- 
ting. Dodge sales executives and | 
engineers frankly admit that, in 
planning their 1936 offerings, more 
consideration than ever before 
was given to anticipating and 
meeting feminine likes and pref- 
erences. 


In further recognition of wo- 
men’s influence in determining } 
new car purchases, Dodge sought 
the advice of Harper’s Bazaar, 
asking specifically, “What will be 
the most fashionable color in 
dress during the Fall and Winter 
season?” The answer was} 
“Hunter Green.” 


Exquisite materials in this mod- 
ish new shade were rushed to 
New York. Samples were for- 
warded to color experts in the 
Dodge factory in Detroit, to be 
copied in the 1936 Dodge cars. 
“Hunter Green” is, of course, only 
one of a wide range of color com- 
binations in which the 1936 Dodge 
is being finished. 


























































Fulton Progresses 


West Allis, Wis., Nov. 4.—Volume 
business for the Fulton Co., manu- 
facturers of automobile accessories, 
is the best in its 24 years of opera- 
tion. The company this year en- 
larged its plant by one-third and 
is employing .approximately 250 
people. 












This new automobile 
upholstery defies 
wear. See it at the 
Auto Show! 
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1936 LAFAYETTE-—tThe biggest, 
safest, best-engineered car. . 
field. 


@ With a brilliant new line of 1936 models 
... covering 94% of all potential business 
and offering, beyond all doubt, the greatest 
values in every price class... Nash backs up 
a promise made just a few short months ago 
—‘Out to Win America on Value Alone!” 


Since the introduction of the 1936 


LaFayette on July 30, sales have doubled 
and even tripled in’cities and towns across 
America! Through the sensational X-Ray 
System, buyers are seeing with their own 
eyes that LaFayette is the ONLY car in the 
lowest-price field with ALL the vital engi- 
neering features of the highest-priced cars. 






WORLD'S FIRST SEAMLESS ONE- 
PIECE ALL-STEEL BODY—The new 
LaFayette and the new Nash “400” offer a 
complete, seamless, one-piece all-steel top, 
steel floor, and steel body with girder steel 
frame! 





LARGER HYDRAULIC BRAKING 
AREA IN RELATION TO CAR 
WEIGHT THAN IN ANY OTHER 
CAR REGARDLESS OF PRICE!— 
LaFayette and the Nash “400” have big, 
oversized hydraulic brakes actually as large 
as those on one of America’s leading 114-ton 
trucks! 


A PROFIT OPPORTUNITY 
FOR DEALERS 
UNMATCHED IN THE 

>T DECADE! 


roomiest car. 
. ever offered in the lowest- -price 


ey Ibs. 
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and up 
oo. 
factory 


"$595 


Now . . with an amazing new kind of 
motor in the Nash DeLuxe ‘‘400”’, so sensa- 
tional that we’re offering $10,000 in cash 
prizes to find a name for it...and with 
Nash Ambassadors offering true motor car 
luxury at prices buyers formerly paid for 
smaller cars . . . Nash offers dealers a com- 
plete line of cars engineered far in advance 
of their times! 


And even more important... a franchise 
representing a revival of the GROSS PROF- 
IT OPPORTUNITY, with protected sales 
territories, that existed back in the most 
prosperous days of the automobile business! 


Since the announcement of the ‘‘Out-to- 


win-America”’ drive hundreds of dealers all 
over the country have switched to Nash- 
LaFayette. Investigate these cars. Get all of 
the facts about them and about the franchise. 
Then decide whether you’d rather SELL 
AGAINST them! The Nash 


Kenosha, Wisconsin. 


them or sell 


Motors Company, 






NAGURSKI 
235 
Ibs 


MANDERS 
225 












EVEN TWO OF THESE HUMAN 
PILEDRIVERS, from Chicago Bears’ mam- 
moth backfield, would fill the front seat of 
any other low-priced car. Nash ‘*400”" and 
LaFayette seats are wider than in cars cost- 
ing 3 times as much! 


Nash Automatic 
Cruising Gear 
available on all 
400” and Ambas- 
sador models at 
slight extracost. Cuts 
engine revolutions 
4 at high speeds. 


DEALERS BY THE HUNDREDS ARE 
SWITCHING TO THE NASH-LaFAYETTE 
Out to Wire America" FRANCHISE! J 





NASH DELUXE ‘“400”—A big, 


SAFETY car with an amazing new kind 


little more to own and even less to rum than the smallest cars. 


Also Standard ‘*400” models. Priced at 

















new 1936 and up 
models . . . sixes and eights. 125-inch wheelbase, luxurious f.o.b. 
appointments...at prices buyers formerly paid for smaller cars. factory 










SO POWERFUL IT’S LOAFING AT 70 

. SO economical that it uses less gas and oil 
than the smallest cars...the new kind of 
motor in the new Nash ‘‘400” is based on a 
new discovery in engineering! All manifolds 
sealed inside the block. 





NASH-LaFAYETTE for 1936 
Out Lo Win America Or Value Mone!” 


luxurious, SUPER- 









NASH AMBASSADOR SERIES—Brilliant, 























and up 





of MOTOR! Costs 


S665 































4 










MORE HEADROOM THAN IN 
ANY OTHER CAR—EXCEPT ONE 
COSTING OVER $2,000!—This picture 
shows how much more headroom the mayer 
gets in LaFayette and the Nash ‘*400” 
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Industry Faces Largest Replacement 


Moock Sees Big Gains 
As Cars Reach Old Age 


By H. G. MOOCK 
Vice-President of Plymouth Motor Corp. 


New York, Nov. 4.—Despite a 
big production and sales year in 
1935, the automobile industry still 

faces the larg- 

{ est replacement 
market in its 
history. 

The industry 
will produce 
and sell approx- 
imately 3,500,000 
new cars and 
trucks this year, 
but it hasn’t 
even touched 
the vast re- 

H.G.Moock . Placement de- 

mand built up 
during the depression. Recent 
surveys show that there are 7,- 
000,000 cars seven years old or 
older in operation at the present 
time. The average life of a motor 
car is estimated at eight years. 


Reach Limit 


These facts mean that almost 
one-third of all the cars on Amer- 
ican streets and highways now 
will reach the old-age limit in 
1936. America will be running 
out of up-to-date transportation 
next year. 

The high mortality rate on vet- 
eran vehicles, which is pushing 
the replacement demand up every 


Appropriation Made 


For New Ditzler Unit 


Pittsburgh, Nov. 4.—H. S. 
Wherrett, president of the Pitts- 
burgh Plate Glass Co. announced 
today, following a meeting of 
the board of directors, that an 
appropriation has been approved 
for the building of another manu- 
facturing unit for the Ditzler 
Color Co. plant at Detroit. The 
Ditzler Co. is a wholly owned sub- 
sidiary of the Pittsburgh Plate 
Glass Co. and manufactures lac- 
quers, enamels and other finishes 
for the automotive industry. 


month, is reason enough for opti- 
mism throughout the automobile 
industry. But there are other 
reasons even more sound from a 
business standpoint. 

As the result of another 12 
months of steady recovery, busi- 
ness conditions are now much 
better than they were a year ago. 
Industry and agriculture alike 
made consistent gains during the 
past year. 


Market Gains 


Manufacturing operations as a 
whole show distinct increases in 
all sections of the country, with 
the gains varying from 5 to 20 
per cent. The basic industries 
made even more marked gains. 
A recent survey of such industries 
as the steel and rubber industries 
show gains ranging from 10 to 30 
per cent. 

Fall buying is running far 
ahead of last year’s figures and 
naturally, the presentation of new 
model automobiles has stimulated 
the Fall market. The 1936 models 
on display at the Automobile 
Show have plenty of features to 
encourage the buying public. 


Livestock Shipments 


By Truck Show Increase 


Washington, Nov. 4.—Motor 
truck shipment of livestock to the 
great marketing centers of Chi- 
cago and Wichita, Kan., is show- 
ing sizeable increase, the Ameri- 
can Trucking Assns., Inc., asserts. 
In the first nine months of this 
year 555,000 cattle were received 
at Chicago via truck, it is stated, 
compared with 486,000 in the cor- 
responding period of last year and 
99,000 five years ago. In Wichita 
truck movement of livestock, both 
in and out of the city, increased 
in September, compared with 
September, 1934, while railroad 
movement showed sharp reces- 
sions. 


| Still they come... 


NEW AND BETTER CARS 


. and wherever engineers value long, 


carefree 


service more 


than anything 


else, they still harken to the axiom that 


“nothing rolls like a ball.” 


That reason, more than anything else, 


accounts for the continuing popularity of 


NEW DEPARTURE 
BALL BEARINGS 
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NEW LASALLE for 1936. With four Fisher bodies, the new LaSalle continues its long, narrow 


radiator. 
instead of at the rear. 


The grille has been rounded out with a slightly convex effect. 
The car above is a five-passenger touring sedan. 


Bardo, NAM Head, Assails 
Action of U.S. Co-ordinator 


Washington, Nov. 4.—Soon fol- 


lowing the declination of the 
Automobile Manufacturers Assn. 
to participate in the roundtable 
discussion proposed by Maj. 
George L. Berry, President Roose- 
velt’s co-ordinator for industrial 
co-operation, the National Assn. 
of Manufacturers this week 
assailed Berry’s plan. 

Cc. L. Bardo, president of NAM, 
asserted that in writing to trade 
union secretaries Berry had pro- 
ceeded upon the ‘‘arbitrary 
assumption” that industry had 
lengthened hours and _ reduced 
wages since the Supreme Court 


Reynolds Spring 
Shows Progress 


In Plastics Field 


Jackson, Mich., Nov. 4.—With 
the recent installation of a new 
machine, the Reynolds Spring Co. 
has entered upon a new era in 


the manufacture of molded plas- | 


tics. The company began to man- 
ufacture molded plastics in 1921 
in a small way, following in- 
tensive scientific research con- 
ducted during the war. It em- 
ployed 14 presses and 60 workers. 

Three plastics were manufac- 
tured during the early years: 
Bakelite, Condensite, and Red- 
manol, each a phenol formalde- 
hyde product, but each made by 
a different concern. Merger of the 
three companies later resulted in 
their combined output being mar- 
keted under the trade name of 
Bakelite. 

The local plant has operated 


and grown continuously since the | 


start and bears the distinction of 
never having shut down during a 
normal working period. It oper- 
ates 24 hours a day except Sun- 
day, with an average of 400 em- 
ployes handling the production 
of 100 presses. 

The raw material from which 


plastic moldings are made is a/| 


coarse powder prepared by chem- 


fecal manufacturers and shipped | 


to the molder in drums. Special 
colors such as walnut, mahogany 
and other natural wood finishes 
are mixed in a blending machine 
for that purpose. 

The Reynolds Spring Co. now 
has contracts to furnish molded 
parts for Cadillac, Ford, Chrysler, 
Hudson, Pontiac, Packard, Olds- 
mobile, Studebaker and Buick; 
Shakespeare and Bronson fishing 
rods; Jaeger and Waltham 
watches; Hoover vacuum sweep- 
ers; Minneapolis Honeywell heat 
regulators; Square D switches; 
the Sparks-Withington Company; 
Briggs Mfg. Co.; Electric Auto- 
lite Co.; the Detroit Edison, Gen- 
eral Electric and McGraw Elec- 
tric companies; International 
Harvester; the AC Spark Plug Co. 
and others. 








the NRA. He also 
asserted that the Berry letter 
“disclosed that the real intent of 
the proposed conferences is noth- 
ing else than to lay the ground- 
work for new NRA legislation. 


“Obviously intended to mobilize 
the support of labor unions for 
such legislation,” Bardo continued, 
“the letter is the best argument 
that has been presented against 
the holding of such conferences. 

“Berry’s invitation to labor 
unions to furnish him directly 
with information about depar- 
tures from code wages and hours 
indicates that he is unwilling to 
be governed by the results of the 
study now being made under Leon 
Marshall at the direction of the 
President, a survey for which the 
taxpayers’ money is being spent 
to keep employes upon the NRA 
payroll since the Schechter deci- 
sion. 


“The letter proceeds upon the 
arbitrary assumption that the 
lengthening of hours and reduc- 
tion in pay have been a wide- 
spread practice since the Supreme 
Court’s decision. Our own infor- 
mation is that the employers gen- 
erally have maintained labor 
standards and have in many in- 
stances increased wages. 

“That this is nearer the correct 
estimate is evidenced by the in- 
creased business activity and cur- 
tailed unemployment since the 
strangling hand of bureaucracy 
was removed.” 


outlawed 


Doors are hinged forward 


Canadian Motor 
Vehicle Exports 
Hold Up Well 


Washington, Nov. 4.—Motor ve- 
hicle exports from Canada held 
up remarkably well during Sep- 
tember, despite shutdowns for 
change of models, the Commerce 
Department was advised this 
week. Shipments of vehicles and 
parts were valued at $1,988,876, 
compared with $2,103,619 in Au- 
gust and $1,560,360 in September, 
1934. 


Because of increases in the 
shipment of medium and high- 
priced passenger cars in Sep- 
tember, valuation was maintained 
in spite of a decided decrease in) 
both the number of low - priced 
passenger cars and trucks ex- 
ported. Passenger car exports 
decreased from 4,100 to 3,643 
units, while their valuation in- 
creased from $1,238,671 to $1,245,- 
631. Accordingly the average 
value of passenger cars exported 
increased from $302 in August to 
$342. 


Shipments of trucks totaled 
1,134 units, valued at $424,714, 
compared with 1,895 units valued 
at $629,737 in August. 


During the first nine months of 
this year Canadian automotive 
exports were valued at $20,672,606, 
an increase of 28 per cent com- 
pared with the corresponding 
period of 1934. 


UPHOLSTERING the new sponge rubber arm rests with which | 
the solid steel “turret top” Fisher bodies are equipped. Constructed © 
in the shape of a “U,” these soft rubber, metal backed cushions are | 
designed to serve also as door handles. : 












O QUESTION about it, Buick’s riding 

the crest of the 1936 sales wave! De- 
lighting old friends, winning new ones, 
creating a new opportunity for dealers! 


Here at long last is sparkling performance 
in cars as solid and sound as only Buick 
builds them. And the public likes it. 


Here’s feathery lightness to the touch — 
with the steady, stable glide of the Knee- 
Action ride. And the public likes that! 


Here’s beauty that wins approval as well 
as attention. Here’s the ablest of straight- 
eight engines—the biggest and best of hy- 
draulic brakes —the comfort of Body by 
Fisher — the safety of “Turret Top” solid 
steel overhead! 


Here’s the power that carries you stream- 
ing down the straightaway—control that slips 
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RIDING THE CHEST... 


BECAUSE IT BELONGS THERE! 


you smoothly through the tightest traffic 
tangles—a frugal habit that scorns the repair 
shop, maintains only a nodding acquaint- 
ance with the gas pump and the oil bottle. 
And the public likes all of it! 


Four lines —four sizes—and every one a 
Buick! There’s the Special Series 40— 
compact, eager, svelte! The Century Series 
60— cyclonic in action. 








i. 


FIRST OF THE GENERAL MOTORS CARS 


The Roadmaster Series 80— bigger, more 
richly appointed. And the Limited Series 90 
luxurious, majestic, Buick at its best! 


At the Show, they are still the Big News— 
still the center of eager attention — eight 
weeks after introduction. Buick’s riding 
the sales crest because it fits the public’s 
idea of what a good car should be. Buick’s 
the Buy! 
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Air Conditioned Buses and Cars Available Soon 


Carrier and Houde Plants 


Perfecting 


Detroit, Nov. 4.—Travelers by 
bus or on their own private auto- | 
mobiles, will soon be able to en- 
joy custom-made weather wher- 
ever they go, according to an an- 
nouncement made recently at a 
meeting of the National Associa- | 
tion of Bus Operators. 


Details of a newly perfected 
system which provides air cooling 
or year around conditioning simi- 
lar to that in use on railroads, in 
theaters and in stores, were out- 
lined in a joint paper delivered 
by Ralph F. Peo, general manager 
of the Houde Engineering Corp., 
a division of the Houdaille-Her- 
shey Corp. of Detroit, and E. P. 
Heckel of Chicago, vice-president 
of the Carrier Engineering Corp., 
air conditioning engineers. 


Five Years’ Research 


While stressing the fact that | 
commercial production of these 
systems has not been started, it 
was indicated that recent develop- 
ments have proved the feasibility 
of the principle. Research on the 
new system has been in progress 
for more than a year. A five pas- 
senger automobile was used as a 
proving ground. This vehicle has 
been in almost continuous service 
throughout the past summer. 


The system, as described, uses 
a refrigerating compressor driven | 
directly by the car motor which 
supplies a special refrigerant to 
the evaporator or cooling coils 
within the car. A _ small fan 
draws the air over the cooling 
coils and circulates it throughout 
the vehicle while at the same 
time drawing in sufficient outside | 
air to provide ample ventilation. 
This air is filtered to remove dust 
and dirt. 

The refrigerant is said to be en- 
tirely harmless, non-inflammable 
and non-explosive, and to actually 
have fire extinguishing proper- 
ties. The function of the refriger- 
ant is to extract the heat from | 
vehicle by cooling and humidify- | 
ing the air drawn over the cooling | 
coils. After it has done its work, | 
the refrigerant is cooled in a| 
condenser coil which is located on | 
the roof of the vehicle. The 
movement of the car provides 
sufficient flow of air over the 
condensor coil to dissipate the 
heat which has been removed 
from the vehicle by the refriger- 
ant. The refrigerant is then used 
over again. 

The authors of this paper state 
that a bus seating 32 to 35 pas- 











to stop 
falling hair: 





apply bot fish glue 
liberally to scalp. 





* 
To stop any car, truck 


R or bus smoothly and 


surely, apply ECLIPSE BRAKE 
LINING, made in Troy, New 
York, by *Marshall Asbestos 
Corporation. 


Subsidiary of Bendix Aviation Corperation 





| for a railroad car. 





Goodyear Safety Tube 


| mounting toll of death and injury 


New Systems 


sengers, having a cubical content | 


of 1,200 cubic feet, will require 


five tons of refrigerating capacity | 
or a cooling effect equal to the | 


melting of 425 pounds of ice. per 
hour. This is said to be about 
40 per cent less than is required 
Approximately 
1,500 cubic feet of conditioned air 


per minute would be circulated in | 


the bus, or about 50 cubic feet 
per passenger. 
Weighs 600 Pounds 
The total weight of the equip- 
ment, it was stated, is approxi- 
mately 600 pounds, and it will 


pertain 





occupy about 27 cubic feet. It is 
also stated that the operating 
cost is negligible, as the prime 
motive power is available through 
the car‘s own engine. For winter 
operation in northern climates, a 
heating coil and humidifier can be 
supplied to provide complete year 
around air conditioning service. 

The authors also indicated that 
taxicabs, private automobiles and 
ambulances were all well adapted 
for air conditioning, and that 
they foresaw a growing demand 
in that field. 

It is planned that Houde Engin- 
eering Corp., will begin commer- 
cial production of the new system, 
at Buffalo, N. Y. under an ar- 
rangement with the Carrier En- 
gineering Corp. 


Five Qualities 
Are in Demand 


Says Roy Chapin 


By ROY D. CHAPIN 
President, Hudson Motor Car Co. 
New York, Nov. 4.—Five major 


| qualities are demanded by Amer- 


buyers’ today. 
They are style, 
performance, 
size, safety and 
ruggedness. 

All car buyers 
do not place} 
these qualities | 
in the same 


ican automobile 


order of im-| 
portance, but 
our close con- 


dealer organiza- | 
tion with the} 
public makes it | 
clear that each of the five fea- 
tures are of the highest impor- | 
tance and must of necessity be in- 
corporated in our design. 

That quality, known as style is 
distinctly a matter of artistic line. | 
It defies definition or measure- 
ment. It can only be judged by 


R. D. Chapin 


the eye. 


As far as performance is con- 
cerned, cars for 1936 measure up 
admirably to the records made by 
previous models. From a safety | 
standpoint, however, there is even 
more to be said. The incorporation 
of our Radial Safety Control has 
increased safety, controllability, 
“road sense” and stability to the 
car. It contributes to comfort and 
riding quality. 





Is Accident Preventive 
New York, Nov. 4.—With a 


on the highways directing 
thoughts of motorists to safer 
driving and prevention of acci- 
dents, interest in the new Good- 
year Life-Guard tube is reaching 
even higher levels, according to 
company officials in Manhattan 
for the automobile show. 
Designed for the new, fast cars, 
the Life-Guard tube is in reality | 
a two-ply tire within a _ tube. 
When a casing blows out, air 
escapes instantly from the outer 
tube, but the inner two-ply tire 
remains inflated long enough for 
the driver to come to a safe stop 
from no matter what speed. 











(A) REFRIGERATING compressor driven by car engine which supplies refrigerant to cooling coil 


(B) provided with intake and filter for outside air. 
dehumidified, then distributed throughout car by duct (D). 


Fan (C) draws air over coil where it is cooled and 
Outlets in bottom of the duct diffuse condi- 


tioned air (shown by arrows) downward over passengers. Condenser cooling coil (E) on roof removes 
heat extracted from vehicle and dissipates it to outside atmosphere. 


Fruehauf Still | 
Controlled By 


Original Owners 





Detroit, Nov. 4.—Denying ru- 
mors that various individuals in | 
the trucking industry have ac- 
quired a financial interest in the | 


| Fruehauf Trailer Co., Harvey C. | 
| Fruehauf, president, today issued 
|a statement in which he said: 


“While I would greatly prefer | 
to ignore gossip of this kind, I 


recognize the fact that our many || _ 


friends in the transportation field 
are entitled to the whole truth 
about the ownership of our con- 
cern. 

“So, first, I wish to say that 
no trucking operator has any 
financial interest in the Fruehauf 
Trailer Co. Neither does any 
trucking operator serve as a di- 
rector of our company or in any 
other official capacity. 

“In addition to myself, mem- 
bers of the board of directors are 
Harry R. Fruehauf, Gerald W.)| 
Chamberlin, Earl L. Vosler and 
Otto F. Neumann. All of these 
men have served as executives of 
the company for many years and 
are widely known in the trade. 


| The Fruehauf Trailer Co. is a| 
| closed corporation and control is 
tact through our | held by the Fruehauf family. 


“Further, there has been no 
change in the control or executive | 
personnel for many years and no 
changes are contemplated at this | 
time. It has been the privilege 
of our executives literally to} 
“grow up” with the trailer indus- | 
try since the pioneer days. This 
experience has been invaluable in | 
the development of a nation-wide 


sales and service organization 
which for so long has_ been | 
geared to the ever-expanding | 


activities of motorized transpor- 
tation.” 


Tractors and Parts 


Exports on Increase 
Washington, Nov. 4.— Tractors 
and parts accounted for more 
than half of the greatly increased 
exports of farm equipment from 
the United States this year, sta- 
tistics of the Commerce Depart- 
ment showed this week. During 
the first nine months sales abroad 
were valued at $25,376,054, against 
$16,257,921 in the corresponding 
period of last year. Value of the 
tractors and parts shipped over- 
seas totaled $14,420,004, a gain of 
60 per cent over the $8,988,972 ex- 





ported in the first nine months 
of 1934. 

The department this week also 
received a report from its Sydney 
office stating that the outlook for 
increased sales of American 
tractors in Australia appears to 
be distinctly favorable. During 
the fiscal year 1934 Australian 
imports of tractors were valued 
at more than $700,000. About 85 
per cent were supplied by this 
country. 





TEST CAR used as “proving ground” for development of air-con- 
ditioning system for motor vehicles, including buses. 


Motor Carrier Bureau Not 


Rail-Minded Says Eastman 


Newark, N. J., Nov. 4.--Much 
favorable comment and _ sincere 
applause greeted Joseph B, East- 
man, Federal co-ordinator of 
transportation, in his remarks at 
the opening of the regional trans- 
portation and maintenance meet- 
ing being held in connection with 


| and 


the motor truck show which 
opened here today. 
The speaker addressed nearly | 


1,000 members of the Society of 
Automotive Engineers, the New 


Jersey Motor Truck Assn. and re- | 


lated organizations at an opening 
banquet this evening. All avail- 
able space in the banquet hall 
was packed and many had to be 
turned away. 
Separate Bureau 

In discussing the new Motor 
Carrier Act, Eastman made it 
plain that those charged with 
putting its provisions into effect 
are not railway-minded, as some 
had feared, and that a separate 
bureau manned by experienced 
motor transport specialists who 
are truck and bus-minded is being 
formed to supervise the applica- 
tion of the law. 


Provision will be made, East- 
man indicated, for those charged 
with regulation to go to the 
operators in various parts of the 
country, making it unnecessary 
for the latter, and especially the 
smaller operators, to go to Wash- 
ington. In other words, nothing 


will be done in Washington that | 


can be done locally to better 


advantage. 
See Economy 


Eastman made it clear that the 
railways, despite their conflict 
with motor transportation agen- 
cies are themselves having to be- 
come automotive minded as the 
greater economy of motor trans- 
portation equipment for certain 
classes of work is borne home to 


them. He indicated that SAE 
members may well be interested 
in the work that railroads are 
doing in adapting automotive 
equipment to their needs. 


Major Roy F. Britton, director 
of the National Highway Users 
Conference, who preceded East- 
man on the program, expressed 
the greatest respect for Eastman 
admiration for his _ ideals, 
knowledge and ability. He said 
that the Motor Carrier Bureau, 
organized largely by Eastman, is 
composed of men of ability, hon- 
esty of purpose and good experi- 
ence and deserves the assistance 
of all interests. 


Major Britton made it clear that 
motor transportation is not only 
performing an indispensible serv- 
ice to the people but brings a 
great amount of direct and in- 
direct business to the railroads, 


| besides carrying more than its 





share of taxation. 





Oa meV 
2a Se 


Brealhing Back 


The automobile up- 
holstery that causes 
less shine and wear 
on clothes. 


COLLINS & AIKMAN 
CORPORATION 
Copr.1935,Collins& AlkmanCorp. 
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Serving a world-wide market of more 


than fifty million motorists 


ECAUSE Bendix has served the 
entire automobile industry for 
years, Bendix is keenly concerned 
with the prosperity and progress, 
not of any one or any few makes of 
cars, but of all makes all types 
commercial as well as passenger. 
Bendix exists because Bendix 
assists. Every manufacturer knows 
he can depend upon Bendix, year 
in and year out, for thorough coop- 
eration, straightforward business 
policies, rigidly maintained quality 
and the most advanced develop- 
ments in the specialized fields 
which Bendix Products embrace. 
The very fact that Bendix does 
continue to serve the entire indus- 


try isample evidence that Bendix is, 


truly, a source of real satisfaction. 

It should be, and is, ample evi- 
dence that Bendix service repre- 
sentation, in the field, isa profitable, 
desirable connection for any pro- 
gressive automotive merchant or 
service specialist. 

It should be, and is, a bulwark 
of reassurance to the car or truck 
owner, who requires and expects 
reliable maintenance or renewal 
service on his transportation invest- 
ment. He knows, and relies on, 
Bendix Service. Genuine Bendix 
parts, installed at reasonable (and 
that means profitable) prices, pro- 
vide a well-paying business for 
thousands of automotive retailers, 


wherever cars travel. 





a ae 


Building good will, by efficient renewal 


o 


and maintenance facilities 


EN who sell and maintain the 
millions of motor cars, trucks, 
buses and tractors which carry 
Bendix equipment, depend with 
confidence upon Bendix world-wide 
service. Genuine Bendix parts and 
complete unit assemblies for 
replacement or renewal are quickly 
obtained from the thousands of 
automotive distributors throughout 
the world, who handle and stock 
the various Bendix Products. 
This feature of Bendix Service is 
of enormous value, and is not dupli- 
cated. It simplifies routine service 


and renewal work for the car dealer. 


It reduces his parts inventory. It 
makes accurate repair and adjust- 
ment easier because genuine Bendix 
parts are precision made. They fit. 

It will pay you, if you are con- 
cerned with service work, to check 
over and know the various Bendix- 
built units on the vehicles you pro- 
vide maintenance for. On the 
following page is a list of leading 
Bendix automotive products. The 
coupon will bring you full informa- 
tion about any or all of them, in- 
cluding the name of the nearest 
wholesale distributor who can 


supply them to you promptly. 


BENDIX AVIATION CORPORATION 


Chicago * South Bend * New York 





XUM 


BENDIX 





PRODUCTS 





The foremost group of automotive components 


MECHANICAL 


HYDRAULIC 


1 


1. BENDIX BRAKES Mechanical or Hy- 
draulic, Bendix Brakes provide the surest, 
smoothest, most modern stopping equipment 
known to motoring. Most 1936 cars have them. 


2. BENDIX B-K CONTROLLED VACUUM 
POWER BRAKING | Safe, sure, effortless 
control in severest service. Avoids sudden lock- 
wheel stops. Applicable to virtually any car or 
truck. Original braking system is left intact. 


3. BENDIX ““CONVAC” VACUUM PUMP 

Provides constant vacuum, independent of vari 
ations in engine intake manifold conditions. 
Ideal for extended trailer-train power braking 
and many other automotive applications 


where unfluctuating vacuum power is needed. 


4. BENDIX-WESTINGHOUSE AUTOMO 
TIVE AIR BRAKES Full control of heaviest 
loads with minimum effort, instant action and 
great flexibility. Used and approved the world 


over. Time proved in years of exacting service 


§. BENDIX STARTIX AUTOMATIC 
STARTING Starts your engine at the turn 
of the switch key ... re-starts it if it stalls. . 


repeats as often as necessary — all automatically. 


6 BENDIX DRIVE “The mechanical hand 
that cranks your car.’’ Made self starting a prac 
tical reality. Used on more than fifty million 


cars. Sold and serviced throughout the world. 


7. STROMBERG CARBURETORS. Used 
on more makes of cars than all other carburetors 
combined. Pioneer in carburetor improvement. 


Overwhelming favorite for aircraft of all kinds. 


8 ZENITH CARBURETORS Famous for 
more than twenty years particularly popular 


in the marine and commercial fields. 


Automotive Merchants 


in the history of the industry 


9. BENDIX FINGER-TIP GEAR SHIFT- 
ING” Shifts through all speeds eliminates 
gear shift lever -3-passenger comfort in front 
seat. ‘Electric Hand"’ as used by Hudson and 
Terraplane. Owners everywhere enthusiastic. 


10. BENDIX AUTOMATIC CLUTCH CON- 
TROL. Banishes clutch-pedal pushing, pro- 
motes perfect shifting, reduces clutch wear and 
provides automatic free-wheeling if desired. 


11. BENDIX-WEISS ROLLING BALL UNI- 
VERSAL JOINT —Totally eliminates vibra- 
tion arising from fluctuating velocities, inherent 
in ALL conventional (Cardan type) joints. Per- 
mits ample end-motionwithout sliding of splines. 


12. ECLIPSE BRAKE LINING— Developed 
to meet the need for finer lining, for high speed 


traffic and more powerful braking systems. 


13. BENDIX RESTORED BRAKING 

New, factory-lined, packaged brake shoe sets, 
complete, ready to install. Proper lining as 
originally specified by car maker. Ground to 
exact concentricity on master drums. Perfectly 


restored braking with minimum expense. 


14. BENDIX SAFETY SHOP EQUIPMENT 

Most highly developed, complete and efh- 
cient line of brake, axle, wheel and frame in- 
specting and corrective equipment. Bendix 
Civic Safety Clinic creates complete Safety 


| ne for high speed, precision vehicle inspection. 


15. BENDIX-SCINTILLA AUTOMOTIVE 
MAGNETO Built by the men who supply 
Scintilla Aircraft Magnetos for all transport 
airlines, the army and navy. Bendix-Scintilla 
Automotive Magnetos are first choice of lead- 


ing truck, tractor and marine engine builders. 


Mail this 


and Service Specialists! coupon today! 


BENDIX AVIATION CORPORATION 
401 Bendix Drive, South Bend, Indiana. 


Please send details regarding the Bendix Products checked below. 


Benpix Brakes O Mecn. O Hyp. 
Benpix B-K Vacuum Power BRAKING 


Benpix-WeEsTINGHOUSE AUTOMOTIVE AIR 
BRAKES 


Benpix STartTix 

Benpix Driv: 
STROMBERG CARBURETORS 
ZENITH CARBURETORS 


Name 
Firm Name 
Address 


City 


Benpix Fincer-T1p GEAR SHIFTING 

Benpix Automatic CLutcH Control 

Benpix-Weiss Rotuinc Bact UNIVERSAL 
Joint 

Ecuipse Brake LINING 

Benpix Restrorep BRAKING 

Benpix SaFety SHop EQuiPpMENT 

Benp1x-ScintTiLLA AUTOMOTIVE MAGNETO 


Type of Business: 
Car DEALER 
Parts DistrRiBuTOR 


SERVICE STATION 











Greater Market is Indicated for Larger Cars 
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Hufstader Says” Buying 
Habits are Changing 


By W. F. HUFSTADER 
General Sales Manager, Buick Motor Co. 


New York, Nov. 4.—There is 
every indication that automobiles 


will be sold in larger volume dur- | 


ing 1936 and that 
cars above the 
lowest price 
brackets will re- 
ceive a bigger 
percentage of 
the total busi- 
ness than has 
been the experi- 
ence of the past 
four years. 

Buying habits 
again are 
changing. In all 
retail markets a 
growing number of buyers have 
come to the conclusion that there 
is more than the one kind of 
economy, which during the past 
few years has been expressed in 
the purchase of lower initial cost 
products. Extra quality, extra 
comfort, pride of ownership and 
the like again are considerable 
factors in the purchase of all com- 
modities. The automobile business 
is feeling the effects of this 
change of attitude. 

Trend Noticeable 


The trend has been particularly 
noticeable during recent months 
and I believe will be a very im- 
portant factor in motor car sales 
as we go into the new year. The 
1936 automobile buyer will be in- 
terested not only in price but in 
the package he gets for his 
money. 

The entire industry is fostering 
this trend to higher levels by the 
excellence of its product. Cars 
costing a thousand dollars today 
are superior in every way to those 
costing twice that sum only a few 
years ago. Moreover, many for- 
mer objections to “big” cars have 
been overcome in the 1936 models. 
The industry has produced, with 
amazing ingenuity, cars that have 
all the room, comfort and safety 
advantages of heavier automobiles 
but with the performance and 
maneuverability of smaller cars. 


Easily Handled 


A long wheelbase limousine of 
1936 production can be steered, 
accelerated, stopped or parked 
with the ease that characterizes 
its shorter wheelbase, low priced 
companions. A woman can step 
into today’s largest sedan and 
operate it without effort. Engi- 
neering advances have made 
child’s play of steering and re- 
duced the exertion necessary to 
gear shifting and braking to a 
minimum, Virtually all of today’s 
cars, in this field that is attract- 
ing new buyers, have numerous 
automatic devices that make for 
better, smoother performance and 
add greatly to the undeniable 





W. F. Hufstader 


Texas Wholesalers 


Pick New Officers 

Dallas, Tex., Nov. 4.—The new 
board of directors of the Auto- 
motive Wholesalers of Texas, 
meeting at the Hotel Adolphus, 
elected Harry Greer, of Dallas, as 
president; Al Swank, Houston, 
vice-president, and Joseph M. 
Egan, Dallas, secretary-treasurer. 

J. P. Muller, Fort Worth, re- 
tiring president, presided at the 
morning and afternoon sessions, 
which were featured by a dis- 
cussion of trade problems. 

Members of the Automotive 
Boosters’ Club, Southwest No. 4, 
joined the group at 3 p.m. for a 
discussion of “Equipment Sales 
under the FHA Plan,” “Federal 
Security Act and Cost” and 
“Automotive Jobber Sales Man- 
agement.” 

New members of the board of 
directors for the ensuing year in- 
clude: John P. Muller, Fort 
Worth; Ray Simpson, Houston; 
Al Swank, Houston; Joseph M. 
Egan, Dallas; Harry Greer, Dal- 
las; Bert Parker, San Antonio, 


and J. O. Brown, Abilene. 














pleasure that one gets out of 
driving an automobile. 

That is the picture from the 
standpoint of product. Coupled 


with it is the unmistakable trend 


| on the part of the public to spend 


more freely, not only for automo- 


biles but for all lines of merchan- | 


dise. While we are not at this 
time in a “silk shirt” era, all of 
the signs indicate that we are 


headed that way, notwithstanding | 


the dire predictions a few years 
back that America’s prosperous 
days were gone forever. 

Many sound observers, 
within and without the automo- 
bile industry, foresee a future 
American prosperity that will rise 
to heights never reached before. 
The automobile industry will do 
its share to bring that about. 

A review of the record shows 
that the automobile trade has 
come a long_way in the last three 
years. In 1935, it is estimated 
that close to 3000,000 passenger 
cars will have been produced in 
the United States and Canada. 
This is a_ substantial 
over the previous year and ex- 
ceeds early estimates, which in 


themselves were reasonably opti- | 


mistic. 

Concensus in the industry is 
that there will be about a 20 per 
cent increase in 1936 over 1935, 
which would mean a volume of 
more than 3,500,000 passenger 
ears. Truck production for 1935 
is placed at 740,000. With a cor- 
responding increase in this di- 


vision, the 1936 total would pass | 


4,000,000 units. 

If this is accomplished, the 
automobile industry will indeed 
be back to prosperous levels and 


another long step in the direction | 


of the much better days that are 
in store for it. 


Governor Urges 


Repeal of Tax 


both | 


increase | 








In Mississippi 





Nov. 
per cent retail 


Jackson, Miss., 

Mississippi’s 2 
sales tax may be repealed. 
was the news automobile dealers 
and others got from the capital 
last week when Gov. Sennett 
Conner, appearing before a joint 
session of the house and senate, 
urged that the tax be repealed if 
the legislature could not give the 
people of the state tax relief in 
any other way. 

The announcement of Governor 
Conner’s stand came as a com- 
plete surprise not only to the 
legislature but to nearly every 
business man in the state. 


ago pushed a sales tax bill through 
the legislature as an emergency 


measure. One year later it was 
passed again as a _ temporary 
measure. 


Governor Conner and his assist- 
ants have traveled through many 
states speaking in favor of the 
sales tax as a means of financing 
state governments. Governor 
Conner, himself, 
fornia once to explain how the 
tax had pulled Mississippi’s fi- 
nances out of the fire. 

The legislature was called into 
session five weeks ago to carry 
out a program of tax relief. His 


It was | 
Governor Conner who four years | 


went to Cali- | 


original plan was to have the | 


legislature reduce or abolish ad 
valorem taxes but so far the 
solons have balked at this plan. 


After five weeks of what Gover- | 


nor Conner called inactivity he 
urged that as a last resort the 
sales tax be repealed. 


American Trade in 


Mexico is Periled 
Washington, Nov. 4.— Imports 
into Mexico of automotive replace- 
ment parts from both Germany 
and Japan constitute a growing 





4 (UTPS). | 


That | 








threat to United States trade with | 


according to infor- 
Commerce 
from its 


that country, 
mation reaching the 
Department this week 
Mexico City office. 

In general, the report disclosed, 
Germans are underselling Amer- 
ican manufacturers in these lines 
by approximately 25 per cent, 
while Japanese prices range from 
30 to 50 ) per cent sow er than those 








on parts shipped from this coun- 
try. 

Germany is furnishing an in-| 
creasing volume particularly of | 
electrical, motor and transmission | 


parts for low-price automobiles. | 


Among the more important items | 
originating 
grease cups, 
tire parts. 
Arrival of several comparatively | 


in Japan are cables, 
spring hangers and 


| government 


| pected 
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large shipments of air compres- 
sors and a new type of gasoline 
pump raised imports of service 
station equipment above the level 
of recent months. A decline of this 
trade is forecast, however, be- 
cause of the recent decree of the 
reducing the retail 
of gasoline, which is ex- 
to induce distributors to 
seek means of retrenchment. 


price 





AMERICAS SMALLEST, $IX- 
CYLINDER, HIGH-SPEED DIESEL 





The Hercules Motors Corporation presents to the automotive industry the 


latest additions to its line of heavy-duty engines —two, small, six cylinder, 
high-speed Diesels, developing 79 H.P. and 82.5 H.P., respectively, at 
2600 R.P.M. With the advent of these Series DJX compression ignition 


engines, Diesel economy now enters new and much broader fields. 


Like the larger gnd more powerful DHXB and DRXB Hercules Diesels, these 


small Diesels are characterized by clean, compact design and remarkably 


complete combustion, which means unusual performance ability. They are 


the smallest, six cylinder, high-speed, heavy-duty Diesel engines built in 


the United States today and are interchangeable in mounting dimensions 


with the extensively used JX Series of Hercules gasoline engines. 


After twenty years of serving the automotive industry, Hercules continues 


to offer the widest choice of finely engineered, precision-built power plants 


for commercial vehicles. Leading makers of trucks, truck tractors, buses and 


HERCULES MOTORS CORPORATION 


America’ s Foremost Engine Manufacturer + ‘ Power Plants from 4 to 200.H. P. 


In spaces 3. C4 and C5, Third Floor, at the National Automobile Show, New York, 
Hercules is exhibiting the most complete line of automotive gasoline and Diesel engines 
‘ever r presented to the industry by one manurerteret 


CANTON, OHIO 
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Pontiac Head Sees Safety Menace in Old Cars 


Believes Unsafe Auto 


Headed for Junk Heap 


By H. J. KLINGLER 
President and General Manager, Pontiac Motor Co. 


New York, Nov. 4. 
mobile industry 
more than any other agency to 
start the prosperity ball rolling 
again, and through the advent of 
the millions of new cars put into 
operation in a short space of time 
it will prove to be equally as great 
a factor for the prevention of 
accidents. 

Safety campaigns have given 
impetus to a movement to remove 
old and unsafe cars from the 
highways. Newer and more up- 
to-date cars are safer to operate 
and safer as far as the pedestrian 


is concerned. Manufacturers have | 


done everything in their power to 

bring the modern car under the 

instant control of the driver. 
Being Replaced 

There is only one reason any- 
one drives an old and unsafe car 
and that is because he cannot 
afford a better one. Because 
millions of people have had to get 
along with these old cars in the 
last four or five years accidents 
have gone up so alarmingly. 

It is only necessary to look at 
the automobile registration fig- 
ures to know that prosperity is 
returning and that the unsafe car 
is going into the junk pile. Old 
cars are being replaced by better 
cars, and next year the scrapping 
process should be greater still. 

During this period of the old 
car menace, safety responsibility 
has 
driver and the car. 
the development and the incorpo- 


been divided between the | 
Now, with | 


The auto-, devices in the motor car of today, 
has contributed | the responsibility is shifting rap- 


| idly to the driver. 


| 
| 


Installation of governors on au- 
tomobiles to prevent their being 
driven over the legal speed limit, | 
as proposed by certain legislators, 
would be of little benefit. There 
would be as much reckless, | 
drunken and careless driving 
with governors as without. 

Because we are such a big | 
country and have 80 per cent or 
more of the cars in the world the 

| 
| 
| 


number of accidents in this coun- | 
try seems appalling. However, a | 
comparison of our record with 


| those of other countries is all in | 


| 
| 
| 
| 
| 


ration of all the necessary safety | 


Minnesota Boasts Low 


License Fees, Gas Taxes | 


Minneapolis, Minn., Nov. 4.— 
The Minnesota motorist pays 
nearly 30 per cent less in motor 
vehicle license fees and _ state 
gasoline taxes than the average 
automobile owner in the United 
States, according to a tabulation 
sent Minnesota state highway de- 
partment by the American Assn. 
of Highway Officials. 

Four states have a lower aver- 
age cost than Minnesota in li- 
cense fees and gasoline taxes. 
Two of these, however, assess 
personal property taxes on auto- 


mobiles which brings the total | 


taxation of the automobile owner 
higher than the Minnesota fig- 
ures. Therefore, it is said, in 
total automobile’ taxation, 
states are higher than Minnesota 


and only two, Kansas and North | 


Dakota, are lower. 


our favor. 

Here is a table of automobile 
deaths in the principal countries | 
of the world: 


Deaths per Cars per Population 


10 000 mot. mile of per motor 

Country vehicles road vehicle 
New Zealand ..... 6.6 3.4 9.0 
GHMAGE covccccesee 9.1 2.7 9.0 
EE Sst peveeens 12.1 2.4 48.0 
UNITED STATES. 12.3 8.1 4.9 
BOIOTS cccccvecs 13.8 1.3 11.0 
MMS1ANG 2. cccccecs 31.7 10.4 23.0 
Netherlands ...... 45.1 9.2 57.0 
Belgium .......... 47.6 8.2 51.0 
Germany ......... 50.2 4.5 68.0 
Switzerland ....... 52.6 9.0 46.0 
TOO cccccccecosce 54.5 3.6 109.0 


The three countries whose 
death rates per 10,000 motor ve- 
hicles are less than ours cannot 
compare with us when it comes 
to density of traffic in cars per 
mile of road or in number of peo- | 
ple per automobile. | 

Driving Safer 

Imagine the safety campaigns | 
that would be necessary if the | 
death rate, per 10,000 cars in this | 
country, were anything like it is 
in the last six countries on this 
list. Think what 50 automobile | 
deaths per 10,000 motor vehicles 
would mean here. 

Taking all of the factors that | 
enter into safe driving into con- 
sideration, motoring is safer in 
the United States, by comparison, 
than in many other countries. 
However, we have a long way to 
go in our many campaigns of | 
education and enforcement to cut 
down the number of serious acci- 
dents. 


‘New Reo Distributorship 


Established in Gotham 


New York, Nov. 4.— Effective 
immediately, Reo Sales Co. of 


| New York, a division of Dallas E. 


45 | 


The figures show that the aver- | 
age American motorist pays | 
$34.96 annually in license fees and | 
| merchandising of motor cars. The 


state gasoline taxes. In Minne- 
sota the average motorist pays 
$25.52. The national average li- 
cense fee 
Minnesota average of $9.84. 

The national average gasoline 
tax payments for a year is 
$22.73 compared with $15.68 in 
Minnesota. 


| Harry Williams, is staffed by men 


is $12.23 against the | 
| try. Display salesrooms will be 


| St. 





Steel SPRING 


PIONEERS OF SPRING Sem 


Winslow, Inc., will serve as Man- 
hattan distributor for Reo pas- 
senger cars, Speedwagons and 
trucks. 

The parent company of the new 
distributorship is headed by 
Dallas E. Winslow who for many 
years has been successful in the 


Gotham organization, headed by | 


of long experience in the indus- 


located at 1790 Broadway at 54th 
Service headquarters for both 
passenger cars and trucks are at 
625 W. 54th St. 
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STANDARD EQUIPMENT SINCE 1930 


ANDERSON MANUFACTURING CO., CAMBRIDGE, MASS, 
DETROIT OFFICE; 2-244 GENERAL MOTORS BLDG. (MR. GEORGE H. HUNT) 
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|four months of his income. 


) 


| 
| 


LUXURY and comfort are the 





keynotes of the new 1936 Pierce- 


Arrow interiors. Upholstery in a variety of pleasing shades com- 
bine with the artistry of the interior fitments to produce an air of 


restrained dignity. 





Average Citizen Spends 6th 


Of Income on Car Payments 


By GEORGE SMEDAL 


Minneapolis, Minn., Nov. 4.— 
an automobile on installments it| 
takes a sixth of his income to 
cover the monthly payments, but | 
he meets them with remarkable 


faithfulness and punctuality, ac- 


cording to a study of 1,000 “time” | 


automobile purchasers in Min- 
neapolis. 
The average new automobile 


buyer earns $185.50 a month, the} 
survey showed, and buys an auto- 
mobile costing $765, which is| 
equivalent to a little more than 
He 
pays $104 in cash; gets a trade- 
in allowance of $227 for his old 


| automobile, and pays off the bal- 


ance, including finance charges 


| and insurance, over an average of 


15 months, at $33.50 a month. He 
has an old automobile to trade 
in in three cases out of four. 
The average used automobile | 
buyer earns $134.50 a month, pays 
$49 in cash and turns in an old 
automobile for $81, towards a 
later model priced at $345, which 


|averages a little less than four 


years old when he buys it. 


He must pay $20.00 monthly for | 
|an average term of 13 months to 


own his automobile free and clear 


and succeeds surprisingly well at | 


the undertaking. He makes all 


but one of his 


of them, however. 


_ 


COVERS SINCE 1919 


13. payments | 
| promptly; needs a telephone call 
|or some other reminder on one 
In about one- | 
half of the deals he has an old} 
| automobile to turn in towards the 
|later model used automobile he} 
| buys; the other half of the used} 


automobile deals are clear—no 


| When John Average Citizen buys | trade-ins. 


During 1935 John Citizen has 
had a tendency to rush to the 
automobile dealer’s and sign up 


|for another automobile as soon 


as he found a job, which may 
have something to do with the 
slight increase in delinquencies 
|and repossessions as compared 
with the 1934 figures, which were 
at a record low since 1929. 

The increase, taking the coun- 
try as a whole, is negligible, how- 
ever, and the average American 
time automobile buyer continues 
his excellent credit record, this 
survey reveals. In only about one 
case out of 40 is the new automo- 
bile purchaser unable to make 
the grade, losing his automobile 
in repossession proceedings. The 
used automobile purchaser is un- 
able to carry the load in about 
one case out of 15. 


This survey was conducted by 
the Northwestern National Life 
Insurance Co. of Minneapolis. 


| 
| 
| 











Hercules Show 
Two New Small 
Diesel Engines 


New York, Nov, 4.—Much inter- 
est has been aroused among auto- 
motive engineers and the manu- 


'facturers of commercial vehicles, 


in the complete line of diesel en- 
gines displayed at the automobile . 
show by the Hercules Motors 
Corp. of Canton, O. 

Hercules is exhibiting for the 
first time two small, high-speed, 
full diesel engines, known as 
series DJX, of 260 and 288 cubic 
inches displacement. 


These small Hercules diesels 


| develop 79 h.p. and 82.5 h.p. at 


2,600 r.p.m. and are available fora 
wide range of applications in the 
automotive industry as well as in 


| the field of industrial, agricultural, 


marine and oil field power. 


The Hercules display has been 
crowded with technical men, oper- 
ators, truck, bus and delivery unit 
manufacturers, interested in the 
smallest, 6 cylinder, high-speed, 
heavy-duty diesels available in the 
United States today. In view of 
the wide public interest in these 
engines and the fact that its line 
of diesels is interchangeable in 
mounting dimensions with its ex- 
tensively used series of gasoline 
engines, Hercules anticipates a 
largely expanded diesel production 
in 1936. 

With the advent of this small, 
6 cylinder engine, the advantages 
of diesel power becomes available 
for a wider range of uses, includ- 
ing the smaller commercial ve- 
hicle heretofore limited to gasoline 
operation. 

Simultaneously, with the pres- 
entation of its small diesel at the 
New York Show, Hercules is ex- 
hibiting at the Motor Transport 
Show at Olympia, London, Eng- 
land, which opens on Nov. 7th. 





ATi as ken Order 


Canton, O., Nov. 4.—The Timken 
Roller Bearing Co. will furnish 300 
sets of bearings for gear drives of 
the 25 articulated five-car train 
units now being built for the New 
York Rapid Transit Co. General 
Electric car drives using 180 sets of 
Timken bearings will be installed 
in the 15-car train units to be built 
by the Pullman-Standard Car Mfg. 
Co. and 120 sets of Timken bear- 
ings will be required in the West- 
inghouse-Nuttall gear drives to be 
installed in the ten trains by the 
St. Louis Car Co. 





NEW PRICE is a feature of the Cadillac 60 Series for 1936. With 
a tag of $1,645 this is with one exception, the most moderate priced 


Cadillac ever presented. 








ROOM 825 - + Commodore Hotel 


CONTINENTAL MOTORS CORPORATION .- - 


SPACE C-6-7-8-9 Automobile Show 
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Sliding Scale Commissions Aid Used Car Sales 


Dealers in Connecticut 
Maintains Low Stocks 


Waterbury, Conn., Nov. 4.—On 
Oct. 9, 1935, the Loehmann Chev- 


rolet Co. here had less than 20 | 
| reconditioning of all used cars. 


used cars in stock, although new 
car sales through the summer and 


early fall had been heavy. During | 


a period of more than two years, 
the company’s stock has never 
exceeded 27 cars at any time, 
Frederick G. Loehmann, head of 
the dealership, told Automotive 
Daily News. 


Back of this remarkable record 
lies the story of a system in- 
augurated by Loehmann in 1933 
through which salesmen are com- 
pensated for extra effort on used 
cars and penalized when cars fail 
to move. Virtually, the salesmen 
set their own commission, which 
ranges downward from a peak of 
8 per cent on the net difference, or 
dollar value turned back to the 
company. 

Commissions Drop 

The 8 per cent commission is 
paid only if there is no used cars 
in stock more than 30 days old. 
When any traded car has been 
in the company’s possession more 
than 30 days, the commission im- 
mediately falls to 7 per cent. If 
the car remains unsold 60 days, 
down goes the commission again, 
this time to 6 per cent, and at 
90 days it becomes 5 per cent. 

Thus, if the one car fails to sell, 
the remuneration of the com- 
pany’s entire sales force drops, 
and strong incentive exists to get 
that “jaloppy” out of the way. As 
soon as the salesmen get rid of 
the offending car, their 8 per 
cent commission is restored, pro- 
vided of course that no other 
car has in the meantime passed 
the 30-day deadline. 

As the existence in stock of an 
“old” car affects the pocketbooks 
of all, every salesman is naturally 
anxious to see it sold. The result 
is concerted effort on the part 
of the whole force. The overdue 
“jaloppy” becomes the common 
enemy of all the salesmen, and 
they work together to dispose of 
it. 

Account Kept 

The 30-day period is computed | 
from the day the car is taken in | 
trade. Twice a week each salesman 
is furnished with a new list of 
used cars in stock, showing when 
each was taken in. This list is 
issued on paper of a size to fit 
conveniently into the salesman’s 
order book. 

With the dating system which 


is followed, reconditioning must | 





Take first train or plane south. Ap- 
ply restoratives—bonded if possible. 


R To stop motor vehicles, 
send for someone from 
*Marshall Asbestos Corpora- 
tion to take large order for 
ECLIPSE BRAKE LINING. 
Troy, New York, is the ad- 
dress of the manufacturer. 
% (Subsidiary of Bendix Aviation Corporation) 
NNER ae mea inn ee 


be done promptly in order to be 
fair to the salesman. For this 
reason Loehmann stresses quick 


Major work is done in the service 
department, but cleaning, replace- 
ment of tires and batteries and 
other minor operations are per- 
formed in the used car depart- 
ment. 

A clerk in the office keeps care- 
ful account of all used cars, and 
|as soon as the 30-day period 
allowed any car expires, notice of 
the reduction of 1 per cent in 
commission is posted. The sales- 
men have no alibi to the effect 
they didn’t know the car was get- 
ting “old,” for the history of each 
car is on the semi-weekly list. 

Cuts Expenses 

So well has the reward-and- 
penalty program worked that it 
is seldom that any car stays in 
stock much over the 30-day dead- 
line, Loehmann says. The plan 
quickly eliminates the old used 
cars on which dealerships usually 
take their heaviest losses. Nowa- 
days the Loehmann company sel- 
dom has any old cars in stock. 





Loehmann finds he can well 
afford to pay 8 per cent on used 
cars under the set-up described, 
as many items of overhead ex- 
pense are eliminated by the quick 
turnover. Salesmen get enough 
out of it to make them enthusias- 
tic on used cars. 

The commission plan just de- 
scribed applies to both new and 
used car salesmen. For the new 
car men alone, supplementing the 
commission inducement, Loeh- 
mann, offers a special monthly 
bonus on used cars. This bonus, 
varying in amount according to 
the season and other factors, is 
paid to the new car salesman who 
turns in the greatest net dollar 
volume in used cars. 

Firm Protected 

To protect the company in case 
of a very poor used car month, it 
is stipulated that in order to 
qualify for the bonus, the high 
| o—- for the month must have 





‘Eastern Truck 
Group Urges 
Rate Adoption 





| Washington, Nov. 4.—Five east- 

ern state rate and tariff commit- 
|tees of the American Trucking 
Assns., Inc., representing Penn- 
sylvania, Maryland, West Vir- 
ginia, Delaware and the District 
of Columbia, have adopted reso- 
lutions recommending to truck 
operators in their area adoption 
of the Official Classification, with 
exceptions to make it adaptable 
to truck operations. 

They also urged adoption of 
rail class rates, less the emerg- 
ency charges recently permitted 
by the Interstate Commerce Com- 
mission and such commodity 
rates as are necessary. It was 
also agreed that, where costs will 
permit, rates should be lowered 
on short line hauls. 

For the future, the committee 
suggested “that the ATA en- 
deavor, by conference and other- 
wise, to have the railroads agree 
to allow to expire on expiration 
dates as published, all special 
rates set up to meet motor truck 
competition.” 

It also suggested “that the ATA 
set up machinery for a study of 
the present classification with a 
view to inaugurating a truck 
column in the Official Classifica- 
tion, or, if necessary, the rewrit- 
ing of the classification with 
specific ratings, and rules suited 
to the motor truck industry,” and 
“that the ATA initiate a study of 
trucking costs, looking to the 
ultimate adoption of a cost-find- 
ing basis or formula for the pur- 
pose of promulgating rates on the 
basis of cost plus.” 








scored a net volume of $1,200 or 


more. 
The same idea is carried out in 
the company’s new car selling 


division, where bonuses ranging 


from $1.50 to $9.50 per car are 
paid in addition to the regular 


commission on a basis of number 
The bonus 


of new cars sold. 





" schedule for the calendar year | 86th, $6.50; 91st, $8.00, and 101st, 


1935 provided no extra award on| $9.50 


All these bonuses are re- 


the first 50 cars sold, but starting | troactive when the stated num- 


with the 5ist car, $1.50 was paid 
for each car on a retroactive 
basis. 

Beginning with the 61st car, the 
bonus jumped to $2.50; at _ 
66th, $3.25; 71st, $4.25; 8ist, $5. 


ber is reached. Cars sold to sales- 
men do not count as units. Those 
sold with a discount, such as fleet 
deals, count as units but no bon- 
uses are awarded on this busi- 
ness. 


Styled by Count 
Alexis de Sakb- 
noffsky, interna- 
tionally noted 
authority on 
streamlining. 





FIRST with Streamline Styling! 
FIRST with New Color Combinations! 
FIRST with Modern Advertising Value! 
FIRST with Automatic Air Conditioned Cab! 

FIRST with Passenger Car Driving Comfort! 
FIRST with White Patented P-E-P Head Engine! 
FIRST with Many New Exclusive Safety Features! 
FIRST with Oversize Hydraulic, Power Booster Brakes! 


@ THIS YEAR—the newest thing in 
motor trucks at the Auto Show is the 
Greatest White Truck in 35 years. 
Orders for these ultra-modern, 
streamlined Whites, in their first 
month of production, have set a rec- 
ord in White history! The factory has 
doubled its production and payrolls 


are at their highest point since 1929, 
in order to meet the demand of 
actual orders for these new White 
trucks. Don't miss seeing this sensa- 
tional new truck. 
movies of thrilling tests made in the 
mountains of Pennsylvania... at the 
New York Auto Show, Third Floor. 


.. and continuous 


THE WHITE MOTOR COMPANY « Cleveland 


“THE GREATEST 








Bow Carry-over Stocks Aid Buffalo Dealers 
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Employment and Payroll 


Gains Bid Well for 1936 


Buffalo, N. Y., Nov. 4.—Buffalo 
dealers are entering the 1936 sell- 
ing season without the drag of 
high inventories of both new and 
used cars. Salesrooms were fairly | 
well cleaned out early in Sep-| 
tember as a few dealers were} 
reporting their inventories actu- 
ally short of demand. 


This healthier condition has 
been brought about by sales of | 
15,825 new cars in Erie county 
during the first eight months of 
the year. This was the largest 
number titled since 1931 in the 
county, of which Buffalo com-| 
prises the largest part. 


Ford which has led in sales by 
a wide margin during 1935, will | 
continue to pile up gains in the 
opinion of Nelson Bowe, whole- 
sale manager of the Buffalo 
branch. “Inventories of our deal- 
ers here are no larger than last 
year and in some cases less. This 
is true for new and used cars.” 


Peak Operations Seen 


The Buffalo Ford assembly 
plant is understood to have in 
the neighborhood of 1,400 men at 
work although peak operations 
have not been reached as yet, it 
is believed. Ford registrations 
in the first eight months totaled 
5,872 with Chevrolet its nearest 
competitor titling 2,921 in Erie 
county. 

Chevrolet dealers also have 
stocks in good condition, accord- 
ing to Charles L. Milliken, Buf- 
falo zone manager. “Used car 
sales have kept pace with new | 
ear sales which in August set a 
record for the last 15 years.” 


Stock of new cars is less than 
a@ year ago at Hatch-McKay Nash 
Corp., distributor for Nash and 
LaFayette. “This is due to the} 
fact we sold 100 more cars this | 
year by Aug. 1 than we did} 
throughout 1934,” declared Mason | 
B. Hatch, president of the firm | 
and also of the Buffalo Automo- 
tive Trade Assn., Inc. 

New car supplies during Sep- | 
tember were below normal for 
Pontiac dealers, according to 
zone officials. Hudson stocks 
have been about the same as last 
year at W. F. Groom Motor Corp., 
distributor. 





Dealers Optimistic 


With a large amount of build- 
ing either underway or in im- 
mediate prospect, Buffalo dealers | 
are highly optimistic for 1936. | 
Pontiac at the annual sales meet- | 
ing here set a 75 per cent gain 
over 1935 as its goal. 


General business in this area 
has held near 1931 levels through 


| omic wind, 


| Stark county 


| cording to a report of the auto- 


With pay- 
showing 


the summer months. 
rolls and employments 
steady increases, dealers feel | 
groundwork is being laid for 
considerable added purchasing 
power that may be directed to- 
ward purchase of 1936 cars. 

Recent gains in factory job 
totals is credited largely to early 
introduction of new automobile 
models since the motor products 
industry ranks second of all in- 
dustries in this area on the basis 
of value of output and payrolls. 

The first ranking industry— 
steel—is now operating about 
double of the rate in effect last 
year at this time. Current oper- 
ations are at 49 per cent. 





The flour milling industry which 
has been moving downhill, snap- 
ped back in August to a level 
regarded as nearly normal. This 
has meant longer hours for work- 
ers which have had about 15 per 
cent less than the maximum 
allowed under old codes. 


Building Under Way 


In addition, considerable private 
building operations are under- 
way or in immediate prospect. 
These include the $20,000.000 mill 
which the Bethlehem Steel Co. 
has about half completed, re-| 
opening of an old plant with 
considerable improvements by the 
American Radiator and Standard | 
Sanitary Corp. at a cost of $1,- | 
000,000 and various building and 
modernization projects by retail | 
stores in the neighborhood of a 
$1,000,000. 

Uncle Sam definitely has com-| 


| mitted himself to spending about | 


$20,000,000 of his WPA funds in| 
Buffalo and an equal amount in| 
this area but outside the city. | 
These grants include a $15,000,- | 
000 sewage disposal system and | 
$4,500,000 in low eost housing. 
Using these public and private 
activities as straws in the econ- 
dealers have every 
reason for confidence in 1936. 


Ohio County Reports 
Big Sales Increase 
Canton, O., Nov. 4.—The num- 
ber of passenger cars sold by 
dealers increased 
from 4,225 for the first nine 
months of 1934 to 4,963 during 
the similar period this year, ac- 


mobile bill of sale department of 
the clerk of courts. 

Trucks sold up to October, 1934, 
numbered 681 as compared with 
657 for the first nine months of 
this year, while bills of sale for 
| used cars totaled 18,327 in 1934 as 
against 26,990 so far this year. 





Hudson Steel Roots Now 
Made by Mammoth Press 


Detroit, Nov. 4.—Twelve thou- | 
sand men hours were required to 
produce the 147,000-lb. die that is 
used in the 900-ton press which 
has just been installed in the| 
body plant of the Hudson Motor | 
Car Co. here to turn out the one- 
piece steel roof. 

The new press is used in the 
production of roof panels, and its 
proportions are so mammoth that 
it was necessary to remove the | 
entire end of the plant building 
that houses it. Three weeks were | 
required to set the die and a} 
specially constructed electric truck | 
was built to assist in placing it 
in position. It rests on a bed of 
reinforced concrete 18 feet deep, | 
and is 15 feet high. 

Four men are required to op-| 
erate this press and so carefully | 
have the safety features of de- 
sign been worked out that it is| 
necessary for all four operators | 
to have their hands upon the | 
“starting” buttons before the die 


is released to plunge down upon 
the metal. 

Four large buttons are arranged 
on each side of the machine and 
the two men on each side must 
place their hands firmly on these 
and exert considerable pressure 
before the die is released. These 


| buttons are placed so far apart 


that it is impossible for a man to! 
span them with the fingers of | 
the hand and thus leave one hand | 
free. Between the starting but-| 
tons there is an “emergency” but- 
ton that will immediately stop 
the press should any foreign sub- 
stance get in between the die and 
the stamping. 

The Hudson Motor Car Co., 
which introduced the steel roof 
last season, is the only automo- 
bile manufacturer making its own 
complete steel bodies. The body 
plant is a separate unit of the 
factory, but is closely adjacent 
to the main plant where the 


| chassis are manufactured. 


BUICK BARES ITS VITALS so that those interested in what 


makes the wheels go ’round can see at a glance. 


The people really 


want to know if the crowd around this strip chassis is any criterion. 


Borg-Warner Establishes 
New Indianapolis Award 


By MEL 

Chicago, Nov. 4.—Winners of | 
the annual Memorial Day races | 
on the Indianapolis speedway for 
the past 23 years and those who 
cross the finish line in front for) 
the next quarter of a century are | 
| to be immortalized with a $10,000 
trophy, the presentation of the 
| Borg-Warner Corp. to the Indian- 
| apolis Motor Speedway Corp. 

In addition, officials of Borg- 
Warner made known today that 
they will donate $1,200 in cash, 
payable at the rate of $100 a 
month, to each driver who wins 





‘ 


MEN OF MOTORS will be im- 
mortalized by this new trophy 
for winners of the Indianapolis 
500-mile race. Established by 
Borg-Warner, it will go each year 
to the first man in the Memorial 
Day classic. 


the annual classic 
coming 25 years. 

Plans call for making Detroit, 
the center of the automobile in- 
dustry, the city of permanent dis- 
play of the trophy. Formal pre- 
sentation is set for May 30 of 
next year, date of the 1936 race, 
at Indianapolis. 


during the 





ADAMS 
The handsome 








silver trophy, | 


which measures five feet in height, | 
was designed by Robert Hill, cre- | 
ator of the Gordon Bennett bal- | 


loon trophy in 1932. 
hand-tooled by the 
Gorham Co., of Chicago, and its 


It is being | 
Spaulding- | 


completion will require the efforts | 


of two artists during the next 
three months. 

Shown on the trophy will be 
hand-sculptured profiles of 
past Indianapolis speedway win- 
ners from Ray Harroun, first to 
capture the event in 1911, down 
to Kelly Petillo, the 1935 winner. 
Space is provided for the win- 
ners of the next 25 races. In each 


| instance, the date, make of car 


and time set will appear below 


| the profile of the winner. 


Supplants Famed Trophy 

Named the “Men of Motors” 
trophy, this memorial piece will 
supplant the famous trophy of 
Wheeler-Schebler (a Borg-Warner 
subsidiary), which became the 
permanent possession of Harry 
Hartz in 1933 after Hartz-owner 
cars had won three of the races. 

At Borg-Warner headquarters 
here it was stated that the new 
trophy is a gesture from 
parts industry to the Indianapolis 
speedway as a proving ground 
and also to the drivers who risk 


their lives and achieve fame on| 


that track. 

Mounted upon a green marble 
base, this gift is surmounted by 
a figure in the act of waving the 
checkered flag signalizing victory. 
The checkered flag motif is to be 
carried out in the body of the 
cup, with the dark squares re- 
vealing the heads of the winners 
and the intervening light silver 
squares containing the _ inscrip- 
tions recording victories achieved. 


Myers Pays Tribute 

T. E. (Pop) Myers, vice-presi- 
dent and general manager of the 
Speedway, paid a tribute of ap- 
preciation to the donors when he 
stated in an interview released 
here: 

“Through the years of its exist- 
ence, the Speedway was con- 
tributed to the automotive indus- 
try. Now the Borg-Warner Corp., 
with some integral part or unit on 
every car in the races, makes a 
splendid bow to the men who 
test their appliances.” 


Clifford Named 


Youngstown, O., Nov. 4.—George 
E. Clifford has been appointed dis- 
trict sales manager of Republic 
Steel Corp. in the Los Angeles, 
Calif., district. 


the | 


| tracting 


all 





Sales Tax Ok’d, 
Kayoed During 
Va. Meeting 


Richmond, Va., Nov. 4 (UTPS). 

The sales tax reared its highly 
controversial head at the very be- 
ginning of the first public hear- 
ing of the Virginia state chamber 
of commerce committee on taxa- 
tion and government yesterday in 
the John Marshall Hotel, and the 
opening speaker, a manufacturer, 
endorsed it emphatically. 


He was W. M. Heald, of the 


| John H. Heald Co., paper manu- 


facturers, of Lynchburg, Va., who 
declared: “We strongly advocate 
a sales tax because the present 
plan of taxating the inventories 
of raw materials of manufactur- 
ers, and the present state income 
tax, tend to retard the industrial 
development of the state, and 
should be replaced by a sales 
tax.” 

A foe of the sales tax, C. Victor 
Werne, of the Virginia Better 
Trade Assn., immediately coun- 
tered with a vigorous argument 
against it. 

‘Tt is actually a consumers’ 
tax,” he said, “a levy upon the 
purchaser for the privilege of 
buying necessary commodities. 
Unlike the income tax, which is 
gauged upon ability to pay, it 
taxes those who are least able to 
pay. A sales tax would be partic- 
ularly dangerous at this time be- 
cause it would retard merchan- 
dising activity, retard recovery 
and nullify the good effects of a 
system of taxation which is at- 
business and new resi- 
dents to the state.” 


CANDID camera view of J. P. 
Roche, president Roche, Williams 
& Cunningham, advertising ag- 
ency, taken at the Studebaker 
dealer luncheon in New York. 


Edward G. Budd Mfg. Co. 


Approves 5-Year Plan 
Philadelphia, Nov. 4. — Stock- 
holders of the Edward G. Budd 
Mfg. Co. at a special meeting 
today approved placing on a five- 
year basis the $5,000,000 working 
capital loan made on Oct. 7 to 
the company by a group of Phila- 
delphia banks in _ participation 
with the Federal Reserve Bank 


lof Philadelphia. 


This provides the Budd Co. with 
ample working capital and has 
enabled them to pay off all cur- 
rent bank loans and certain ma- 
tured obligations. Six per cent 
debentures maturing in 1938 have 
also been reduced by 25 per cent 
and the maturity date of the bal- 
ance extended to 1941. The com- 
pany is in excellent financial 
position to face the expected 
period of general business im- 
provement. 

In October the Budd plant com- 
pleted shipments exceeding $2,- 
400,000 in value and has ship- 
ments of $2,600,000 in value 
scheduled for November. This 
compares. with shipments of 
$448,000 and $808,000 during the 
corresponding months of last 
year. 
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Trueks Becoming _ Popular Exhibits at Show 


Modern Design, Beauty 
Has Advertising Value 


By J. D. BURKE 
Director of Truck Sales, Dodge Division of Chrysler Corp. 


New York, Nov. 4,—More auto- 
mobile show visitors this year 
than ever before are going to say, 
“Let’s go and 
see the trucks, 
too!” And those 
that miss the 
displays of com- 
mercial cars 
and trucks will 
be passing up 
one of the most 
interesting fea- 
tures of these 
annual exhibits 
of the automo- 
tive industry. 
There was a 
time—and not so many years ago, 
either—when the truck exhibits 
were planned almost exclusively 
for the few who had a direct 
concern with commercial trans- 
portation. 
selves and their displays held 
appeal only for the technically 
minded. 

Take on Beauty 

But what a difference today! 
The light, speedy commercial car 
and, in their way, the interme- 
diary sizes and kinds of trucks 
right up to and including even 





J. D. Burke 


the airflow “monarchs of the 
highway” have “gone ritzy,” be- 
come “high-hat” or, in better 


English, become things of beauty. 

The building of graceful, flow- 
ing lines into motor vehicles for 
commercial use—once thought to 
have only utilitarian value—and 
the endeavor to make them ex- 
ternally attractive, certainly be- 
gan some time ago, but recently 
these factors of line, design, fin- 
ish and coloring have achieved 
such importance that they rank 
among the primary interests of 
the commercial-vehicle manufac- 
turer. 

Today there is scarcely an ar- 
ticle of produce or manufacture 
that is not routed by motor 
transport at least part of its 
way from producer to consumer. 
The tiniest rural hamlet is 
reached by ever-spreading truck 
transportation and the lives of 
its inhabitants are made happier 
and more complete through mo- 
torized distribution. 

Advertising Value 

When the motor truck became 
one of the essentials of modern 
life, it was found to have values 
other than the purely utilitarian. 
Thus truck owners soon saw that 
commercial vehicles had adver- 


tising value—could be utilized to | 


make their products and brand 
names more widely known and 
made to serve as good-will cre- 
ators among the thousands who 
daily saw these “traveling post- 
ers.” So the enterprising busi- 
ness man of today is as particu- 
lar about the smart appearance 
of his trucks as he is about the 
cleanliness of his factory or the 
dressing up of his store front. 

Should 1936 be a good year for 
the motor truck industry? Two 
or three figures, it seems to me, 
indicate the answer: 





Blast Furnaces ae 
In Cleveland District 


The products them- | 


there” are | 





Youngstown, O., Nov. 1.—Blast | 


furnaces are being fired again in | 


the Youngstown-Lorain-Cleveland | 


area and the mills are roaring 
almost as loudly as they did in 
1929. Last week operations rose 


two points to 62 per cent in the | 


Youngstown district and ad- 
vanced two points to 64 in the 
Cleveland-Lorain area. Big or- 
ders, including heavy automotive 
requirements, are on hand mean- 
ing jobs and dividends. 

National Tube Co., at Lorain, 
ordered another furnace into 
operation to bring production to 


a five-year peak. At Youngstown | 


Carnegie -Illinois and Republic 
also planned to do some blast 
furnace firing in a few days. 


approximately 3,410,000 trucks and 
commercial cars now in service 
in the United States; of these, 
roughly 1,500,000 were registered 
during the last five years. This 
means that the _ rest about 
1,910,000 vehicles—are six years 
old, or older, and due for re- 


placement. The most reliable esti- , 


mates available indicate a con- 
templated registration of some 


500,000 commercial cars and! 
trucks by all makers during 
1936. 


Thus we have a potential re- 
placement market alone of close 
to 2,000,000 vehicles and a planned 
production of approximately one- 
quarter of that figure. 





eR 


FRONT VIEW of the new Cord front drive, showing hood and 
louvre treatment, the Venetian-type louvres and broad plane surfaces. 
The headlights are retractable and disappear into the fenders. They 
are controlled by a lever on the instrument panel. 


| 





| Roberts New Promotion 


Manager at Hudson 


Detroit, Nov. 4.—Appointment 
of M. M. Roberts as sales pro- 


| motion manager for the Hudson 


Motor Car Co. has been an- 
nounced recently by W. R. Tracy, 
vice-president in charge of sales. 

Roberts comes to Hudson with 


|a long background of automotive 


1 | promotional experience. 


advertising and 
For six 
years he was assistant advertising 
manager of the Olds Motor Works 
and, following that, served in 
various sales promotional offices 
for the Buick - Olds - Pontiac or- 
ganization and as assistant man- 
ager of the Cleveland zone for 
Pontiac. 

He left this position to engage 
in direct merchandising as gen- 
eral manager for the Columbus 
Buick Co. at Columbus, O. 


merchandising, 








Aediitunp 


Che Houw* BREATHING- BACK” ZeKhees ZG 


IT RIDES LIKE VELVET AND WEARS LIKE IRON 


r the Master De Luxe Chevrolets for 1936 you 
will find a luxurious fabric which gives 

a tailored perfection smartly new. That fabric 
is mohair velvet— but such mohair as you have 
never seen before —sleekly 
smooth, richly colorful, closely 


woven and as soft as down. This 


on GENERAL MOTORS CARS ONLY: 


them 


“ Breathing- Back,” 





CHEVROLET OLDSMOBILE BUICK 


PONTIAC 


self, adding to the trade-in 


newest and smartest of fabrics, because of its 
is cooler in summer — more 
comfortable in any season because it makes a 
softer cushion. Cleans easily with soap and water 
-and so durable that it will keep 


its beauty as long as the car it- 


value. 


LASALLE CADILLAC 
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New Brakes Change Chevrolet Service 


= nd 


Data on Adjustments 
Covers Major Changes 


Detroit, Nov. 4.—With the adoption of new hydraulic 
brakes, a higher compression ratio, a new balanced car- 
buretor and a new ignition set-up, the servicing of the 
new 1936 Chevrolet Master de luxe passenger cars intro- 
duce several new operations which should be watched 
closely by those who desire to give the car owner the ulti- 
mate in driving satisfaction . 


While the brakes of the 1986 Master incorporate the 


same fundamental design, their ®— 


means of application, however, is 

entirely new—hydraulic pressure 

being substituted for mechanical 

linkage from the foot pedal to 

the brake shoes themselves. The 
emergency 
brake continues 
to be mechani- 
cally operated— 
rods and cables 
connecting the 
hand lever to 
the brake shoe 
of the rear 
wheels. 

As there is 
more weight on 
the front wheels 
during the brak- 
ing period than 
on the rear in 
the new Master 
models the shoe 
expansion pres- 
sure is propor- 
tioned at 52% 
per cent on the 
front and 47% 
per cent on the 
rear. These pro- 
portions are 
maintained 
through the 

proportioning of the wheel cyl- 
inders in the same relation. As 
a result the front wheel cylinders 
are 1% inches in diameter and the 
rear are 13/16 inches. 


the wheels or the use of any spe- 
cial tools. On all, except the 
master knee action front brake, 
the adjusting is done through 
slots in the brake flange plates 
that are in line with the wheel 
cylinder adjusting wheels. The 
only pedal adjustment necessary 
is to insure full pedal stroke and 
to clear underside of toeboard. 
The correct released pedal po- 
sition is “% inch clearance from 
pedal arm to underside of toe- 
board. The pedal should leave 
the factory properly adjusted and 
should never have to be touched 
for the life of the car. Should 
adjustment become necessary, 
proceed as follows: Note: Before 
attempting to adjust pedal stop 
position, be certain that pedal re- 
turns to stop freely (not binding 
on shaft and that pedal retract- 
ing spring has not lost tension). 
Loosen check nut at rear of 
clevis on master cylinder push 


Shoes Changed 
The brake shoes are revolved 








| the 


| Remove 
| where cable is joined to pull rod. 


90 degrees from their former po- 
sition, due to the necessity of 
locating the hydraulic wheel cy]- 
inders at the upper centerline of 
the backing plates—this location 
being selected on account of the 
necessity of bleeding the lines. 
This change in position of the 
shoes necessitated increased fric- 
tion at the articulated links and 
the elimination of the guides in 
favor of tension springs. In each 
brake, two shoes, hinging on 
double articulated links form a 
common pivot at the bottom of 
the brake provide forward and 


Emergency brakes in the new 
Chevrolet are mechanically oper- 
ated and should be adjusted sep- 
arately after the foot brake 
application has been corrected. 


rod. Turn master cylinder push 
rod by hexagonal portion ahead 
of boot, in the proper direction to 
secure % inch clearance between 
pedal and_ toeboard. Tighten 
check nut against clevis. Jack 
up wheels so that they rotate 


Cutaway view of the master cylinder in the new Chevrolet hydrau- 


lic brake system shows the simplicity of adjustment. It is unlikely 
that adjustment would be necessary during the life of the car under 
normal conditions. 
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LOMPLETE WIRING 


LENITION 
SWI 


STARTING 
SIOTOR 


STOP LIGHT SWITCH 


HORN 


L/GHTING 
SITE, 


QAa £/GHT3 


Wiring diagram for the 1936 Chevrolet is shown above. This lay- 


| out is quite simple and the drawing shown here should prove helpful 


in tracing out troubles in the electrical system. 


the adjusting wheel back four 
notches to insure proper running 
clearance. Replace adjusting hole | 
covers. 

On knee action front brakes, it | 
is necessary to remove the front | 
wheels. After removing front | 
wheels, swing back cover at-| 
tached to drum and proceed as} 
outlined in the above paragraph. 
Note: It will be necessary to ad-| 


| just the hand brake each time the | 
| foot brakes are adjusted. 


The hand brake adjustment is| 
an entirely separate operation | 
from the foot brake adjustment. | 
Once the foot brake is adjusted, | 
wheel cylinder adjustment | 
should not be touched. All hand) 
brake adjustments are to be made 
at the junction of the hand brake 
operating cable and the pull rods. 

Hand Brake Change 
With the rear wheels jacked 


| up to clear floor, place hand brake 


released position. 
pin at point 


in full 
clevis 


lever 


| Loosen checknut, pull on end of 
|cable until all slack is removed, 


turn adjustable clevis on rod un- | 
til the holes in the clevis lines | 


up with the hole in the end of 


cable. Care should be taken not 
to twist cable. 
and tighten check nut. Inspect 
rear brakes for freedom from 
drag. If drag is present, pro- 
ceed as in paragraph two to 
eliminate drag. Never attempt 
to eliminate hand brake drag by 
using the wheel cylinder adjust- 
ment as this will throw out the 
foot brake adjustment. Use only 
the adjustable clevis at the rear 
end of the pull rods. Always 
remove clevis—do not twist cable. 
Inspect operation of hand brake 
on floor to insure equal braking 
of each rear wheel, loosening tight 
brake rather than tightening free 
brake if further adjustment 
necessary. This again must be 


fuel mixture delivered to the en- 


| gine remain practically the same 


at all times, even when the air 
flow is partially restricted due to 
a dirty air cleaner. The vent hole 
has been removed from the bowl 
cover and a drilled passage 
through the bowl flange and air 
horn takes its place. A round 
paper gasket is located between 
the carburetor body and air horn 
to prevent air leaks. Care must 
be used to make sure this gasket 
is properly lined up. 

The bowl cover gasket must 
effectively seal the bowl cover. 
A much heavier metering rod 
washer is used to seal the open- 
ing in the bowl cover. 

The hole in the metering rod 
jet is .095 inch in diameter and 


|is marked 95 on top of the jet. 


The standard metering rod is 
marked 68-44. A new needle valve 
and seat is used, Part No. 601427. 

The vacuum spark control holes 
in the throttle shaft are relocated 
to control the change in vacuum 
spark timing. Care must be used 


Operations 


sure the small gasoline passage 
is open. Install the jet. Then 
remove it and check the bearing 
at its upper end. (It should show 
a bearing all the way around the 
top of the jet.) 

Check both inlet and outlet 
check valves for leaking before 
installing. Then check to make 
sure they seat in the carburetor 
body in the same manner as on 
the low speed jet. 

Check metering rod jet for 
proper size, install accelerating 
pump jet, making sure it is clean 
and seats properly in carburetor 
body. 

Before installing air horn, check 
for .002 inch clearance all around 
| choke valve. 


Carburetor Adjustment 
Check needle valve and seat, 

making sure they are clean. 
Check float level for % inch be- 
tween float and cover. Check low 
level of float which should be 
% inch between float and cover. 
Check metering rod size. Use 
metering rod gauge to synchro- 
nize metering rod with throttle 
valve. With metering rod re- 
moved, insert metering rod gauge. 





Disconnect upper end of con- 
nector rod from level. Back off 
throttle stop screw until throttle 
valve is closed tightly. Allow 
metering rod pivot pin on lever 
to rest on gauge under normal 
spring pressure. Bend connector 
at throttle valve end until it 
enters hole in valve freely. As- 


The octaine selector on the 
Chevrolet 1936 engine makes it 


Replace cotter pin 


is | 
| justment described in the accom- 
done at junction of brake cable | 


when replacing a throttle shaft possible to use lower grades of 

to make sure of using the proper| fue] without engine knock. The 

shaft. ; manual adjustment is shown 
When overhauling a carburetor, | ahove. 


the following checks should be 
semble metering rod and readjust 


throttle stop. 

It must be remembered that 
draining the radiator does not com- 
pletely drain the cooling system 
of 1936 passenger cars and trucks. 
A pet cock located at the bottom 
of the water jacket on the left 
side of the engine drains the 
water jacket. This must be re- 
membered when filling the cool- 
ing system with anti-freeze. 


Spark Plugs 
. Remove spark plugs and check 
compression. Check spark plugs 

This cutaway view of the hy-|for proper type, K-11 should be 
draulic brake cylinders at the| used. Clean plugs and set gap 
wheels shows the method of ad-/| .032 inch to .035 inch. Install 
spark plugs. 

Check starterator adjustment, 
making sure there is from % inch 
made: After all parts have been|to % inch clearance between the 
thoroughly washed, see that idling | starter link and the starter switch 
parts are clear and free from/| spring seat. This adjustment is 
dirt. Blow out vacuum spark con- important because it gives the 
trol passages with air. Blow out/ throttle a lead over the starter 
the low speed air passages and switch, providing the proper 
make sure they are clear. throttle opening for easy starting. 

Note: It may be necessary in| Check distributor and make 
some cases to use a soft wire to|/syre the automatic advance 


panying article. 


clear the above passages. 
Blow out low speed jet and make 


weights are free. Clean the 
(Continued on Page 25, Col. 2) 


reverse braking in the same 
manner as heretofore. 

Both front and rear brake 
drums are mounted on the out 
side of the hub flanges instead of 


on the inside as before. 


With one exception, the adjust- 


ment of the brakes is accom- 


freely. Remove clevis pins from 
| emergency brake pull rods. Re- 
| move adjusting hole covers from 
| brake flange plates. Insert screw 
| driver or other similar tool 
| through hole in plate, engaging 
teeth in adjusting wheel. Turn 
| the wheel until shoe causes a 


plished without removing any of! light drag on drum. Then turn 


ROOM 825 


+ + Commodore Hotel 


CONTINENTAL MOTORS CORPORATION : - 


SPACE C-6- 


7-8-9 Automobile Show 





Adjustment of the brakes can 
be made in most cases without 
removing the wheel and using 
only an ordinary screw driver. 


and pull rod and not at the wheel | 


adjustment. 
The operating principles of the 


new carburetor remain the same | 


with one exception—the air pres- 





sure on the fuel bow! is balanced 
with the air pressure in the air 
horn. With this method of vent- 
ing the fuel bowl, the propor- 
tions of gasoline and air in the 


CENTER WINE OF CAR AND SCREEN 


CENTER LINE OF LEFT LIGHT CENTER LINE OF RIGHT LIGH® 


REFLECTORS MUST BE CHECKED TO SEE THar 
THEY ARE FREE FROM DENTS ANDO DISTORTIONS 


(F-h 
— « ah. 4 
ee ‘ 


FLOOR LINE ae 


ON LEVEL 


$$$ 1 
SCREEN TO GE PAINTED FLAT WHITE wiTH BLACK 
LINES MUST BE SHIELDED FROM OUTSIOE LIGHT 


ENOUGH TO ALLOW THE CUT OFF UNE TO Be 
CARAMLY SEN 


0 eet 


THIS DIMENSION MUST 8£ HELO 
FROM FRONT OF HEADLAMP TO 
FRONT FACE OF SCREEN 


CAR MUST STANO SQUARE WiTH with 
CENTER UNE OF CAR IN LINE WITH CENTER 
LINE OF SCREEN 


Headlight adjustment is an important item these days with acci- 
dents mounting. The above diagram shows the correct method of 
focusing the 1936 Chevrolet headlamps. 
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Washington Outlook for 1936 Appears Brighte 


Y- 
| 





Car Inventories Low 


As New Models Appear 


By E, M. 


Seattle, Wash., Nov. 4.—“Things 
are better in the State of Wash- 
ington. Conditions are immeas- 
urably better than three years 
ago, or two years ago. 

“Eastern Washington farmers 
are selling wheat at $1 and even 
$1.10 a bushel instead of 32 cents. 
They now come to the capital on 
sightseeing trips instead of bring- 
ing complaints. 

“Railroads are doing an enor- 
mous amount of business. Labor 
is on the upgrade.” 


These are the words of Gov. | 


Clarence D. Martin of this state, 
and they are of significance to the 
automobile merchant. They are 


characteristic of the cheerfulness | 


that is beginning to show its face 
again in these parts. 


And the governor only touched | 


upon the major industries and 
developments that are the basis 
for the rosy outlook for 1936 
among car dealers and business 
men in general. 


Building Up 


Lumber, fishing, shipping, fruit 
and wheat are major sources that 


west. In lumber, the leading in- 
dustry of western Washington, 
the setback caused by the long 
strike, is wearing away. Build- 
ing is up and the lumber market 
is firm. Fishermen have 
big catches and prices are good, 
both far better than last year. 
The halibut catch in particular 
was far ahead of recent years. 
In the apple country, the crop 
has been good, but a better price 
is needed. Added to the regular 
industries of the northwest are 
the vast government public works 
projects at Grand Coulee, 
neville and Roza, 


Yakima and to some extent, Port- 
land, as well as affecting favor- 
ably the entire northwest. 

Another favorable factor for 
this section is the improved con- 
dition of Alaska, due to the high 
price for gold. Steamships plying 
to the north are carrying large 
cargoes. Alaskans are buying 
new cars, too, and the conditions 
are more substantially solid there, 
than ever known. 


Not since 1929 has the general 
outlook been as promising in the 
automotive industry in the state, 
is the opinion of observers. Con- 
fidence seems to be returning. 
There is improvement in credits. 
Dealers in many towns are plan- 
ning improvements and modern- 
izing of equipment, by aid of the 
Federal Housing Act. Unless 
some major stumbling block ap- 
pears, such as more labor strikes, 


new levels for a number of recent | 
| reaches 200 degrees, or the oil at 


years will be set in 1936. 


Stocks Low 


New and used car inventories 
are very low, and dealers are wel- 
coming the new models with con- 
fidence that their sales will sur- 
pass any in recent years. 

A few of the dealers have been 
putting on clearance sales on used 
cars, with slight discounts and 
this has helped to put their stock 
in shipshape. 

Both new and used car situa- 
tion is the best in the history of 
the company is report of A. R. Ty- 
son of Tyson Oldsmobile Co., this 
dating back to the inception of 
the firm in 1920. 

“In fact our new cars are all 
sold,” he said. “Dealers can ex- 
pect a substantial increase for 
1936 in both new and used car 
sales. The mental condition of 
depression is gradually disappear- 
ing. Our company has leased an 
adjoining building so we can 
double our service floor. 


sively than ever. Our 1935 busi- 
ness pleased us, but we are not 
satisfied.” 

The used car inventory is the 


had | 


We are | 
going after service more agres-| 





Bon- | 
where thou-| 
sands of men are working. These | 
projects are booming Spokane, | 





| condenser. 


|fuel being used. 


TREPP 

lowest in six years at the Wm. O. 
McKay Co., largest Ford-Lincoln 
dealer in the state. The firm re- 


ports the used car inventory only | 


$11,000, which is small for a firm 
that does $30,000 monthly busi- 
ness in this department. 


For 1936 the company expects | 


a 10 to 15 per cent increase. 

S. L. Savidge of S. L. Savidge, 
Inc., Dodge and Plymouth dis- 
tributors said: “For the first time 
in 15 years Seattle dealers have 
completely sold out just at the 


time when the new models are} 


arriving, with consequent absence 
of distress selling for clean-up. 
Thus the situation is the most 
ideal ever known here, within my 
knowledge. This is true, as a 
general thing, throughout the 
northwest. Used car inventories 
are also at a low point. Inven- 
tories as of Oct. 1, for the larger 
dealers, which are usually around 
$35,000, are as low as $8,000, and 
up to $20,000. This is most un- 
usual. 

“The 1936 outlook is promising. 
The only fly in the ointment is 


| possible overloading on trade-ins, 
bring outside money to the North- | P s 


as the new models go out.” 


New Chevrolets 
Call for Many 


Service Changes 





(Continued from Page 24) 
adjust to .018 inch 
cam follower 
Check 


points and 
clearance with the 
on the peak of the cam. 


| vacuum spark control and make 


sure it is free to move. Set oc- 
tane selector at zero. Check dis- 
tributor and rotor brush for car- 
bon streaks or cracks. 
sure that the high tension wires 
are properly seated 
tributor cap terminals. 


Attach Neon timing light 


speed. 


the steel ball in the flywheel lines 
up with the pointer in the clutch 
housing. Tighten the distributor 
clamp. 

Check operation of coil and 
Clean fuel pump filter 
bowl and tighten gasoline line 
connections. Remove carburetor, 
disassemble and clean thorough- 
ly. Set float level at % inch from 


top of float to bowl cover. Syn- 
chronize metering rod with 
throttle, using metering rod 


gauge. Clean the air cleaner and 
dip in clean engine oil. Run en- 
gine fairly fast for 15 minutes to 
normalize the engine (or until the 
water temperature indicator 


the rocker arm shaft overflow 
has reached 150 degrees). 
During this warm-up period, 


tighten cylinder head bolts, rocker | 


arm support bolts and manifold 
and exhaust pipe bolts. 

Adjust tappets, intake minimum 
of .006 inch to maximum of .008 
inch. Exhaust minimum of .013 
inch to maximum of .015 inch. 
Run engixe fairly fast to settle 
tappets and recheck the clear- 
ance. 

Road Tests 

Adjust carburetor for proper 

idling, by adjusting the idling ad- 


justing screw and throttle stop 
screw in combination with each 
other. Tighten hose connections | 


and water pump packing. Tighten 


fan belt and adjust generator | 


charging rate. 

Road-test car and set the oc- 
tane selector for the grade of 
For maximum 
economy and performance the oc- 
tane selector must be advanced 
as far as possible without the en- 
gine knocking at wide open throt- 
tle. When the lower octane fuels 
are used the selector should be 
retarded. Higher octane fuels per- 


| mit more advance, resulting in a| 


Make | 
in the dis- | 


| 
to 
flywheel housing and lead to No. | 
1 spark plug. Run engine at idling | 
Loosen distributor clamp | 
}and rotate distributor body until | 


| still greater economy and per- 
formance. 

Note: The 1936 engines have a| 
vacuum spark advance of 17 de- 
grees, this is five degrees greater 
| than in 1935. Should an owner 
object to the slight “ping” dur-| 
ing acceleration, a spacer is pro-| 
| vided to modify the vacuum ad- 
vance movement to eliminate the 
light part throttle detonation. 

Brake adjustment chart and 
lubrication chart and data will 
be supplied any dealer writing | 
the Chevrolet Motor Co. for it 
and mentioning Automotive Daily 
| News. 





| Do not sell any lubricating oil 


greater density than SAE 20 un- 
less no oil of that density is avail- 
able and then only SAE 30 if the 
manufacturer’s specifications show 
it to be within the lower portion 
of the SAE 30 oil viscosity range. 
Do not fill over the full mark on 
the oil gauge. The crankcase 
holds five quarts when dry. 

The 


rear axle 4% pints. 


tendants should be sure and drain 
at both outlets (see previous note) 
when changing contents. Gaso- 
line tank holds 14 gallons. 

K-11 spark plugs are recom- 
mended with a gap setting of 


lubricant capacity of the| 
transmission is 2% pints and the| 
The cooling | 
system holds 15 quarts and at-| 


gap should be .018. Ignition tim- 
ing, with octane selector set at 
zero, and engine running, using 
Neon timing light, synchronize 
| steel ball in flywheel with pointer 
on flywheel housing. 

| Clutch pedal clearance % inch 
and free travel of pedal before 
|clutch begins to disengage one 
inch. Exhaust valve clearance 
tappet, .013 hot minimum; inlet 
valve clearance tappet, .006 hot 
minimum; exhaust valve stem 
and guide clearance, .002 to .004; 
inlet valve stem and guide clear- 
|} ance, .001 to .003. Carburetor float 
| level % inch from outer end of 
| float to machined surface of cover 


| with valve closed, % inch when 


| 
| 
| 
| 
} 
| 


for the 1936 Chevrolet motor of! from .032 to .035. Breaker point! in maximum open position. 











Grin Room 


4 Blectrie 
nForce i 
es ay berh Lah 

two 


Healins 





Aum caahenele 


thon tor 
Water oF sree Your beet ber 
Steam Models, Und lew oun. 


biv 
around 


@ Christmas thrills 
each of these Arvin 


into the months 
and happ™ 
@ Swop and 


sure you 


ane 
aa, not for one oe, 
think of the thousands ¢ 
{amily ¥ ith an — 
Imagine the permane’ — 
come from @n rvil 
1c for the car—or a0 
bathroom and other 
Compare the 


scan give YOu 


cate’ 


Arvin Electr : 
chilly” epot* abou 

ene 
t cost a* mut 


ouse ++ 
net 
those of some er 
ie 7 : hh money but wor 
es that mig! 
ee lasting cheer 


he 
tearries t 
ko ywa that everyt 


em rp = invariably 
igh values «> + 

ily -gift ¢ ‘hristmas— 

4 suggestions 

ce There's an Arvin dealer 
S his name, write us. 


on't know 
don t “Columbus, Ind- 


Arvin © 
« 

win the approy® 

w toma 


Decide ne Bg arefull 


and cons 
iustrated on thie | 
pear you, but if you - 
NosuttT-Srass* [NpusTRIES. 


This 2-color Ve ae Rt at Cy PTTL (TET 
NOBLITT-SPARKS INDUSTRIES, Inc., COLUMBUS, INDIANA 











Im provements 





AUTOMOTIVE DAILY NEWS, MONDAY, NOVEMBER 4, 1935 


Show Settings Display Originality, Artistry| 


s Numerous 


In Refined 1936 Models 


(Continued from Page 


present, he asked for “Redoubled 


efforts on the part of the auto- | 


motive industry to reduce traffic 
accidents in 1936,” with 
bile leaders acting together with 
state and municipal officials 
bringing about greater uniform- 
ity in regulations, laws and prac- 
tices effecting both drivers and 
pedestrians. 


Creates Confidence 


He suggested closer co-ordina- 
tion between motor vehicles and 
other transportation agencies “in 
strengthening and making more 
profitable our entire transporta- 
tion system,” noted that other in- 
dustries, notably home building, 
should adopt from the automo- 
tive field its advanced proced- 
ures in producing goods at low 
cost and declared that the pre- 
sentation of new models two 
months earlier than usual was an 
important departure which should 
create greater confidence in the 
ability of industry to co-operate 
with government for the benefit 
of all. 


On the matter of safety the ex- 
hibits at the show constitute an 
answer to the Secretary of Com- 
merce. This year the industry is 
emphasizing safety and comfort, 
not power and speed although the 
latter are present. 


automo- | 


in | 


1) 


prosperity. Brakes are more 
powerful, and more of them are 
hydraulic. Bodies are almost 
universally all-steel, with one- 
| piece steel tops which increase 


safety and add to the cleaned-up 
appearance of the exteriors. 


In general, the settings in which 
these cars of 1936 are exhibited 
in Grand Central Palace show 
striking originality and artistry. 
The exhibits are distinguished by 
color and light—-lots of both. 
Display chassis are shown within 
modernistic fences, and the lec- 
turers are heard from behind the 
same metal protection. The mod- 
els shown are probably fewer in 
number than ever before, with 
the result that the public has 
more room in which to see them. 
Cabinets are numerous, being 
used for the display of parts and 
operating exhibits. 


Clockwise Order 


But let’s get going and see this 
show. Come along with me and 
we'll take the main aisle first, 
then the exhibits on each of the 
three floors in regular clockwise 
order. We’re in, past those hard- 
boiled Irish ticket takers, and 
there right in front of us is 
Packard’s first floor exhibit—one 


“120” golden tan touring sedan, 





The leading | 


sedan lim- 


a 12-cylinder black 





SALES IN 1936 came in for a lot of dicussion at the Studebaker 


luncheon. Left to right: 


Clarence Fisher, Newark, N. J.; 


Jack 


O’Donnell, general sales manager, Fisher-Studebaker Corp., and Jack 
Birch, of the sales department of the same concern. 


manufacturers have made no rad- 
ical departures in the '36 models, 
but minor improvements and re- 
finements are numerous. Cars as 
a whole more nearly approximate 
a standard design of styling than 
at any time since the period of 





capture, admonish 
and muzzle all fleas. 





To stop a car, bus or 


R truck, line brakes with | 


ECLIPSE BRAKE LINING— | 
famous and popular product 

of *Marshall Asbestos Cor- 
poration of Troy, New York. 





% (Subsidiary of Bendix Aviation Corporation) 





ousine, a 130-hp Packard eight 
engine and, on a platform with 
lecturer, a “120” display chassis in 
chromium and gunmetal. 


To the right of the main en- 
trance on Lexington Ave. Stude- 
baker used the same amount of 
space in showing a President four- 
passenger coupe, on a platform, 
plus two Dictators, Cruising and 
St. Regis sedans. 


Then next on the middle aisle, 
opposite each other, are Chev- 
rolets and Plymouth, the two of 
them in these highly desired 
spaces by virtue of the premier 
dollar volumes of their sales. The 
Chevrolet space is full of action, 
as if President Coyle had cried, 
“Action! Action!” and his design- 
ers and engineers had followed 
orders by putting movement into 
two cabinets of hydraulic brakes, 
ditto of knee-action wheels and 
cabinets setting forth various 
movements in synchro-mesh 
gears, oiling and cooling and 
valve-in-head engine. Only the 
“turret top” by Fisher remains 
immovable in its cabinet. Then 
there are a chassis and four 


| Chevrolet models, one of them a 
| Standard touring sedan and an- 


other a Master De Luxe sport 

coupe. | 
Plymouth Colorful 

Plymouth at the right shows a 


| colorful chassis which rocks back | 


and forth, and five cars, among 
them a De Luxe coupe and a De 
Luxe four-door touring. Then 
there are cabinets setting forth 
the points of Plymouth’s 
draulic brakes, floating power 








STUDEBAKER DEALERS were addressed by Alvin Rosenfeld 
(left) and Charles Sax at a luncheon in the Hotel Pennsylvania, New 
York. Both are distributors in the metropolitan district and the Bronx. 


and floating ride, also the “Oracle” 


this last tells you to “Press the 
button opposite the question you 
want answered.” I picked, “Is 
floating power as important as 
when first introduced?” and the 
answer appeared behind illumi- 
nated glass: “More so! It per- 
mits high compressions without 
engine roughness.” 


Buick has its place in the show 
in the space just beyond Plym- 
outh. Here we see a display 
chassis placing Buick’s mechanical 
features right under the eyes of 
the show visitors. Further seeing 
is made possible by those polished 
cabinets which distinguish the 
exhibits of General Motors car 
divisions in the show. Buick’s 
include a valve-in-head engine, 
the valves of which are in opera- 
tion and the new hydraulic 
brakes, with a brake pedal that 
you can press with your hand 
and see the brakes on all four 
wheels go to work. Models of the 
four new lines are on view. 


Done in Miniature 

Across from Buick is the Dodge 
exhibit. It plays up miniature 
cars as well as life-size '36 Dodge 
models and a display chassis sur- 
rounded by lay-outs of parts and 
distinguishing characteristics of 
the new cars which bear the 
name of Dodge. Four display 
pieces effectively put body and 
chassis features before the show- 
going public. 

Cadillac and LaSalle come next 
on the right. Here the cars them- 
selves and a Cadillac eight chassis 
are the thing. There are two 
Cadillacs, an eight-cylinder tour- 
ing sedan in scarab green and a 
12-cylinder Imperial in maroon, 
also two LaSalles, a convertible 
coupe in phantom metallic and a 
touring sedan in nakhoda blue. 


Chrysler in Gold 
Chrysler, at the end of the 
middle aisle and to the left of the 
staircase, dresses its exhibit in 
gold—a golden de luxe eight 
chassis and six Chryslers sixes 





DEALER MEETINGS are a feature of the show again this year. 
At the Studebaker luncheon Friday, were, left to right: C. A. Han- 
hy- cock, Louis Berkowitz, Roy Squire, Studebaker Service, and Robert 
Krish, all New Yorkers. 





and eights and airflows all colored 
to resemble the yellow metal that 
most nations are now hoarding. 
Played up in the exhibit is a 
“scene-in-action” view of the 
Chrysler six engine. 

Walking back to the entrance 
through the middle aisle, we start 
our clockwise tour of the first 
floor. First comes Pontiac. The 
exhibit of this up and coming di- 








“true line steering,” “duo-auto- 
matic hydraulic braking,” and 
| “automatic draft elimination.” A 
revolving Hudson eight chassis 
mounted above mirrors features 
| this Hudson-Terraplane exhibit. 


Bright Background 

Crossing from the south to the 
north side of the Palace we have 
Oldsmobile. Five Olds sixes and 
eights are shown on the carpet, 
| while an Oldsmobile eight in gal- 
lant blue holds a place of honor 
| on a turntable and a coppered six 
chassis rotates to the words of an 
| engineer who points out its dis- 
tinctive points. The long wall 
space serves as a background for 
half a dozen cabinets. These pres- 
ent electro- hardened aluminum 
pistons, knee-action wheels, super- 
hydraulic brakes, full pressure 
lubrication and solid steel turret 
top—“Body by Fisher.” 

De Soto has the space in front 
of the north elevators, and Gra- 
ham is in the corner. The Chrys- 
ler division displays four De Soto 
airstreams and one De Soto air- 
flow along with a chassis and a 
set-up to demonstrate the opera- 
tion of De Soto’s overdrive in sav- 
ing gasoline, oil, engine and trans- 
mission. 

Graham has on view various re- 
styled models, two supercharged 
sedans, a Graham Cavalier and 








its low-priced Crusader. All are 





AT THE SPEAKERS’ TABLE of the Studebaker luncheon were, 
left to right: Arthur O. Dietz, president of C.LT. Corp.; M. E. Hew- 
ins, New York and Boston salesmanager, and M. L. “Tex” Moore, at- 


torney, all of New York. 


vision of General Motors is built | 
in part with water and entirely | 
around a special cutaway chassis 
done in blue and mounted on a 
dais of yellow glass and under a 
canopy of mirrors. In a nearby 
case an “Animated motor,” revolv- 
ing on a platform, its cutaway 
moving parts in slow motion be- 
hind glass, illustrates just how 
oil and water circulate in Pontiac 
six- and eight-cylinder engines. 
Another case shows running wa- 
ter in Pontiac’s cross-flow radi- 
ator. Pontiac six and eight mod- 
els complete the exhibit. 

The Hudson Motor Car Co. has 
its exhibit in the space just be- 
yond. Hudson and Terraplane 
models are displayed in their new 
streamline styling with “radial 
| safety control,” “rhythmic ride,” 














| show?” 


| he said: 
| have planned their exhibits very 
| well to set their products before 


sixes and a chassis and 110-hp. 
engine are included in the exhibit 
to show how a “Saving of one- 


third in size and weight with 
equal horsepower” is accom- 
plished. 


Many Nash Models 

Nash Motors uses the space 
along the Lexington Ave. side of 
the Palace to display three La- 
Fayettes, three Nashes and a 
Nash chassis. The Nash cars are 
an Ambassador Super-Sedan, an 
Ambassador Victoria and a “400,” 
the car described as bringing to 
the show “the first new kind 
of automobile engine in years.” 

Just beyond, Hupp has an en- 
semble of six Hupmobiles. It in- 
cludes two two-door sedans, a 
business coupe and two four-door 
touring sedans. The Aerodynamic 
style is continued, with refine- 
ments and an overdrive has been 
added. 

At this point in my tour I saw 
Alfred Reeves, vice-president and 
general manager of the Automo- 
bile Manufacturers’ Assn., which 
is sponsoring the show. 

“What do you think of the 
we simultaneously asked 
each other. I said, “Fine,” and 
“Most of the companies 


the public and to fit them in with 
this show’s general decorative 
scheme. The cars themselves 
have greater beauty, both inside 
and out. The action exhibits are 
interesting educational features in 
showing what is happening in the 
cars. Not to be ignored as a not- 


(Continued on Page 27, Col. 1) 
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Prices Great Contribution to New York Show 


Small and Large Jobs 
Prove Makers Ability 


(Continued from Page 26) 


able contribution to this show are 
the prices, which demonstrate the 
remarkable ability of America’s 
motor car manufacturers to give 
much better cars at practically 
the same prices.” 

Going to the second or Mezza- 
nine floor, we start in with the 
Brewster exhibit. It contains a 
Brewster town body on a Ford 
chassis lengthened 15 inches, a 
Brewster Special town body on a 
Rolls-Royce Phaeton II and a 
British-built Bentley sports car 
for four or five passengers, with 
right hand drive and an engine 
rating 100 m.p.h. 

Packard Shows Six 


Packard displays six cars along 
the south wall. One of them 
combines a “120” chassis and a 
Rollston car body priced at $3,925 
delivered in New York, and an- 
other is a Packard “120” con- 
vertible coupe at $1,110. In addi- 
tion, there 
“120” accessories, a front end cut- 
out to show Packard’s “Safety- 
flex” system of independently 
sprung wheels on the “120,” and 
a typewriter-telegraph tie-up be- 
tween the Packard exhibit at the 
show, the Packard plant in De- 


Chevrolet also has an extensive 
space on the second floor for five 
3tandard and Master models and 
three moving picture cabinets. 
Fisher Body ties up with this ex- 
hibit by displays in three cabinets 
and the showing of the inside 
construction of a wood and fabric 


top. 
Across the aisle De Soto is run- 
ning its “House of Wonders” 


theatre and Chrysler is repre- 
sented by three more Chrysler 
Airstreams and two more Chrys- 
ler Airflows. 

Willys-Overland uses its space 
for four Willys cars, ranging in 
price from $405 for the coupe to 
$480 for the sedan, f.o.b. Toledo. 

Reo presents as its share in 
“Motordom on Parade,” five cars, 
all Flying Clouds. 

In its extensive space on the 
Lexington Ave. side of Grand 
Central Palace the Auburn Auto- 
mobile Co. exhibits seven of its 


is a frame holding|new Cord front-drive models and 


seven Auburns. The open and 
enclosed Cords shown are dis- 
tinguished by their lowness, the 
absence of running boards and a 
front-end style unlike any before 
seen on this side of the Atlantic. 
The Auburns include three sedans, 


troit and the Packard proving a convertible coupe, two super- 


ground in Utica, Mich. By means 
of the teletype hook-up, visitors 
in the Packard exhibit may ask 
any question they wish and have 
a reply back in a few minutes 
from engineers stationed at the 
company’s factory and proving 
ground. A model of the proving 
ground has tiny cars operating 
on it, two of them representing 
Packard cars actually on test on 
the track in Utica during the 
New York show week. 


Pierce is Neighbor 


Across the aisle from Packard 
is the Pierce-Arrow display. The 
Buffalo company is exhibiting five 
cars, all of them with automatic 
over-drive, aluminum cylinder 
heads and the traditional Pierce- 
Arrow mounting of the lamps in 
the fenders. An _ eight-cylinder 
roadster stands out with its 
liqueur yellow touched off with 
flamingo carmine stripes. A 12- 
cylinder Pierce-Arrow chassis 
with 144-inch wheelbase mounts a 
town car body custom built by 
Brunn. 

In addition to its display on the 
first floor Studebaker has the 
Park Ave. side of the second floor 
for the display of four Stude- 
bakers, a revolving body, a tilted 
body, two steel tops, one insu- 
lated, the other not insulated, and 
a President tilted on a rack to 
show the under side of the 
chassis. 


charged models and a 12-pas- 
senger coach powered by a Cum- 
mins diesel engine. An operating 
chassis demonstrates the Auburn 
system of overdrive. 


Duesenberg Features 


The neighboring space is occu- 
pied by Duesenberg with four 
models: A custom-built Rollston 
sedan, a Rollston convertible se- 
dan with disappearing top, a 125- 
inch wheelbase Speedster with 
body by La Grande, a Rolliston 
disappearing-top coupe, the latter 
two with outside exhaust pipes. 

On the third floor, partly taken 
up with accessories, are six small 
foreign automobiles and a number 
of commercial car exhibits. The 
import jobs are an M.G. Magnete 
six-cylinder, four-passenger sports 
touring car, costing $1,650 deliv- 
ered in New York City; an M.G. 
Midget, with an engine of 45 cubic 
inches capacity having an R. A. C. 
rating of nine h.p. priced at $1,250 
delivered; a Bugatti from France, 
a supercharged straight engine 
for road racing, said to be capable 
of 140 m.p.h. and priced at $11,500 
delivered, “with service for two 
races,” and three six-cylinder 
standard Swallow cars — sports 
touring model, $2,435; sedan, alias 
“Saloon,” with sunshine top, 
$2,765; convertible Victoria, $2,885, 
delivered in New York. 

Among the commercial vehicles 


|shown are two small Willys 











TEA FOR TWO, or what will you have? The cocktail bar offered 
in the new Buick is inspected by Collette D’Arville, French comic 
opera star, who orders ice water plain from Philo Higley, playwright. 





trucks, Auburn ambulanc:, Au- 
burn hearse and Reo Speedwagon 
and chassis with cab over the 
engine. White features a Model 
703 with streamlined panel de 
luxe body designed by Count 
Alexis Sakhnoffsky and a White 
704 chassis, done in white. 
Hartz at Chevrolet 

Chevrolet glorifies its trucks 
with an elaborate exhibit of ve- 
hicles supplemented by Harry 
Hartz, the race driver, a movie of 
its truck run up Pike’s Peak, a 
painting of the mountain, Chevro- 
let truck parts and assemblies 
and a custaway chassis with run- 
ning engine. The commercial 
line-up includes a sedan delivery 
for Tiffany’s, carryall surburban 
trailer, canopy express, open ex- 
press and panel, pick-up and dual 
stake jobs. 

Dodge shows a revolving display 
chassis and 10 commercial ve- 
hicles. 


IyreresteD mainly in 
winning worth while 
reputations for the 
vehicles of which 
they are parts; by 
attending quietly to 





TIME OUT FOR LUNCH at the Oldsmobile salesmen’s meeting 


at the Essex House, Friday. 


The diners are, left to right: 


D. E. 


Ralston, sales manager; William Crossley, New York zone manager, 


and R. M. W. Shaw, assistant general sales manager. 


their business of 


making wheels turn- 


WISCONSIN and 
TIMKEN AXLES 







New Welding | g 
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Bodies for 1936 Show ecco lm 


Methods 


Make for Greater Strength 


By HERBERT CHASE 


New York, Nov. 4.—Body de- 
sign and construction of the cars 
on display here this week mark a 
further advance in this phase of 
automotive engineering which is 
a credit to all concerned. 

Bodies are not only finer in ap- 
pearance, but advances in the art 
of welding are stronger and 
sturdier. A part of the credit 
must go also to the steel mills 
which produce high-grade, deep 
drawing steel sheets with a fine 
surface finish and in a size which 
in some cases makes it possible 
to stamp an entire roof, wind- 
shield frame and cowl top in one 
piece. 

Credit is due also to the de- 
signers and builders of dies, not 
alone for stamping metal parts 
but for making possible the strik- 
ing one-piece die cast grilles 
which are used on so many cars. 
In addition, production men 


BUICK WILL BUST ’EM wide 
open in its advertising campaign 
this year confides Tom Corpe, ad- 
vertising manager of Buick. 





would be the first to speak a word 
of praise for the remarkable ma- 
chines which are employed in 
making body parts. 

Although several cars still have 
the soft type of top, covered with 
artificial leather, a large propor- 
tion now have steel tops and 
steel has nearly displaced wood 
in body construction. Not all 
tops are stamped in one piece, 
as such stamping requires enor- 
mous presses and dies which are 
more costly than any but maker 
of large production cars can af- 
ford. An alternative used by 
some makers is to build up an 
all-steel top from several stamped 
parts welded together. This in- 
creases the cost per top as against 
a one-piece stamping, but is ac- 
complished in smaller presses and 
with lower die costs. In addi- 
tion it permits of certain rein- 
forcements by flanging which is 


Something to tell your 
customers about— 


The newest, finest au- 
tomobile upholstery— 
* 


COLLINS & AIKMAN 


CORPORATION 
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not used on one-piece construc- 
tion. 

Undoubtedly the outstanding 
body achievement is the Lincoln- 
Zephyr as it is not only a body 
shell but forms in addition the 
frame for the entire car, which 
has no separate chassis. 

The new Cord goes almost as 
far along a somewhat similar line, 
but although it uses a separate 
stub, chassis does not depend 
upon this to carry or stiffen the 
body as in most cars. All other 
cars have separate chassis upon 
which the body is carried, though 
the latter stiffens the structure, 
of course, when assembled to the 
chassis. 

Rear Hinged Hoods 


These two cars as well as the 
Chrysler and De Soto Airflow 
models have hoods which hinge 
at the rear edge and all but the 
Cord have fixed structures where 
removable hood sides are used on 
conventional types. 

Other hoods are becoming un- 
conventional, however, some have 
semi-fixed top panels and some 
which still make these panels 
hinged, extend them well forward 
to the grille and well forward of 
the radiator core. 

The radiator shell now averages 
perhaps a foot or more from front 
to back and in many cases is 
called upon to carry the head- 
lamp support as well as to posi- 
tion the grille. 

Grilles have steadily increased 
in importance for several years 
past and are now the most dis- 
tinguishing feature of the front 
of most cars. A large number of 
the newer ones are die cast from 
zine alloy forming a sturdy one- 
piece structure. 

Many are still made from metal 
stampings, either in whole or in 
part. Stamped grilles are so 
neatly made in some instances 
that it is difficult to tell whether 
they are stamped or die cast so 
far as appearance goes. The 
Chevrolet is a fine example of the 
stamped type which has the ad- 
vantage of being much lighter 
than a die-cast grille would be. 

The writer was informed that 
the same set of dies was used 
for making the sheet metal parts 
for both the Master and the 
Standard Chevrolet models, even 
though the former is the longer 
by four inches. This is accom- 
plished by adding a section to 
some of the dies when Master 
parts are turned out and remov- 
ing this section when Standard 
body is the same as the Master 
with a four-inch section cut out 
of the center. 


Designs Differ 


General Motors and some other 
cars are characterized, as here- 
tofore, by bodies in which the 
fenders give the impression of be- 
ing streamlined more or less as 
separate units attached to stream- 
lined bodies, whereas in several 
of the models made by Chrysler 
and Ford companies and by Hup- 
mobile there is somewhat more 
of a tendency to go to a structure 
which is streamlined as a whole 
or as if the body had been made 
to enclose the wheels without 
separate fenders. 


Lights when used are usually 
neatly streamlined or are faired 
into the fenders, the lense usually 
being a part of the streamline 
from radiator. 

Ornaments are now mostly ab- 
stract designs of streamlined 
form. Most of them are die-cast 
and plated. Some have lacquered 
or enameled parts and Hudson 
and Terraplane use a Zeppelin- 
shape piece of clear red plastics, 
probably catalin, as the central 
part of the ornament, giving a 
striking effect. 

Plastics, by the way, are play- 
ing an increasingly important 





BROWN DERBY met “Turret 


Top” as Alfred E. Smith, former 


governor of New York looked over the new Oldsmobile at the Wal- 


dorf. W. S. 
accompanied the former governor. 


part in passenger cars. The types 
used include catalin, durez, pals- 
kon, bakelite and tenite among 
others. Aside from electrical 
parts these materials are used 
extensively for interior hardware 
knobs, ash receiver parts, instru- 
ments, dial, dome lights, covers, 
steering wheels, cigar lighters, 
fender markers and many other 
elements. 


It is quite common to find in- 
strument panels partly or wholly 
lacquered or enameled. Many, | 
however, are given a_ grained 
appearance to resemble wood or | 
leather and the same treatment 
is usually followed on garnish | 
moldings and steering wheels. 


There is no set style for in- 
terior trim and all common fab- 
rics used in previous years are 
employed. Leather is used on/| 
open and convertible models as 
heretofore. Cord gains a distinc- 
tive appearance for interiors by 
using a piping in colors contrast- | 
ing with the trim fabric. 

Finishes Solid 


One Auburn was noted with a| 
flowered velour trim. There is | 
some tendency toward the use of | 
a single color for almost the en- | 
tire car interior and _ exterior. 
Finishes are usually in one solid | 
color except for moldings, which 
are chromium plated in many 
cases, 

A little contrasting color is 
sometimes used on wheels but | 
hub caps are so large as a rule as 
to hide the wheel itself almost 
entirely, if not completely, and 
such caps are invariably chrom- | 
ium plated. 

The day of the car using a} 
black superstructure and black 








|lined backs and 
| practice to use rear space for the 


|farther forward and 


Knudsen, executive vice-president of General Motors, 


fenders with the body in color is 
past but some all black cars are 
still seen, though they are fewer 
than on some recent years. Blue 
and green are popular, as is gray 
and putty color, among other 
shades. The Chrysler exhibit is 
all in a golden finish and one 


| body in a natural steel was no- 


ticed, but these are exceptions to 
the general rule. It is quite com- 


|}mon practice to use arm rests 


which serve also as pulls for 
front doors, these being padded 


| with sponge rubber and covered 
| with fabric. 


Backs Streamlined 


Nearly all cars have stream- 
it is common 


|spare tire and baggage compart- 


ment. On the Lincoln - Zephyr 
the spare is fitted under a rear 
door but the baggage space is 
is reached 
from inside the body by folding 
the back of the rear seat forward. 
All bodies are now treated to 
stop drumming as well as to ex- 
clude noise and insulate against 
the passage of heat, although a 
few models of the open type are 
shown and there are several con- 
vertible types in evidence. One 
gets the impression that less 
stress is being given them than 
in some previous years. 
Rubber Used 


Rubber is used for silence and 
sealing in a great variety of ways. 


|Steps for rumble seats are com- 


pletely sealed in rubber in some 


|cases and paint with a consider- 


able rubber content is used on 
the under side of fenders on some 
cars to promote silence and also 


|to resist corrosion and abrasion. 


A SERIOUS SALES SESSION was indulged in by A. E. deLoach, 
manager of the New York Buick sales zone, and W. F. Hufstader, 
Buick sales manager, at the Park Central dinner, Friday evening. 


Site of New 
Auto Plant 


Canton, O., Nov. 4.—The Her- 
cules Motors Corp., with head- 
quarters here, announces the es- 
tablishment of a branch factory 
at Muskegon, Mich., in the plant 
formerly occupied by the Clarke 
Sanding Machine Co. Machinery 
and equipment are now being 
installed and operations will be 
started at the earliest possible 
moment. 


The substantial growth of the 
Hercules Motors Corp. has made 
necessary this expansion in man- 
ufacturing facilities. Much ma- 
terial used by the company is 
now produced in Muskegon, and 
additional manufacturing opera- 
tions will be carried on in the 
new Muskegon plant, although 
final assembly and testing of the 
company’s products will continue 
at the main plant, in Canton. 


Part of Expansion 


In addition to the new branch 
factory in Michigan, Hercules is 
greatly increasing its facilities at 
Canton, O., as a part of the ex- 
pansion program made necessary 
by the increased demand for its 
products. Hercules is the lead- 
ing American producer of heavy- 
duty internal combustion engines, 
devoting its efforts solely to the 
production of engines. 


Hercules engines are widely 
used in trucks, buses, industrial, 
agricultural, and oil field equip- 
ment, and for marine applica- 
tions. Many engines are ex- 
ported. Two basic types of en- 
gines are produced by the com- 
pany in many different models 
and sizes, heavy-duty four and 
six cylinder gasoline engines, and 
diesel engines, the latter now be- 
ing built in sizes permitting their 
use in machinery and equipment 
which in the past were limited to 
gasoline operation. 

Interchangeable 

These modern six cylinder die- 
sels parallel in performance, and 
are interchangeable in mounting 
dimensions with Hercules gaso- 
line engines of comparable dis- 
placement. 


They are characterized by un- 
usually complete combustion, the 
result of a combustion chamber 
which is an entirely American 
development, designed and pat- 
ented 7 Hercules. 


Gould Battery Offers 
New Motive Cells 


New York, Nov. 4.— With the 
introduction of the Kathanode 
glassklad type KMD Motive 
Power cells, the Gould Storage 
Battery Corp. is offering an im- 
provement in a product which 
has already set up a_ service 
record during the past five or 
more years. 

The original development, in the 
U. S., by Gould engineers, of the 
Armored Kathanode principle, re- 
sulted in the initial line of type 
RVPX and allied rubber jar cells. 


These cells were assembled with 
positive unit structures so de- 
signed that the active material 
was continuously locked in the 
pressure cast base structures by 
means of laminated spun glass 
mats of high porosity which were 
placed in intimate contact with 
both faces of the active material. 


So effective was this type of 
construction found to be that @ 
sediment space of only 1% inches 
instead of the usual high bridges, 
was considered adequate for the 
RVPX cells. 


Actually it was much more than 
sufficient, as demonstrated by the 
performance of the original bat- 
tery designs under the most 
severe service conditions. 
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Brass Hats Gather en Masse as Show Opens 


Dinners and Rece ptions 


Bring Notables Together 


(Continued from Page 1) 


Frazer, Rowland, Green; De 
Soto’s Foy, Peed, Bronson; Dodge’s 
Poag, Burke, Colt. 

There was J. Stirling Getchell’s 
J. Stirling Getchell, Blees, Gar- 
bisch, Tarleton, Mitchell, Berco- 
vich, Berchtold, Donohue; Ruth- 
rauff and Ryan’s Ryans sr. and 
jr. Smith, McCarthy, Brenon; 
Lee and Erson’s Lee and Erson; 
New York’s Al Smith and the 
Tigers’ Hank Greenberg. 

After sampling the food—it was 
good; looking at the Chrysler- 
built cars—they’re good too; try- 
ing out America’s champion broad 
arm rests in the Chrysler Airflows 
and learning from John D. Burke, 
Dodge’s director of sales, that 
1936 will probably be a record 
truck year—“and Dodge will get 
its share’—I found my pinch-hit 
was good for the General Motors’ 
reception. 

Welcomed by a receiving line 
consisting of President Sloan, 
Vice-presidents Knudsen and 
Grant, Chairman of the Board 
Lamont Du Pont, and Director 
of Public Relations Garrett, this 
writer got busy seeing cars and 
stars. 

3,000 Guests 


There was a galaxy of presi- 
dents and vice-presidents—W. A. 
Irwin, president of United States 
Steel; Walter S. Gifford, presi- 
dent of American Tel. & Tel.; 
William T. Dewart, president of 
the New York Sun Publishing 
Assn.; Frederick E. Williamson, 
president of New York Central; 
Pontiac’s H. J. Klingler, Chevro- 
let’s M. E, Coyle, Buick’s H. H. 
Curtice, Oldsmobile’s C. L. Mc- 
Cuen, Cadillac’s Nicholas Drey- 
stadt, Frigidaire’s E. G. Biechler, 
AC Spark Plug’s A. S. Kimmer- 
ling, Campbell-Ewald’s Henry 
Ewald, D. P. Brother’s Brother, 
Arthur Kudner’s Arthur Kudner. 

Vice-presidents included General 
Motors Corp.’s Donaldson Brown, 
John L. Pratt, Alfred H. Swayne, 
Albert Bradley: MacManus, John 
and Adams’ John and Adams, 
Arthur Kudner’s Sam Fuson, 
Campbell-Ewald’s Hartigan, Field, 
Richards and Lewis. Also among 
the other 3,000 guests were Al. 
Smith, of New York; Arthur Bris- 
bane, of the Hearst Newspapers, 
and Nelson Rockefeller, of Rocke- 
feller Center. 

General Motors estimates 8,000 
attended the evening reception, 
so I'll start with Mr. and Mrs. 
Alfred P. Sloan, Rosa Ponselle, 
Ruth Etting, Irene Rich and end 
with them, too. 

Salute to Bower 


At the big dinner, Buick had 
for its dealers and salesmen the 
other night from the Metropolitan 
area, Dutch F. A. Bower, Buick’s 
famous chief engineer, got two 
great big hands even though he 
was in absentia, which is in 
Battle Creek, Mich. 

The first one came when W. F., 
that is, Bill Hufstader, mentioned 
the fine achievements in engineer- 
ing embodied in the 1936 Buicks. 

And the second one resulted 
from the general salesmanager’s 
announcement that Dutch is re- 
covering from an operation which 
involved the removal of a couple 
of tonsils, which the ex-possessor 
said, “looked like chicken livers.” 

Well, Dutch, we all miss you 
and your tonsils down here at the 
show, which you always helped to 
gladden, and we hope that the 
right bower’s throat will soon be 
operating as beautifully as that 
Buick in which I did 1,300 miles 
recently on a trip from New York 
to New York via the neighboring 
Dominion, where General Motors 
of Canada and the Dionnes 
operate. 

Buick’s President Curtice told 
the local Buick boys that approxi- 
mately 16000 new Buicks were 
produced last month and that the 
schedule for this month is ditto. 
He said, “I think we can knock 
that ’36 sales quota of 135,000 
cars into a cocked hat,” and 

























































































William, that is Bill Hufstader, 
later added that he thought he 
hadn’t been optimistic enough 
when he declared that the Buick 
organization would switch the 
“5” and the “3” around, 


Furthermore, I learned from A. 
E. de Loach, Buick’s New York 
zone manager, who was master of 
ceremonies, that Buick led all 
makes of cars in registrations in 
the 10 counties in Metropolitan 
New York during the third week 
in October. 

Barney for Safety 

The show can now go on. 
Barney Oldfield and his cigar are 
here —in person and in Barney. 

As you know, Barney is the big 
bad boy who did as much as any 
living American to make auto- 
mobile racing a popular sport in 
the good old days and then upped 
and kicked it in the pants with a 
few harsh words when a section 
of the press subjected it to attack 
a couple of years ago. 

Again functioning as highway 
safety advisor with Plymouth, 
Barney is conducting a national 
safety campaign. Of course, all 
this safety hallabaloo is right 
up Oldfield Alley, and Barney is 
giving it to the folks straight 
from the shoulder. 

Out in Los Angeles, the other 
day, Barney told them that their 
fair California city has more bad 
drivers than any other city in the 
country—except one place. 

Poor Drivers 


And that exception is Detroit, 
the motor capital of the world. 

“This dubious honor is De- 
troit’s,” Barney told me, “all be- 
cause of the large number of 
stupid foreign drivers with and 
without drivers’ licenses.” 

It appears that some of these 
Detroit busters of traffic regula- 
tions, automobiles and human 
bodies come from that foreign 
city known as Hamtramck. Los 
Angeles’ trouble is farmers from 
the Middle West, according to 
Barney, who has been out there 
so long that he is almost a native 
son. 


SALESMEN ARE NOT ACTORS—they do eat! Here is a group 
tearing a hole in next year’s profits at the Buick dinner at the 
Park Central, Friday evening. 


Chris 


Sinsabaugh 


(Continued from Page 1) 


that this month the production 
will run to as high as 2,000 units, 
which will just about equal 30 
per cent of the production from 
Jan. 1 to Nov. 1. I’m told that 


famous Crowell supper at the 
Waldorf. Calling it supper might 
give you the idea that the meal 
was just a snack, but believe it, 
gentlemen, Mrs. Walford extended 
herself in the way of “vittles,”| Hupp only needs to sell 1,500 cars 
while the entertainment was of| g month to make money. 

high calibre. Here, too, the at- oo oe 


tendance of the leaders of this , : 
business of ours was unusually wee agg ge oe » the 
high. You saw everyone who fig- = eer é =e el w - tl ° 
‘ > farm journal is showing in its 
ures in the who’s who at the : 
table suite at the Commodore Hotel. 
, It’s a tricky sounding name, but 
the article itself is just what you 
would expect the farm journal to 
put out. Yes, it’s a mighty good 
imitation of a live cow—so good 
you hardly know it isn’t alive 
because it gives “milk,” and Gra- 
ham Patterson gets’ technical 
when he gives you the specifica- 
tions of the WOC. It has valves 
in the rear, floating power, extra 
large seat and is_ beautifully 
streamlined. Too, it has down- 
draft ventilation, automatic tail 
switch, tiptoe hydraulic brakes 
and safety gumdipt suction 
treads. No gas or oil is required 
to operate it and it is guaranteed 
to give four 6 to the gallon. 


NAPA Will Hold Annual 
Meet in N.Y., Dee. 9-10 


New York, Nov. 4.—The annual 
meeting of the National Automo- 
tive Parts Assn. will be held at 
the Waldorf-Astoria Hotel Dec. 9 
and 10, according to Henry Lans- 
dale, NAPA general manager. 


Sessions will be devoted to the 
formulation of plans and pro- 
grams for the coming year and 
officers and directors for 1936 will 
be elected. The meeting will be 
attended only by NAPA members 
and manufacturers. Regional 
meetings for jobbers and their 
salesmen have been scheduled at 
various points throughout the 
country for January and February. 


* * * 


ONLY THE old guard of the 
industry recalls the fact that the 
late William B. Hurlburt, sales 
manager of Hupmobile, was one 
of the most famous road racers 
in the bicycle era. When he 
joined Hupp I wanted to refer to 
this but he modestly asked me to 
consider that a closed chapter in 
his career. But Bill Hurlburt 
was one of the stars and if mem- 
ory serves me he set a new course 
record in the great Belle Isle road 
race at Detroit back in the days 
when the bicycle was the fast- 
est thing on wheels. 

Hurlburt’s career in automo- 
bile business showed the calibre 
of the man. Starting as man- 
ager of Packard’s first New York 
branch, he in his time repre- 
sented also Chrysler, Maxwell, 
Chalmers, Locomobile and Stearns. 
He did so well with Locomobile’s 
New York branch that he is 
credited with a net profit of $2,- 
100,000 in one of the palmy years, 
while with Stearns he is said 
to have sold half the yearly out- 
put of the factory. 

cs a + 

HURLBURT left Hupmobile in 
a most healthy condition as a re- 
sult of his energy and business 
ability. As Hupp goes into the 
show there are more than 3,000 
orders on the books and only 
about two-thirds of the distribu- 
tors heard from. It is expected 


Chicago Starts 
New Auto Law 
Safety Drive 





Chicago, Nov. 4.—Taking ad- 
vantage of a_ recently passed 
state law permitting municipali- 
ties to have compulsory inspection 
of motor vehicles, an ordinance to 
this effect has just been passed 
by the Chicago city council. It 
will go into force July 1 of next 
year. 

The ordinance provides for 18 
testing stations to make inspec- 
tions. It empowers the mayor to 
revoke licenses of all persons 
failing to comply with the law, 
along with a maximum fine of 
$200 for recalcitrants. It is di- 
rected particularly to requiring 
that horns, windshield wipers, 


brakes, lights and wheel align- 
ment be kept in good working 
order. 


Drivers will be given 10 days 
to make adjustments if any are 
found necessary and they must 
report back for retesting. Upon 
passing inspection, drivers will 
be given stickers to paste on the 
windshields of their cars. 

Inspections are to be made 
twice annually without charge to 
owners, the funds for operating 
the test stations being furnished 
through WPA appropriations, 
which are estimated at $400,000 
for the stations and requisite 
equipment. After this amount is 
spent, the money will be supplied 
out of the motor vehicle license 
fund of Chicago. 


INTEGRAL FRAMES in the new Lincoln-Zephyr attracted wide 
attention at the showing in the Astor hotel. This car which has been 
rumored during the past two years offers some new wrinkles in de- 
| sign which were appreciated by showgoers. 








bandsich Has 
Nukraft Process 
For Spring Unit 


Akron, O., Nov. 4.—A new up- 
holstery material, ‘naan the 
use of latex and a novel method 
of fabrication, has recently been 
announced by the B. F. Goodrich 
Co. here. Known as Nukraft, this 
material, it is claimed, offers 
many advantages as a _ spring 


decking in the construction of 
passenger car, truck and _ bus 
seats. 


It consists of hair cloth, in- 
sulated with latex, which has been 
fabricated into loops forming a 
structure of figure eight springs. 
The resulting material is_ soft, 
buoyant and elastic, yet has suf- 
ficient structural strength to 
“bridge” the open spaces between 
the springs, presenting a smooth, 
comfortable surface through 
which it is impossible for the 
springs to protrude, it is said. 


Nukraft is applied in two-ply 
thickness directly over the burlap 
or canvas-covered spring unit, 
and is then covered with a thin 
layer of cotton. It locks the cot- 
ton in place and prevents it from 
shifting and bunching; presents 
a permanently smooth surface 
through which the springs can- 
not be detected. Because of its 
structural strength and cushion- 
ing qualities, Nukraft can be used 
in combination with a “conven- 
tional” type spring unit resulting 
in longer life and greater econ- 
omy, it is said. 


The wearing and comfort qual- 
ities of this material have been 
tested under most severe service 
conditions. One of a large num- 
ber of tests conducted over the 
last three years consisted of in- 
stalling a Nukraft upholstered 
seat in a four-ton truck which 
was driven 24 hours a day, five 
days a week over a period of 13 
months. During this time a total 
of 141,692 miles was covered at 
an average speed of 40 miles per 
hour. The three truck operators 
weights were 175, 185 and 250 
pounds and at the end of this 
test period, examination of the 
seat showed springs in original 
position and the Nukraft to be in 
perfect condition, it is asserted. 


St. Paul Heads Class 


In Cutting Traffic Toll 


St. Paul, Minn., Nov. 4.—St. 
Paul led cities of its class through- 
out the nation during the first 
eight months of the year in reduc- 
tion of traffic fatalities. 


Homer B. Thomas, manager of 
the Automobile Club here, re- 
ceived this information from the 
National Safety Council. 


On Sept. 1, St. Paul had shown 
a reduction of 40 per cent in auto 
deaths from the 1934 record for 
the same period. Since that time 
the city has done even better and 
today the record is 46 per cent 
cutting down to the toll as com- 
pared with 1934 up to Oct, 29. On 
Aug. 1 St. Paul was in first place. 


Among the cities of St. Paul’s 
class, from 250,000 to 500,000 popu- 
lation, Providence, R. I., ranks 
second with 39.8 per cent and 
Seattle is third with 36.2. Phila- 
delphia has replaced Milwaukee 
in first place among the cities of 
more than 500,000, while Fall 
River, Lynn and New Bedford, all 
in Massachusetts, lead the list of 
100,000 to 250,000. 


Plan Chemical Plant 


Pittsburgh, Nov. 4.—Arranging for 
the manufacture of chlorine, the 
Pittsburgh Plate Glass Co. today had 
appropriated $1,250,000 for the con- 
struction of a chemical plant at Bar- 
bertown, O. The appropriation, to- 
gether with previous expenditures 
for 1935, brings the total plant im- 
provement and construction cost to 
$8,250,000. 
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Kansas Improvement Cheers Wichita Dealers 


Optimism Increasing 


As Sales Gain Sharply 


Wichita, Kan., Nov. 4.—A silver | Kay said. 


lining in the form of general 
improvement of business, higher 
prices for wheat and livestock 
and healthy conditions of the 
Kansas oil industry has sent a 
stream of dollars into doors of 
Wichita automobile dealers. 

“Increased car sales” is no idle 
term, for officials of Wichita firms 
are in universal agreement when 
they say “1935 business will ex- 
ceed by far that of 1934.” 

Records in the automobile li- 
cense division of the county trea- 
surer’s office bear out their state- 
ments. 

Registrations so far this year 
show that 35,957 licenses have 
been issued for Sedgwick County, 
of which Wichita is the seat, for 
passenger cars and 5,729 licenses 
for trucks. 


Sales on Upgrade 


License registration figures for 
all of 1934 were 34,735 passenger 
cars and 5,456 trucks. 

That in itself is concrete evi- 
dence that automobile sales are 
on the upgrade at Wichita. 

“Our sales are 40 per cent ahead 
of last year,” said Carl Evans, 
president of the Evans Motor Co., 
Dodge and Plymouth dealer, and 
head of the Wichita Automobile 
Dealers Assn. 

Evans attributes the increased 
business to the financial improve- 
ment now being felt in both the 
rural sections and cities. 

New car stocks are low at this 
time because most dealers are 
clearing their floors preparatory 
to their reception of the 1936 
models. Used car stocks, in some 
instances, are low, but otherwise 
normal due to the large number 
of trade-ins. 

R. D. McKay, head of the Mc- 
Kay Motor Co. and vice-president 
of the Wichita Automobile Deal- 
ers’ Assn., says “1935 will be the 
biggest year in our history.” 


Price More Stable 


McKay is distributor of Chrys- 
ler and Plymouth cars for the 
Wichita district. 

“Our sales are approximately 
33 1/3 per cent of last year,” Mc- 
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“I attribute the in- 
creased business to the fact that 
prices are more stable and that 
we have a better product to offer 
the public. 

“Kansas as a whole has recov- 
ered from the drouth and the 
state is financially sound. There 
is no question about the increased 
price for agricultural products 
having a great deal to do with 
the increased business. Develop- 
ment in the oil fields in the Wich- 
ita district also has helped.” Mc- 
Kay was emphatic in saying he 
is looking for a 30 per cent in- 
crease in business in 1936. ; 

Will G. Price, president of the 
Price Auto Service Co., pioneer 
Ford dealer in southern Kansas, 
attributes increased sales of Ford 
cars to more general acceptance 
on the part of buyers. 


Demand Greater 


“Our sales are materially ahead 
of last year in spite of a second 
dealer,” he said. “Improvement 
in general conditions has brought 
about a greater demand for auto- 
mobiles. Outlook for 1936 is un- 
certain and business may be re- 
tarded for it is a political year,” 
Price points out. He is certain, 
though, that the depression years 
definitely have been passed. 

B. F. Gridley, president of the 
Gridley Motor Co., Pontiac dealer, 
believes the increased sales are a 
natural consequence of increased 
prices being paid for agricultural 
products, notably wheat, cattle 
and hogs. 

“Sales are very encouraging and 
our business this year practically 
has doubled over that of last 
year,” he said. “It is obvious that 
more money is available and it is 
plain that the necessity for trans- 
portation has increased.” 

W. H. Ferguson, official of 
Ferguson-Olander, Ford dealers, 
although in business less than a 
year, is optimistic over sales. 

Greater Value 


“We have had a satisfactory 
business and the outlook for 1936 
is exceptionally bright,” he said. 
“A bigger value for the money, 
a better feeling and increased 
prices for basic commodities all 
have contributed to the increased 
business enjoyed by his company,” 
Ferguson explained. 

“Trend toward the higher price 
class of cars has been especially 
noticeable during the past year,” 
said John Butts, sales manager 
for J. Arch Butts, Buick, Oldsmo- 
bile and LaSalle dealer. 

“Sales have been much better 
and our business has increased 
fully 150 per cent,” he said. 

Butts pointed out the volume of 
sales in the higher price field has 
kept pace with the cars in the low 
price class. 

“Higher prices for wheat and 
continued development in the oil 
fields have contributed to the 
healthy conditions now prevalent 
in the automobile business,” he 
concluded. 

“Sale of Chevrolets has been 
tremendous during 1935,” said E. 
H. Toombs, sales manager for 
Yingling Chevrolet Co., “despite 
the fact we were unable to get 
ears for delivery the first three 
months of the year, our sales for 
1935 are a good 40 per cent ahead 
of last year. 

See Record Year 

“We anticipate the best year in 
our history in 1936, for we be- 
lieve we have the best product 
and the best buy,” he said. 

General improvement of busi- 
ness as a whole has spurred the 
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WHAT DO YOU THINK of the show? Ask D. E. Ralston, Olds- 
mobile general sales manager, W. S. Knudsen, GM executive vice- 
president and C. L. McCuen, simultaneously as they meet at the Olds 


exhibit at the Waldorf. 


Research Board Programs 


Vital Topics for Meeting 


Washington, Nov. 4.—-The High- 
way Research Board, a unit of 
the National Research Council of 
the National Academy of Sciences, 
this week announced the program 
for its 15th annual meeting here 
Dec. 5 and 6, next. The prelimi- 
nary list of topics to be discussed 
is as follows: 

Highway Transportation Eco- 
nomics: Service Lives of Road 
Surfaces, Annual Costs of Equip- 
ment, Flow of Highway and Rail- 
way Traffic in Iowa, Highway 
Property Appraisal, Wind Resist- 
ance of Automobiles, Annual 
Highway Costs. 

Highway Design: Use of High 
Elastic Limit Steel as Concrete 
Reinforcement, Tests of Stresses 
in Concrete Pavements, Joints in 
Concrete Pavements, Brick Road 
Experiments in Ohio, Landslides, 
Effects of Trees on Wind Veloci- 
ties for Snow Control. 

Materials and Construction: 
Weathering Tests of Asphalts, 
Needed Research in Asphalts and 
Tars, Sodium Sulphate Tests for 
Soundness of Aggregates, Effect 
of Freezing and Thawing on Con- 
crete With Cements of Different 
Compositions, Placing Pavement 
Concrete by Vibration, Fillers and 
Cushion Courses for Brick and 
Block Pavements. 


Maintenance: Survey of Main- 


automobile business, Toombs 
pointed out, saying there has been 
a great many sales of Chevrolets 
to fleet buyers. 

Karl Mosbacher, head of the 
Mosbacher Motor Co., Hudson and 
Terraplane dealer, said the out- 
look for 1936 is “very good.” 

“Our business is double what 
it was a year ago,” he said. “Im- 
provement in business, better 
acceptance of our product, which 
has established itself as efficient 
and economical, and higher prices 
for agricultural products has 
brought about a big increase in 
the number of sales.” 

C. A. Gier, sales manager for 
the Etchen Automobile Corp., 
Studebaker and Pierce-Arrow 
dealer said. “There has been a 
decided increase in sales by our 
company. The trend is toward 
the higher price class of cars, for 
a comparison of the ratio of sales 
in our different models for 1934 
and 1935 is marked,” he said. 
“Sales of Pierce-Arrows this year 
have more than doubled as com- 
pared with 1934.” 


- «+ Commodore Hotel 


CONTINENTAL MOTORS CORPORATION : : 
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tenance Costs, Maintenance of 
Cracks and Expansion Joints. 

Traffic and Safety: The Science 
of Seeing, Toll Bridge Traffic 
Patterns, A Master Traffic Survey 
in Iowa, Distance and Time Re- 
quired for Passing Vehicles — 
Photographic Method, Safety 
Zones, Inspection of Motor Ve- 
hicles, Accomplishments in Pro- 
moting Safety. 

Soils Investigations: 
tion of Road Surfaces. 


Stabiliza- 


Labor Unions 
Plan Merger 


In December 


Detroit, Nov. 4.— Three major 
automotive labor unions today 
had agreed to amalgamate their 
organizations under the name of 
the Industrial Automobile and 
Metal Workers’ Union, subject to 
a referendum of their members. 
A constitution and by-laws will be 
adopted at a convention on 
Dec. 31. 


Those participating in the mer- 
ger are the Mechanics Educa- 
tional Society, Automotive Indus- 
trial Workers’ Assn., and the 
Associated Automobile Workers 
of America. The new set-up will 
reduce important labor groups in 
the industry to two, the other 
being the United Automobile 
Workers’ Union, an A. F. of L. 
affiliate. 


Temporary president of the new 
organization is T. W. Woody, head 
of the AAWA local at the GM 
truck plant in Pontiac. Matthew 
Smith, secretary of the MESA, 
has been named secretary and 
Richard Frankensteen, chief of 
IAWA local at the Dodge plant, 
is treasurer. 


Progress in Ga. 


Atlanta, Ga., Nov. 4.— Gasoline 
tax collections for the first 10 
months of 1935 aggregated $12,- 
926,829, compared with $11,650,080 
for the same period in 1934, accord- 
ing to official figures given out by 
Tom Wisdom, state auditor. Col- 
lections for the 10-month period in 
1933 amounted to $10,191,254. 


HARMONY OF DESIGN met musical harmony at the Palace when 
Miss Helen Dryden, whose interior design ideas are incorporated in 
the new Studebaker, met Richard Himber, leader of the Studebaker 


orchestra at the exhibit booth. 





Who’s Who 


The following company listings 
were received too late for classi- 
fication in the Saturday issue: 


Parts and Accessories 

H. A. RANLETT, Box 9-F, 332 W. 52nd st., 
New York, New York. Helen A. Ranlett, 
inventor the Catch-It Brake Lock. 

ALUMINUM INDUSTRIES, Inc., 2416 Beek 
man st., Cincinnati, O.—Waldorf-Astoria 
H. J. Hater, treas. and gen. mer.: Donald 
McDonald, vice-pres.; B. J. Plumley, dist. 
mgr.; M. A. Beckmann, works mer.; G. A. 
Christopher, sales engr. 

JOHN T. STANLEY CO., Inc., 
st., New York City. J. M. 
maer.; H. 8. Cook, adv. mer 


126 662 W. 
Joyce, 


30th 
field sales 


Advertising Agency 

GRACE & BEMENT, Inc., 4238 New Center 
bidg., Detroit, Mich. —Hotel Roosevelt—E. R 
Grace, pres.; A. F. Bement, vice-pres.; John 
H. Caron, chief of copy; Claud C. Griswold, 
dir. of pub.; Miss L. (. Grace, dir. of 
research and media; L. P. Hicks, art dir.> 
G. U. Radoye, acct. exec 


Correction 

New York, Nov. 4.—Representa- 
tives of the Farm Journal are stop- 
ping at the Commodore Hotel, here, 
this week. They are Graham Pat- 
terson, publisher; Sidney Jenkins, 
advertising director; Clayton Armi- 
tage, Detroit office manager, and 
Frank Young, Eastern manager. 


Motor Wheel Pays 
Lansing, Mich., Nov. 4.—The Mo- 
tor Wheel Corp. will pay another 15 
cent per share dividend Dec. 10 to 
stockholders on record Nov. 20. The 
authorization of the second dividend 


to be paid this year was made at 
the meeting of directors here Oct. 
28. The corporation has a large 
volume of business in sight for the 
late fall months. 

The balance sheet of the corpora- 
tion, as of Sept. 30, 1935, showed 
cash on hand and on deposit amount- 
ing to $782,449.55 with an inventory 
of over $2,000,000. The surplus as 
of Jan. 1, 1935, was $2,720,457.21, 
while on June 30 it had risen to 
$5,119,576.30. 
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Chase Reviews ws Designs 


On Display at New York 


(Continued from 


| the grille and have filler openings 
Grilles | 
lare greatly improved in appear- | 


displacement as the Zephyr. The 
latter has a cast crankshaft and 
uses a new form of cast alloy 
steel piston of very light and thin 
section. 

The use of internal water mani- 
folds with jets of water discharg- 
ing against the hottest portions 
of the cylinder castings is more 
common and several engines have 
lengthened the water jackets to 
cover the entire length of the 
cylinder barrels. This helps to 
warm the oil quickly in winter 
and to prevent it from becoming 
excessively hot in summer. Ther- 
mostats for controlling water cir- 
culation seem to be more gener- 
ally used, and there are several 
minor changes in lubricating sys- 
tems, some of which carry the 
oil through cylinder block pas- 
sages which again help to warm 
it in winter and cool it in summer. 

Compression ratios have been 
raised again this year in several 
cases and the use of aluminum 
cylinder heads has increased. Sev- 
eral makers are using hardened 
inserts at exhaust valve seats and 
there are several engines with 
lash adjusters in the vale-operat- 
ing system. 

Overdrive Gains 

Numerous changes are found in 
power transmitting systems. The 
over-drive is quite extensively 
used or some substitute which 
gives the same result, namely 
lower engine speeds at high car 
speeds, and better fuel economy. 
Cord accomplishes this in a new 
way with a four-speed gearset in 
which there are two pairs of con- 
stant-mesh helical gears, one giv- 
ing a fairly large reduction for 
traffic driving and one the equiv- 
alent of an over-drive for high 
speed. Auburn continues the two- 
speed axle and Chrysler, De Soto, 
and Nash, among others, offer 
overdrives either as options or as 
standard equipment. 

Some types are automatic and 
some hand controlled. Cord used 
a Bendix system for remote con- 
trol of its gearset and Hudson 
and Terraplane continue the “elec- 
tric hand” which uses a similar 
Bendix control. 
have additional helical gears, 
some being used for first and 
reverse as well as for second and 





Many gearsets | 


third speeds. Clutches show minor | 
refinements, chiefly in easier dis- | 


engagement or operation. 
Cord gearset includes an oil 
pump. The drive is forward from 
the clutch and back to the differ- 
ential on the lower shaft and 
thence through spiral bevel gears 
and propeller shafts with rzeppa 
universal joints to the 
wheels, each of which is mounted 
on a single double-row pre-loaded 
ball bearing. 


Wire Wheels Going 


Wire wheels have almost dis- 
appeared. Plain disk or spoked 
disk types are now nearly uni- 
versal and all have drop-center 
rims. Many are fitted with chrom- 
ium-plated hub caps which nearly 
or completely hide the wheel 
itself. There has been a sharp 
swing toward hydraulic brakes. 
Hudson and Terraplane have a 
pick-up device by which the 
brakes are actuated mechanically 
in the event that the hydraulic 
system should fail. Hand brakes 
are frequently cable-operated and 
several makers have the operating 
lever back of the instrument panel 
and off the floor. 


Frames are further stiffened in 
some cases and welded construc- 
tion is increasingly popular. The 
Chevrolet Standard has a new 
frame in which the side rails are 
of a box or closed U-section which 
is so stiff that no X-member is 
required. Nearly all other frames 
have X-members, some of which 
are welded to a short tube where 
the propeller shaft passes through. 


Radiators are set well back of 


The | 


front | 
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under the hood or cowl. 


ance and many are die-cast from 


zinc alloys in one piece and hand- | 


somely chrome plated. In numer- 
ous cases, including all General 
Motors cars and some of other 
makes, the head lamps are now 
supported by the radiator shell 
and so are not thrown out of ad- 
justment if the fenders are bent. 


Steering Wheel Changes 

Many steering wheels now have 
spring spokes. Some use three 
spokes equally spaced and some 
have three 90 degrees apart, leav- 
ing a space where the fourth 
spoke is normally spaced so that 
the instrument panel is not partly 
hidden. Cadillac is using a die- 
cast zinc instrument board with 
inserted chromium-plated strips. 
Cadillac also has a steering wheel 
shaft arranged with universal 
joints connecting it to the steer- 
ing gear so that relative motion 
between body and frame does not 
produce steering wheel motion. 


There are a few foreign cars in 
the show, some of them being 
diminutive types which offer a 
strange contrast to the larger 
American types, of which the 
Willys is the smallest. The foreign 
cars shown include the Bentley, 
Bugatti, MG and _ Rolls-Royce. 
Two of them are displayed by 
Brewster which also has its modi- 
fied Ford on display. Auburn, 
Chevrolet, Dodge, Reo, White and 
Willys are exhibiting commercial 
cars and there are the usual ex- 
hibits of accessories and equip- 
ment. 


Overseas Truck 
Shipments At 
Studebaker Up 


South Bend, Ind., Nov. 4.—Ship- 
ments of Studebaker trucks for 
October broke all records of the 
Studebaker Export Corp. and 
were 17.8 per cent in excess of 
the shipments of October, 1930, 
the previous record month, ac- 
cording to R. G. Hudson, com- 
mercial vehicle manager. 


October shipments show an in- 
crease of 58 per cent over Sep- 
tember, 1935, and are 248 per 
cent of the shipments of October, 
1934. 

“On the basis of commitments 
now on hand and business in 
prospect,” Hudson said, “we look 
forward to a continuation of this 
gratifying pace and to a volume 
of truck business for the year 
far in excess of any other year in 
our history.” 
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Engineering Advances May len F uture Trend 


NOVEL METHODS OF DISPLAY are much in evidence at the 
New York show this year. The Studebaker model tilted on its side 
so the populace can see what makes the wheels go ’round is a big 
drawing card at the Palace. 





-- SHOW 


New York .. orn > 
Los Angeles ......Nov. 2- 
Baltimore ......... Nov. 2- 
Washington, D. C..Nov. 2- 9 
Dallas, Texas ...... Nov. 9-11 
Akron, O. ........ Nov. 9-15 
Columbus, O. .....Nov. 9-15 
Buffalo, N. Y...... Nov. 9-16 
Newark, N. J......Nov. 9-16 
A se 
Toronto, Can. ..... Nov. 9-16 
Indianapolis Nov. 9-16 
Portland, Me. .....Nov. 9-16 
Cincinnati, O. ..... Nov. 10-16 
St. Louis, Mo. Nov. 10-16 
New Haven, Conn. . Nov. 11-16 
Philadelphia . ...... Nov. 11-16 
Pittsburgh, Pa. .... Nov. 11-16 


9 
9 
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Omaha, Neb. ...... Nov. 11-16 
Philadelphia ....... Nov. 11-16 
Brooklyn, N. Y.... Nov. 11-16 


Asbury Park, N. J.. Nov. 11-17 
South Bend, Ind. ... Nov. 13-17 
Toledo, O. ........ Nov. 15-21 
Bridgeport, Conn. . . Nov. 16-23 
Hartford, Conn. ... Nov. 16-23 
Boston, Mass. ..... Nov. 16-23 
Chicago . Nov. 16-23 


Hartford, Conn, ... Nov. 16-23 


eeeeeeeee 


DATES... 


Norfolk, Va. . Nov. 16-23 
Des Moines, Ia..... Nov. 18-23 
Elmira, N. Y....... Nov. 18-23 
Rochester, N. Y.. . . Nov. 18-23 
Syracuse, N. Y..... Nov. 18-23 
Nashville ......... Nov. 18-24 
Grand Rapids, Mich. Nov. 19-23 
Cleveland ......... Nov. 23-30 
Minneapolis ....... Nov. 23-30 
Montreal, Can. .... Nov. 23-30 
Memphis, Tenn. 

(Tri-State) ...... Nov. 25-30 
Springfield, Mass. . . Nov. 25-30 
Peoria, Ill, ..... Nov. 27-Dec. 1 
Minneapolis, Minn. . Nov. 28-30 
Kas. City, Mo. .. Nov. 30-Dec. 6 
Milwaukee ..... Nov. 30-Dec. 7 


Miami, Fla. .... Nov. 30-Dec. 7 
New Orleans ......Dec. 1- 3 
Birmingham, Ala. ..Dec. 1- 4 
Denver, Colo. ...... Dec. 2- 7 
Glebe, AME coccccs Dec: 2. 7 
Oneida, N. Y....... Dec. 2- 7 
Red Bank, N. J..... Dec. 2- 7 
Seattle, Wash. ..... Dec. 2- 8 
Atlantic City, N. J. 

(ASI Show) ....Dec. 9-13 
Atlantic City, N. J.. Dec. 9-18 








Chevrolet Men Gather 
At Breakfast Meetings 


Detroit, Nov. 4.—The first na- 
tional program ever inaugurated 
in the automobile industry to} 
have every dealer and retail 
salesman representing a manu- 
facturer conduct a meeting sim- 








JUST TO GIVE an idea of the safety features built into this year’s 
General Motors cars the exhibit at the Waldorf has the body lifted 
clear of the chassis in order to permit spectators to get an unob- 
structed view of the mechanical lay-out. 








ultaneously, where everybody 
would be represented, was held 
by the Chevrolet Motor Co., Sat- 
urday. 

In every city, town and village 
oe the United States, 

0,000 breakfast meetings, in 
| hich 50,000 Chevrolet men, rep- 


|resenting the entire Chevrolet 


dealer and retail selling organi- 
zation, were held on the an- 
nouncement date for the new 
1936 Chevrolet. 

Although dealers and their sales 
and service personnel have not 
only viewed the new car but 
studied its construction  thor- 
oughly, in preparation for the 
announcement, all dealers have 
unanimously supported the plan 
of W. E. Holler, vice-president 
and general sales manager of 
Chevrolet, not to dull the edge of 
their local public announcements 
by giving pre-views outside of 
their own organizations until the 
cars are formally announced. 

These 10,000 breakfast meetings, 
held simultaneously and just prior 
to the opening of business on 
announcement day, were designed 
for the purpose of getting the 
entire retail selling organization 
organized to give the consuming 
public a complete explanation of 
all of the new models. 


Asserts McCuen 





New York, Nov. 4.—‘Motoring 
safety, very much on the public 
mind, can be obtained only in one 
way—the build- 
ing of the safest 
possible cars by 
the manufac- 
turer and the 
temperate use 
of their power 
and speed by 
the motorist.” 
This was the 
statement today 
of C. L. Me- 
Cuen, Oldsmo- 
bile president 
and general 
manager, in discussing the im- 
portant problem of traffic safety. 


“The mere passage of laws is 
not the answer to the problem 
which concerns us all so deeply,” 
he said. “There must be a full 
measure of co-operation on the 
part of the man who makes the 
modern motor car and the man 
who drives it. 


“The manufacturer must build 
into his product those important 
and proved safety devices which 
will aid a motorist in avoiding an 
accident. He must have brakes 
strong enough and sure enough 
to stop his car in the shortest 
possible time. He must enclose 
the passengers in his cars in 
walls of steel, above, below and 
on all sides of them. He should 
add the further protection of 
safety glass. He must make his 
car easy to steer, easy to manipu- 
late in any emergency. 

“And the motorist must take 
full advantage of these safety de- 
vices. More than that, he should 
drive at all times with extreme 
caution, traveling at slower speeds 
at night than he does in the 
daytime. 

“Through the co-operation of 
both the manufacturers and the 
drivers, the accident toll on the 
highways can be sharply dimin- 
ished. It surely is worth the ef- 
fort.” 





Cc. L. McCuen 


Auburn Seeks 
New Finance 
Arrangement 





Chicago, Nov. 4.—Seeking to 
raise new working capital, the 
Auburn Automobile Co. will ar- 
range financing in the near fu- 
ture, according to a report issued 
today. 

Financing will take the form 
of notes and the company is ex- 
pected to file a registration state- 
ment with the SEC. The issue is 
said to have been completely un- 
derwritten. 

Auburn’s sole capitalization 
consists of 224,729 shares of cap- 
ital stock. The company has 
neither funded debt or preferred 
stock. Its balance sheet, Aug. 31, 
showed a note payable to an 
affiliate on Oct. 1, 1936, amount- 
ing to $750,000. 


Willys-Overland Sells 


Plant in Elmira, N. Y. 
Toledo, O., Nov. 4.—Receiver of 
the Willys-Overland Co., Friday, 
had disposed of the Willys- 
Morrow Co. plant in Elmira, N. Y., 
to the Elmira Industries, Inc., at 
a reported price of $300,000. 
Bondholders will receive $250,- 
000 of the amount under an agree- 
ment made last July when they 
withdrew opposition to the re- 
opening of the Toledo plant to 
make 10,000 additional cars. 
This makes a total of $500,000 
paid to the holders of $2,000,000 
outstanding first mortgage bonds. 
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PRESENT A CAB FOR EVERY BUYEP, 


* BIG NEW LOW- PRICED CHRYSLER SIX 


* NEW ee helte es ao Ah Reel) Fe dl Bann 


* CHRYSLER DE LUXE EIGHT... FAST, POWERFUL | 


No reason in 1936 for anyone 


te BuyinG power is climbing . 
people are beginning to want more 
comforts and luxuries... 

So Chrysler announces four great cars 
for folks who want big-car advantages 
at a practical price. 

With these four great new Chryslers 
...and the new 1936 Plymouth... 
there is no reason for anyone to buy 
any car at any price without visiting a 
Chrysler dealer. Chrysler will be 
pounding that fact home to the public 
again and again for 1936! 

A new Chrysler Six. It costs just a 
little more than the lowest-priced cars. 
But it gives more beauty, more style, 
more room, more comfort. Greater 
power, greater safety, more thrilling 
performance, a finer ride. 

There’s the new De Luxe Eight. 
Powerful. . . extremely fast. A cus- 
tom-type of car in the thousand dollar 
range. A great big car with extra 


A COMPLETE 
MARKET COVERAGE 
FRANCHISE 
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pesky 
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* MAGNIFICENT NEW ty 


to buy any car at any price 


without seeing a Chrysler dealer 


luxurious body-types on 121 and 133- 
inch wheelbases. 

Then, at only a slightly higher 
price, the 1936 Airflow Chryslers. 
the world’s highest luxury in motor 
car travel. An interesting new hood 
design. Luxurious new interiors. Life- 
guard tubes in the tires. All the famous 
features which make Airflow safety and 
cumfort unique in the fine-car class. 


All 1936 Chryslers have silky Floating 


. hydraulic brakes. Big body- 
. strong, rigid 


Power. . 
form trunks on sedans. . 
safety-steel bodies. 

Automatic Overdrive For All Models 
Chrysler’s Automatic Overdrive is 
standard on the Airflow Imperial. The 
thrill and economy of this great ad- 
vancement is also available on all the 
1936 Chryslers at slight extra cost. 
For 1936, Chrysler dealers can sell a 
fue: and oil economy as great, and 


often greater than that of smaller cars. 
For 1936—as never before—Chrysler 
puts the accent on luxury. Luxury at the 
lowest prices that have ever commanded 
such advantages of big-car motoring. 


A Great New Plymouth 
To the sales possibilities of the four 
great new Chryslers is added the 1936 
Plymouth... Plymouth at the peak 
of perfection. 

The four great factors everybody 
wants. . . economy... safety... 
reliability . . . comfort. And 40 engi- 
neering advancements. 

1936 will break all records forChrysler 
and Plymouth dealers . . . surpassing 
the higher and higher records of each 
year in the past. 

Applications on file receive prefer- 
ence when territories are available. Ad- 
dress Chrysler Corporation, Chrysler 
Sales Division, Detroit. 


MORRIS PRESS, INC., DETH 





